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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis strategi personal branding yang diterapkan 

oleh Mario, seorang influencer gaming dengan akun TikTok @marioo.m24, dalam 

membangun citra dan meningkatkan popularitasnya di media sosial. Dalam era digital 

yang kompetitif, personal branding menjadi elemen krusial bagi influencer untuk 

membedakan diri dan menarik perhatian audiens yang lebih luas. Penelitian ini 

menggunakan pendekatan kualitatif dengan metode studi kasus, di mana data 

dikumpulkan melalui wawancara mendalam dengan Mario dan analisis konten dari akun 

TikTok-nya. Hasil penelitian menunjukkan bahwa strategi personal branding Mario 

mencakup beberapa elemen utama, yaitu: 1) Penentuan nilai unik yang membedakannya 

dari influencer lain, 2) Pengembangan konten yang konsisten dan menarik sesuai dengan 

minat audiens target, 3) Keterlibatan aktif dengan pengikut melalui interaksi langsung, 

seperti live streaming dan balasan komentar, 4) Kolaborasi dengan influencer lain dan 

merek game untuk memperluas jangkauan audiens, dan 5) Evaluasi dan adaptasi strategi 

berdasarkan umpan balik dan analisis metrik kinerja. Strategi-strategi tersebut berhasil 

membantu Mario membangun personal branding yang kuat, meningkatkan jumlah 

pengikut, serta memperluas pengaruhnya di platform TikTok. Penelitian ini memberikan 

wawasan penting tentang bagaimana personal branding dapat diterapkan secara efektif 

oleh influencer di media sosial, serta memberikan rekomendasi bagi para influencer 

pemula dalam mengembangkan strategi branding mereka. 

 

Kata kunci: Personal branding, influencer, TikTok, strategi konten, keterlibatan 

audiens, Penelitian Kualitatif, Teori Eight Law of Personal Branding. 
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ABSTRACT 

 

This study aims to analyze the personal branding strategies employed by Mario, a gaming 

influencer with the TikTok account @marioo.m24, in building his image and increasing 

his popularity on social media. In the competitive digital era, personal branding has 

become a crucial element for influencers to differentiate themselves and attract a broader 

audience. This research adopts a qualitative approach using a case study method, where 

data was collected through in-depth interviews with Mario and content analysis of his 

TikTok account. The findings indicate that Mario's personal branding strategy includes 

several key elements: 1) Defining a unique value proposition that sets him apart from 

other influencers, 2) Developing consistent and engaging content that aligns with the 

interests of the target audience, 3) Actively engaging with followers through direct 

interactions, such as live streaming and responding to comments, 4) Collaborating with 

other influencers and gaming brands to expand audience reach, and 5) Evaluating and 

adapting strategies based on feedback and performance metrics analysis. These 

strategies have successfully helped Mario build a strong personal brand, increase his 

follower count, and expand his influence on the TikTok platform. This study provides 

valuable insights into how personal branding can be effectively implemented by 

influencers on social media and offers recommendations for aspiring influencers in 

developing their branding strategies. 

 

Keywords: Personal branding, influencer, TikTok, content strategy, audience 

engagement, Qualitative Research, Theory of Eight Law of Personal Branding. 
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