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ABSTRAK 

 

Nama            : Raihan Mukti 

Program Studi           : Ilmu Komunikasi 

Judul                        : Pengaruh Perilaku Phubbing Terhadap Kualitas Komunikasi 

Interpersonal Orang Tua Dan Anak Di Usia Remaja Pada 

Siswa SMAIT Pesantren Nururahman Kota Depok 

 

Fenomena penggunaan smartphone yang berlebih menimbulkan kekhawatiran 

karena berdampak negatif pada perubahan perilaku penggunanya sehingga 

menjadi addict dalam menggunakan smartphone. Fenomena tersebut dikenal 

dengan istilah phubbing yang merupakan penggabungan dari phone yang berarti 

telepon, serta snubbing yang memiliki arti menghina. Terminologi tersebut 

terlahir pada Mei 2012 pertama kali di Australia oleh agensi periklanan McCann 

dan resmi terdaftar di  Macquarie Dictionary. Perilaku tersebut menjadikan orang 

tidak lancar komunikasi secara langsung dan menjadikan kualitas komunikasi 

interpersonal memburuk. Salah satu faktor penyebab hubungan dari orang tua dan 

anak menjadi tidak sehat adalah karena adanya gangguan komunikasi. Tujuan dari 

Tujuan dari penelitian ini guna mencari tahu apakah ada hubungan antara tindakan 

phubbing dan kualitas komunikasi interpersonal antara orang tua dan anak-anak 

muda, serta untuk mengukur seberapa besar pengaruh ini. Pada penelitian ini, 

Teori Sistem Ketergantungan Media digunakan sebagai dasar. Fokus dari 

penelitian yang dilakukan yakni perilaku phubbing dan kualitas komunikasi 

interpersonal. Untuk melakukan penelitian ini, digunakan metode penelitian 

deskriptif kuantitatif, dan survei sebagai metode penelitian. Analisis data yang 

dikenakan ialah koefisien korelasi dan regresi linier sederhana. Hasilnya 

menggambarkan bahwa ada hubungan antara perilaku phubbing dan kualitas 

komunikasi interpersonal antara orang tua dan anak. Anova yaitu sebear <0.000 

artinya lebih kecil dari 0.005. Serta bisa diartikan bahwa H0 ditolak dan Ha 

diterima, yang artinya terdapat pengaruh antara perilaku phubbing (X) terhadap 

kualita komunikasi interperseonal (Y). Kesimpulan dari penelitian ini ialah 

ditemukan hubungan antara perilaku phubbing dan kualitas komunikasi 

interpersonal. Dimana jika perilaku phubbing meningkat maka kualitas 

komunikasi interpersonal akan meningkat. 

 

Kata Kunci          : Media Sosial, Perilaku, Kualitas Komunikasi, Komunikasi 

Interpersonal. 
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Pembimbing : Yayu Sriwartini, S.Sos., M.Si. 
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ABSTRACT 

 

Name                  : Raihan Mukti 

Programme of Study     : Communication Sciences 

Title                  : The Effect of Phubbing Behaviour on the Quality of 

Interpersonal Communication between Parents and 

Children at Teenage Age in SMAIT Pesantren 

Nururahman Depok City Students 

 

The phenomenon of excessive smartphone use raises concerns because it has a 

negative impact on changing the behaviour of its users so that they become 

addicts in using smartphones. This phenomenon is known as phubbing, which is a 

combination of the word phone, which means telephone, and the word snubbing, 

which means insulting. The term was born in May 2012 for the first time in 

Australia by advertising agency McCann and officially registered in the 

Macquarie Dictionary. These behaviours make people not fluent in direct 

communication and make the quality of interpersonal communication deteriorate. 

One of the factors causing the relationship between parents and children to be 

unhealthy is due to communication disorders. The purpose of this study is to 

determine whether there is an influence of phubbing behaviour on the quality of 

interpersonal communication between parents and teenage children, and to 

measure how much influence. The theory used in this research is Media System 

Dependency theory. The concepts in this study are phubbing behaviour and the 

quality of interpersonal communication using descriptive quantitative research 

methods with survey methods. Data analysis techniques using correlation 

coefficient and simple linear regression. The result of this study is that there is an 

influence between phubbing behaviour on the quality of interpersonal 

communication between parents and children in adolescence at SMAIT Pesantren 

Nururahman Depok City. This can be seen from the sig. Anova value is <0.000, 

which is smaller than 0.005. So it can be concluded that H0 is rejected and Ha is 

accepted, which means that there is an influence between phubbing behaviour (X) 

on the quality of interpersonal communication (Y). The conclusion of this study is 

that there is a relationship between phubbing behaviour and the quality of 

interpersonal communication. Where if phubbing behaviour increases, the quality 

of interpersonal communication will increase. 

 

Key Word          : Social Media, Behaviour, Communication Quality,Interpersonal 

Communication. 
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