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ABSTRAK 

 

 

PENGARUH HARGA TIKET DAN EVENT CYCLE MANAGEMENT 

TERHADAP MINAT PEMBELIAN TIKET PADA KONSER 3RD TOUR 

‘NEO CITY : JAKARTA – THE UNITY 

 

 

Oleh  : Shufi Prabu Akasi  

NPM  : 203404516009 

Tugas akhir ini dibawah bimbingan Ibu Ulfi Maranisya, SST.Par.,M.Par. 

 

Penelitian ini bertujuan untuk menganalisis pengaruh Variable Harga Tiket dan 

Variabel Event Cycle Management terhadap variabel Minat Pembelian Tiket pada 

konser NCT 127 3RD TOUR ‘NEO CITY : JAKARTA – THE UNITY, Metode dalam 

penelitian ini berupa deskriptif-kuantitatif dengan populasi berupa responden atau 

lebih spesifik penonton konser tersebut. Responden berjumlah 377 merupakan 

sample yang digunakan dalam penelitian ini dan dikumpulkan dengan teknik 

Krejcie dan Morgan sampling agar sample dapat seuai dengan kriteria yang 

dibutuhkan. Data primer beruba kuisioner dengan uji regresi linear berganda yang 

kemudian diolah menggunakan SPSS merupakan data yang digunakan dalam 

penelitian ini.Hipotesis sementara dari penelitian ini terdapat tiga hipotesis. Yang 

pertama adalah Apakah Event Harga Tiket berpengaruh terhadap Minat Pembelian 

Tiket pada konser NCT 127 3RD TOUR ‘NEO CITY : JAKARTA – THE UNITY, 

kedua apakah Event Cycle Management berpengaruh terhadap Minat Pembelian 

Tiket pada konser NCT 127 3RD TOUR ‘NEO CITY : JAKARTA – THE UNITY dan 

ketiga apakah Harga Tiket dan Event Cycle Management berpengaruh terhadap 

Minat Pembelian Tiket pada konser NCT 127 3RD TOUR ‘NEO CITY : JAKARTA 

– THE UNITY. 

 

Kata kunci : Harga Tiket, Event Cycle Management, dan Minat Pembelian Tiket 
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ABTRACT 

 

 

THE INFLUENCE OF TICKET PRICES AND EVENT CYCLE 

MANAGEMENT ON INTEREST IN PURCHASING TICKETS AT THE NCT 

127 3RD TOUR 'NEO CITY : JAKARTA – THE UNITY CONCERT 

 

By  : Shufi Prabu Akasi 

NPM  : 203404516009 

This final assignment was under the guidance of Mrs. Ulfi Maranisya, 

SST.Par.,M.Par. 

 

This research aims to analyze the influence of the Ticket Price Variable and the 

Event Cycle Management Variable on the Ticket Purchase Interest variable at the 

NCT 127 3RD TOUR 'NEO CITY: JAKARTA – THE UNITY' concert. The method in 

this research is descriptive- quantitative with the population in the form of 

respondents or more specifically the audience the concert. The sample of research 

respondents amounted to 377 respondents using the Krejcie and Morgan technique, 

it is hoped that the sample will comply with the requirements or criteria required in 

this research. The data used is primary data by distributing questionnaires with 

model testing in the form of multiple linear regression processed using SPSS. There 

are three temporary hypotheses for this research. The first is whether event ticket 

prices influence interest in purchasing tickets at the NCT 127 3RD TOUR 'NEO 

CITY : JAKARTA – THE UNITY concert, secondly whether Event Cycle 

Management influences interest in purchasing tickets at the NCT 127 3RD TOUR 

'NEO CITY : JAKARTA – THE concert UNITY and thirdly, do ticket prices and 

event cycle management influence interest in purchasing tickets at the NCT 127 

3RD TOUR 'NEO CITY: JAKARTA – THE UNITY' concert. 

 

Keywords: Ticket Prices, Event Cycle Management, and Interest in Purchasing 

Tickets 
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