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ABSTRAK

ANALISIS PENGARUH KUALITAS PRODUK, CUSTOMER RATING,
DAN CUSTOMER REVIEW TERHADAP KEPUTUSAN PEMBELIAN
SABLON PADA UMKM RAWAJATI SABLON AKA PORTI REBELS DI
PANCORAN JAKARTA SELATAN

Oleh :

Syamil Khisham Alfattah

NPM : 203402516215

Tugas Akhir dibawah bimbingan Dr. Ir. Tri Waluyo, M.Agr.

Penelitian ini bertujuan untuk menganalisis dampak dari Kualitas Produk,
Customer Rating dan Customer Review terhadap Keputusan Pembelian sablon pada
UMKM Rawajati Sablon Aka Porti Rebels di Pancoran Jakarta Selatan. Penelitian
ini menggunakan pendekatan kuantitatif dengan target populasi ialah konsumen
yang pernah membeli 1 kali atau lebih dari 2 kali produk UMKM Rawajati Sablon
Aka Porti Rebels dan konsumen yang telah memberikan rating atau ulasan. Sampel
yang diambil sebanyak 100 responden dipilih menggunakan metode non-
probability sampling dengan teknik sistem purposive sampling. Data dari
responden dikumpulkan melalui kuesioner online. Analisis data dilakukan
menggunakan perangkat lunak SPSS versi 23.

Hasil Penelitian memperlihatkan bahwasanya Kualitas Produk (X1) dan
Customer Review (X3) berdampak positif dan' signifikan kepada Keputusan
Pembelian (Y). Sedangkan, Customer Rating (X2) tidak berdampak signifikan
kepada Keputusan Pembelian (Y). Penelitian ini diharapkan mampu memberikan
manfaat untuk UMKM Rawajati Sablon Aka Porti Rebels agar memperhatikan
Kualitas Produk, Customer Rating dan Customer Review yang dapat meningkatkan
Keputusan Pembelian.

Kata Kunci: Kualitas Produk, Customer Rating, Customer Review, Keputusan
Pembelian.



ABSTRACT

ANALYSIS OF THE INFLUENCE OF PRODUCT QUALITY, CUSTOMER
RATING, AND CUSTOMER REVIEW ON PURCHASE DECISION FOR
SCREEN PRINTING AT UMKM RAWAJATI SABLON AKA PORTI REBELS
IN PANCORAN JAKARTA SELATAN

By:

Syamil Khisham Alfattah

NPM : 203402516215

Final Project under the guidance of Dr. Ir. Tri Waluyo, M.Agr.

This research aims to analyze the impact of Product Quality, Customer
Rating, and Customer Review on Purchase Decisions for screen printing at UMKM
Rawajati Sablon Aka Porti Rebels in Pancoran, South Jakarta. This research uses
a quantitative approach with a target population of consumers who have purchased
products from UMKM Rawajati Sablon Aka Porti Rebels once or more than twice
and consumers who have given ratings or reviews. A sample of 100 respondents
was taken using the non-probability sampling method with a purposive sampling
technique. Data from respondents was collected through online questionnaires.
Data analysis was conducted using SPSS version 23 software.

The research results show that Product Quality (X1) and Customer Review
(X3) have a positive and significant impact on Purchase Decisions (Y). Meanwhile,
Customer Rating (X2) does not have a significant impact on Purchase Decisions
(Y). This research is expected to be beneficial for UMKM Rawajati Sablon Aka
Porti Rebels to pay attention to Product Quality, Customer Rating, and Customer
Review which can increase Purchase Decisions.

Keywords: Product Quality, Customer Rating, Customer Review, Purchase
Decision.
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