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ABSTRAK

PENGARUH PERSEPSI HARGA, KUALITAS PRODUK, DAN PREFERENSI
KONSUMEN TERHADAP KEPUTUSAN PEMBELIAN BRAND
KOSMETIK HANASUI PADA PELAJAR SMA
DI WILAYAH KECAMATAN CIRACAS

Oleh:

KARISMA ROSICKY

NPM. 213402516299

Tugas Akhir di bawah bimbingan Dr. Ir. Tri Waluyo, M. Agr.

Penelitian ini mengkaji bagaimana siswa ‘SMA di Kecamatan Ciracas
mempersepsikan harga, kualitas produk, dan preferensi pelanggan saat memutuskan
untuk membeli merek kosmetik Hanasui. Tujuan dari penelitian ini adalah untuk
mengetahui bagaimana masing-masing komponen berkontribusi terhadap proses
pengambilan keputusan pelanggan. Penelitian ini menggunakan metode kuantitatif.
Untuk mengumpulkan data primer, kuesioner diberikan kepada 96 siswa SMA di
Kecamatan Ciracas. Hasil penelitian menunjukkan bahwa persepsi harga, kualitas
produk, dan preferensi konsumen memiliki pengaruh positif dan signifikan terhadap
keputusan pembelian brand kosmetik Hanasui pada pelajar SMA di wilayah kecamatan
Ciracas.

Kata kunci: Persepsi Harga, Kualitas Produk, Preferensi Konsumen, Keputusan
Pembelian



ABSTRACT

THE INFLUENCE OF PRICE PERCEPTION, PRODUCT QUALITY, AND
CONSUMER PREFERENCE ON THE PURCHASING DECISION OF
HANASUI COSMETIC BRAND AMONG HIGH SCHOOL
STUDENTS IN THE CIRACAS DISTRICT

By:

KARISMA ROSICKY

NPM. 213402516299

Final Project under the guidance of Dr. Ir. Tri Waluyo, M.Agr.

This study looks at how high school students in the Ciracas District view
pricing, product quality, and customer preferences when selecting to buy the Hanasui
cosmetics brand. The goal of this study is to determine how each component influences
the consumer decision-making process. This research employs a quantitative approach.
To gather primary data, questionnaires were distributed to 96 high school students in
the Ciracas District. The study's findings indicate that pricing perception, product
quality, and consumer preference all-have a favorable and substantial influence on
high school students' shopping decisions for the Hanasui cosmetic brand in the Ciracas
district.

Keywords: Price Perception,  Product Quality, Consumer Preference, Purchase
Decision
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