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ABSTRAK 
 

ANALISIS PENGARUH INFLUENCER MARKETING, IKLAN, DAN 

HARGA TERHADAP MINAT BELI PRODUK SKINCARE 

SKINTIFIC PADA GENERASI Z DI JAKARTA SELATAN 

 

Oleh: 

Fahmi Budimansyah 

NPM 213402516344 

Tugas akhir dibawah bimbingan Olivia Yolanda, S.E., M.M 

 

Penelitian ini dilakukan untuk mengeksplorasi sejauh mana influencer marketing, 

iklan, dan harga dapat mempengaruhi minat beli produk perawatan kulit Skintific 

di kalangan Generasi Z yang berdomisili di Jakarta Selatan. Metode penelitian yang 

diaplikasikan bersifat kuantitatif, dengan subjek penelitian berasal dari Generasi Z 

yang telah memakai dan mempertimbangkan untuk membeli produk skincare 

Skintific di wilayah Jakarta Selatan. Teknik pengambilan sampel dilakukan dengan 

metode non-probability sampling, lebih spesifik menggunakan purposive sampling 

yang berfokus pada pemilihan responden sesuai dengan kriteria tertentu. Total 

partisipan dalam penelitian ini adalah 100 orang. Data dikumpulkan melalui 

penyebaran kuesioner secara daring. Hasil pengumpulan data selanjutnya dianalisis 

menggunakan perangkat lunak SPSS versi 25 untuk mendapatkan hasil yang lebih 

sistematis. Hasil penelitian mengindikasikan bahwa minat beli terhadap produk 

skincare Skintific cenderung meningkat apabila perusahaan mengoptimalkan 

strategi influencer marketing, memperkuat iklan, serta menyesuaikan harga. Nilai 

koefisien determinasi (Adjusted R Square) sebesar 0,562, artinya bahwa variabel 

influencer marketing, iklan, dan harga secara kolektif memberikan kontribusi 

sebesar 56% terhadap minat beli produk skincare Skintific. 

 

Kata Kunci: Influencer Marketing, Iklan, Harga, Skincare, Skintific 
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ABSTRACT 

 

ANALYSIS OF THE INFLUENCE OF INFLUENCER MARKETING, 

ADVERTISING, AND PRICE ON BUYING INTEREST IN SKINTIFIC 

SKINCARE PRODUCTS FOR GENERATION Z IN SOUTH JAKARTA 

 

By: 

Fahmi Budimansyah 

NPM 213402516344 

Thesis under the guidance of Olivia Yolanda, S.E., M.M. 

 

This study was conducted to explore the extent to which influencer marketing, 

advertising, and price can influence the purchase intention of Skintific skincare 

products among Generation Z who live in South Jakarta. The research method 

applied is quantitative, with the research subjects coming from Generation Z who 

have used and considered buying Skintific skincare products in the South Jakarta 

area. The sampling technique was carried out using a non-probability sampling 

method, more specifically using purposive sampling which focuses on selecting 

respondents according to certain criteria. The total participants in this study were 

100 people. Data was collected through online questionnaire distribution. The 

results of data collection were then analyzed using SPSS version 25 software to 

obtain more systematic results. The results indicate that buying interest in Skintific 

skincare products tends to increase if companies optimize influencer marketing 

strategies, strengthen advertising, and adjust prices. The coefficient of 

determination (Adjusted R Square) value is 0.562, meaning that the influencer 

marketing, advertising, and price variables collectively contribute 56% to the 

purchase intention of Skintific skincare products. 

 

Keywords: Influencer Marketing, Advertising, Price, Skincare, Skintific 
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