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ABSTRAK

Nama : Nur Aulia Safitri
Program Studi : [lmu Komunikasi
Judul : Pengaruh Personal Branding BTS Terhadap Minat Beli

Penggemar Pada Merchandise (Survey Kepada Pengunjung
BTS Pop-up : Monochrome)

Pembimbing : Yayu Sriwartini, S.Sos., M.Si.

BTS Pop up : Monochrome merupakan Pop-up store yang diselenggarakan oleh
HYBE (agensi dari BTS) yang hanya diselenggarakan di negara Seoul-Korea
Selatan, Tokyo-Jepang, Bangkok-Thailand, Los Angeles-Amerika Serikat, Manila-
Filipina, dan Jakarta-Indonesia yang dibuka selama 46 hari, yakni 9 Mei-23 Juni
2024. Penelitian ini dilakukan untuk melihat ada tidaknya pengaruh personal
branding BTS terhadap minat beli penggemar pada merchandise. Tujuan penelitian
ini adalah untuk mengetahui dampak dari personal branding terhadap minat beli
pada merchandise BTS Pop-up : Monochrome in Jakarta yang dilakukan pada
periode 16 sampai 23 Juni 2024, untuk mengetahui gambaran secara umum dan
komprehensif mengenai variabel personal branding dengan minat beli. Peneliti
menggunakan sumber data primer-dan sekunder yaitu berupa buku, jurnal, dan
website kredibel. Penelitian ini menggunakan teori elaboration likelihood model
dan menggunakan pendekatan kuantitatif, menggunakan taraf signifikansi 5%.
Populasi yang digunakan ialah pengunjung BTS Pop-up: Monochrome in Jakarta,
serta menggunakan non probability sampling jenis teknik quora sampling. Teknik
analisis data menggunakan analisis deskriptif dan analisis inferensial. Nilai korelasi
0,463 menandakan kekuatan hubungan yang erat. Personal branding BTS memiliki
pengaruh sebesar 21,5% terhadap minat beli penggemar pada merchandise BTS
Pop-up : Monochrome. Setiap penambahan 1% nilai personal branding BTS, minat
beli penggemar pada mercahnadise BTS Pop-up : Monochrome akan bertambah
sebesar 0,726.

Kata Kunci :

Personal branding, BTS Pop-up : Monochrome, Minat Beli, Kuantitatif
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ABSTRACT

Name - Nur Aulia Safitri

Study Program . Communication Science

Title : The Influence of BTS Personal Branding on Fans' Purchase
Interest in Merchandise (Survey of BTS Pop-up Visitors:
Monochrome)

Counsellor : Yayu Sriwartini, S.Sos., M.Si.

BTS Pop up: Monochrome is a Pop-up store organized by HYBE (BTS's agency)
which is only held in various countries, namely Seoul-South Korea, Tokyo-Japan,
Bangkok-Thailand, Los Angeles-United States, Manila-Philippines, and Jakarta-
Indonesia which will be open for 46 days, namely 9 May-23 June 2024. This
research was conducted to see whether there was an influence of BTS's personal
branding on fans' buying interest in merchandise. The aim of this research is to
determine the impact of personal branding on purchasing interest in BTS Pop-up
merchandise: Monochrome in Jakarta which was carried out in the period 16 to 23
June 2024, to find out a general and comprehensive picture of the personal
branding variable with purchasing interest. Researchers used primary and
secondary data sources, namely books, journals and credible websites. This
research uses the elaboration likeliiood model theory and uses a quantitative
approach, using a significance level of 5%. The population used was visitors to the
BTS Pop-up: Monochrome in Jakarta, and used non-probability sampling using the
Quora sampling technique. Data analysis techniques use descriptive analysis and
inferential analysis. The correlation value of 0:463 indicates the strength of a close
relationship. BTS personal branding has an influence of 21.5% on fans' purchasing
interest in BTS Pop-up merchandise: Monochrome. For every 1% increase in BTS
personal branding value, fans" buying interest in BTS Pop-up merchandise:
Monochrome will increase by 0.726.M

Keywords :

Personal branding, BTS Pop-up: Monochrome, Purchase Interest, Quantitative.
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