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ABSTRACT 

 

The purpose of this study was to determine which utterances and types of speech 

act that indicate persuasive acts in the movie, along with the persuasive strategy 

used by the characters through the dialogues. The method used is descriptive 

qualitative, which gathers the movie‟s dialogue to analyze the context and 

utterances. The researcher is guided by the theory of Searle to examine the type of 

speech act that includes persuasion, Parker to determine the speech act strategies 

of the speech act, and Beebe and Beebe to determine the persuasive strategies 

used in the utterances. The researcher discovered 28 data utterances indicating 

persuasion in the A Man Called Otto movie that concluded in four categories of 

speech act strategies, namely; Literal and Direct, Literal and Indirect, Non-Literal 

and Direct and Non-Literal and Indirect. There are also two main categories of 

persuasive strategies, which are; Emotion to Persuade - Use Nonverbal Behaviour 

and Using Logic and Evidence to Persuade. 

 

Keywords: Persuasion, Illocutionary Act, Persuasive Strategies, Movie.  
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ABSTRAK 

 

Tujuan dari penelitian ini adalah untuk mengetahui ujaran dan jenis tindak tutur 

yang mengindikasikan tindakan persuasif dalam film, serta strategi persuasif yang 

digunakan oleh para karakter melalui dialog. Metode yang digunakan adalah 

deskriptif kualitatif, melalui dialog dari film A Man Called Otto untuk 

menganalisis konteks dan ujaran. Penelitian ini berpedoman pada teori Searle 

untuk meneliti jenis tindak tutur yang termasuk persuasi, teori Parker untuk 

menentukan strategi tindak tutur dari tindak tutur tersebut, dan teori milik Beebe 

dan Beebe untuk menentukan strategi persuasif yang digunakan dalam ujaran. 

Hasil penelitian ini menemukan 28 data ujaran yang mengindikasikan persuasi 

dalam film A Man Called Otto yang disimpulkan dalam empat kategori strategi 

tindak tutur, yaitu; Literal and Direct, Literal and Indirect, Non-Literal and 

Direct and Non-Literal and Indirect. Kemudian juga ditemukan dua kategori 

utama dari strategi persuasif, yaitu; Emotion to Persuade - Use Nonverbal 

Behaviour dan Using Logic and Evidence to Persuade. 

 

Kata Kunci: Persuasi, Tindak Tutur Ilokusi, Strategi Persuasif, Film. 

 


