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ABSTRAK

PENGARUH KUALITAS PRODUK, BRAND IMAGE DAN WORD OF
MOTUH TERHADAP MINAT BELI ULANG PRODUK RAKET LI-NING
DI DKI JAKARTA

Oleh:
MOHAMMAD GALIH SAPUTRA
NPM: 213402516159

Tujuan penelitian ini adalah untuk menguji pengaruh kualitas produk brand
image dan word of mouth terhadap minat beli ulang produk raket Li-Ning di DKI
Jakarta. Analisis deskriptif dan inferensial digunakan dalam proses analisis. Subyek
penelitian adalah pengguna raket Li-Ning yang tergabung dalam komunitas
Badminton Jakarta yang berjumlah 100 orang, dan pengumpulan data dilakukan
melalui Kkuesioner. Data penelitian ini merupakan data primer yang diolah
menggunakan spss 23 setelah disebar melalui survei. Penelitian ini telah menguji
terhadap item pernyataan yang dinyatakan valid dan reliabel. Oleh karena itu, dapat
disimpulkan pada penelitian ini variabel kualitas produk dan word of mouth
berpengaruh positif dan signifikan terhadap variabel minat beli ulang. Namun,
variabel brand image tidak berpengaruh positif dan signifikan terhadap minat beli

ulang.

Kata kunci: Kualitas Produk, Brand Image, Word Of Mouth, Minat Beli Ulang



ABSTRACT

THE EFFECT OF PRODUCT QUALITY, BRAND IMAGE AND WORD OF
MOTUH ON THE INTEREST IN REPURCHASING LI-NING RACKET
PRODUCTS IN DKI JAKARTA

By:
MOHAMMAD GALIH SAPUTRA
NPM: 213402516159

The purpose of this study is to examine the influence of product quality
brand image and word of mouth on the interest in repurchasing Li-Ning racket
products in DKI Jakarta. Descriptive and inferential analysis is used in the analysis
process. The subject of the study was Li-Ning racket users who were members of
the Jakarta Badminton community totaling 100 people, and data collection was
carried out through a questionnaire. This research data is primary data processed
using spss 23 after being distributed through a survey. This study has tested
statement items that are declared valid and reliable. Therefore, it can be concluded
in this study that the product quality-and word of mouth variables have a positive
and significant effect on the repurchase interest variable. However, the brand
image variable did not have a positive and significant effect on repurchase interest.

Keywords: Product Quality, Brand Image, Word Of Mouth, Repurchase Interest
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