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ABSTRAK 

PENGARUH KUALITAS PRODUK, KUALITAS PELAYANAN, DAN 

PERSEPSI HARGA TERHADAP KEPUTUSAN PEMBELIAN PRODUK 

FASHION BEKAS (THRIFTING) DI INSTAGRAM NATIONALSECOND 

BRANDED 

 

Oleh 

Hindami Rizki Hibatur Rahman 

193402516421 
Tugas Akhir ini dibawah bimbingan Dr. Ian Zulfikar, M.Si. 

 

Penelitian ini bertujuan untuk menganalisis pengaruh Kualitas Produk, Kualitas 

Pelayanan, dan Persepsi Harga terhadap Keputusan Pembelian produk fashion 

bekas (THRIFTING) di Instagram NationalSecond Branded. Penelitian ini 

menggunakan pendekatan kuantitatif dengan metode survei yang melibatkan 

konsumen yang pernah membeli produk di NationalSecond Branded sebagai 

sample, Yang berjumlah 100 orang. Data dikumpulkan melalui kuesioner yang 

dianalisis menggunakan metode analisis deskriptif dan inferensial. Hasil penelitian 

menunjukkan bahwa Kualitas Produk, Kualitas Pelayanan, dan Persepsi Harga 

secara signifikan dan berpengaruh positif terhadap Keputusan Pembelian terhadap 

Keputusan Pembelian di NationalSecond Branded. Tetapi Persepsi Harga menjadi 

faktor yang paling berpengaruh terhadap Keputusan Pembelian produk fashion 

bekas (thrifting) di Instagram NationalSecond Branded. Karena dengan kategori 

barang bekas, Kualitas dan Harga yang disajikan masih sangat layak dan bersahabat. 

 

 

Kata kunci: Kualitas Produk, Kualitas Pelayanan, Persepsi Harga, Keputusan 

Pembelian 



 

 

 

 

 

 

 

 

 

 

 

ABSTRACT 

 
By: 
Hindami Rizki Hibatur Rahman 

193402516421 
The Final Project Under Supervision of Dr. Ian Zulfikar, M.Si. 

 

THE INFLUENCE OF PRODUCT QUALITY, SERVICE QUALITY, AND 

PRICE PERCEPTIONS ON THE DECISION TO PURCHASE USED 

FASHION PRODUCTS (THRIFTING) ON NATIONALSECOND 

BRANDED INSTAGRAM 

his research aims to analyze the influence of product quality, service quality and 

price perception on purchasing decisions for used fashion products (THRIFTING) 

on NationalSecond Branded Instagram. This research uses a quantitative approach 

with a survey method involving consumers who have purchased products at 

NationalSecond Branded as a sample, totaling 100 people. Data was collected 

through questionnaires which were analyzed using descriptive and inferential 

analysis methods. The research results show that Product Quality, Service 

Quality, and Price Perception have a significant and positive influence on 

Purchasing Decisions at NationalSecond Branded. However, price perception is 

the most influential factor in purchasing decisions for used fashion products 

(thrifting) on NationalSecond Branded Instagram. Because in the used goods 

category, the quality and prices presented are still very reasonable and friendly. 

 

Keywords: Product Quality, Service Quality, Price Perception, Purchasing 

Decisions 
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