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ABSTRAK

PENGARUH CITRA MEREK, E-WOM DAN HARGA TERHADAP
MINAT BELI PRODUK KOSMETIK LULUR KECANTIKAN
PURBASARI DI JAKARTA SELATAN

Oleh:
Hanifah Rahmahwati

NPM: 213402516343

Tugas Akhir ini dibawah bimbingan Dr. Ir. Tri Waluyo, M.Agr.

Tujuan penelitian ini adalah untuk menguji pengaruh citra merek, E-WOM
dan harga terhadap minat beli produk kosmetik lulur kecantikan Purbasari di
Jakarta Selatan. Analisis deskriptif dan inferensial digunakan dalam proses analisis.
Subyek penelitian adalah calon pelanggan yang berminat membeli lulur purbasari
dengan jumlah 100 orang, dan pengumpulan data dilakukan melalui kuesioner.
Data penelitian ini merupakan data primer yang diolah menggunakan (SPSS) versi
23 setelah disebar melalui survei. Penelitian ini telah menguji terhadap item
pernyataan yang dinyatakan valid dan reliabel. Oleh karena itu, dapat disimpulkan
pada penelitian ini variabel citra merek, E-WOM dan harga berpengaruh positif dan
signifikan terhadap variabel minat beli.

Kata kunci: Citra Merek, E-WOM, Harga, Minat Beli



ABSTRACT

THE INFLUENCE OF BRAND IMAGE, E-WOM AND PRICE ON BUYING
INTEREST IN PURBASARI BEAUTY SCRUB COSMETIC PRODUCTS IN
SOUTH JAKARTA

By:
Hanifah Rahmahwati

NPM: 213402516343

This Final Project is under the guidance of Dr. Ir. Tri Waluyo, M.Agr.

The purpose of this study was to examine the effect of brand image, E-WOM and
price on purchase intention of Purbasari beauty scrub cosmetic products in South
Jakarta. Descriptive and inferential analysis were used in the analysis process. The
research subjects were prospective customers who were interested in buying
Purbasari scrub with a total of 100 people, and data collection was carried out
through a questionnaire. This research data is primary data processed using
(SPSS) version 23 after being distributed through a survey. This study has tested
the statement items which are declared valid and reliable. Therefore, it can be
concluded in this study that the variables of brand image, E-WOM and price have
a positive and significant effect on the purchase intention variable.

Keywords: Brand Image, E-WOM, Price, Purchase Intention
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