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ABSTRAK 

 

Nama    : Aqiilah Anwar  

Program Studi  : Ilmu Komunikasi  

Judul    : Representasi Maskulinitas dalam Iklan Televisi Pond’s  

  Men Bright Boost (Analisis Semiotika Roland Barthes)  

Pembimbing  :  Dr. Sri Desti Purwatiningsih, M.Si 

  

Penelitian ini bertujuan untuk menganalisis representasi maskulinitas dalam iklan 

televise Pond’s Men Bright Boost menggunakan pendekatan semiotika Roland 

Barthes. Iklan televise sebagai media komunikasi visual memiliki peran penting 

dalam membentuk persepsi dan nilai-nilai masyarakat, termasuk tentang konsep 

maskulinitas. Melalui analisis semiotika Roland Barthes , penelitian ini 

mengeksplorasi bagaimana tanda-tanda visual dan teks dlaam iklan Pond’s Men 

Bright Boost membangun dan menyampaikan makna maskulinitas. Metode yang 

digunakan dalam penelitian ini adalah analisis kualitatif dengan pendekatan 

semiotika. Data utama yang dianalisis adalah iklan televisi Pond’s Men Bright 

Boost. Analisis dilakukan dalam dua tahap, yaitu analisis denotatif yaitu untuk 

mengidentifikasi tanda-tanda visual dan teks yang muncul dalam iklan, serta 

analisis konotatif untuk mengeksplorasi makna mendalam yang dikandung oleh 

tanda-tanda tersebut. Hasil penelitian menunjukan bahwa iklan Pond’s Men Bright 

Boost mempresentasikan maskulinitas melalui berbagai elemen visual dan naratif, 

seperti penampilan fisik yang menarik, aktivitas yang maskulin, serta penekanan 

pada kesuksesan dan kepercayaan diri. Representasi tersebut mencerminkan nilai-

nilai maskulinitas yang ideal dalam konteks budaya populer saat ini. Temuan ini 

mengungkapkan bagaimana iklan tersebut tidak hanya mempromosikan produk, 

tetapi juga berperan dalam membentuk dan memelihara standar maskulinitas dalam 

masyarakat.Penelitian ini diharapkan dapat memberikan kontribusi dalam 

pemahaman mengenai reresentasi gender dalam media massa serta memperkaya 

kajian semiotika dalam konteks iklan komersial.  

 

Kata Kunci : Representasi maskulinitas, iklan televisi, Pond’s Men Bright Boost, 

Semiotika Roland Barthes  
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ABSTRACT  

 

Nama    : Aqiilah Anwar  

Program Studi  : Ilmu Komunikasi  

Judul    : The Representation Of Masculinity in Pond’s Men Bright  

  Boost Television Advertisment ( A Semioic Analysis Of   

   Roland Barthes) 

Pembimbing   : Dr. Sri Desti Purwatiningsih, M.Si 

 

This study aims to analyze the representation of masculinity in the television 

advertisement of Pond's Men Bright Boost using Roland Barthes' semiotic 

approach. Television advertisements, as visual communication media, play a crucial 

role in shaping societal perceptions and values, including the concept of 

masculinity. Through Roland Barthes' semiotic analysis, this research explores how 

visual and textual signs in the Pond's Men Bright Boost advertisement construct and 

convey the meaning of masculinity.The method used in this research is qualitative 

analysis with a semiotic approach. The primary data analyzed is the Pond's Men 

Bright Boost television advertisement. The analysis is conducted in two stages: 

denotative analysis to identify the visual and textual signs that appear in the 

advertisement, and connotative analysis to explore the deeper meanings contained 

in these signs. The results show that the Pond's Men Bright Boost advertisement 

represents masculinity through various visual and narrative elements, such as 

attractive physical appearance, masculine activities, and an emphasis on success and 

confidence. This representation reflects the ideal values of masculinity in the 

context of current popular culture. These findings reveal how the advertisement not 

only promotes the product but also plays a role in shaping and maintaining standards 

of masculinity in society.This research is expected to contribute to the 

understanding of gender representation in mass media and enrich semiotic studies 

in the context of commercial advertising. 

 

Keywords: masculinity representation, television advertisement, Pond's Men 

Bright Boost, Roland Barthes' semiotics 

  



 xi Universitas Nasional  

 

DAFTAR ISI 

 
HALAMAN JUDUL ................................................................................................. i 

HALAMAN PENYATAAN ORISTITAS ............................................................. iv 

HALAMAN PENGESAHAN ................................ Error! Bookmark not defined. 

KATA PENGANTAR ............................................................................................. v 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI KARYA.............viii 

ABSTRAK .............................................................................................................. ix 

ABSTRACT ............................................................................................................. x 

DAFTAR ISI ........................................................................................................... xi 

DAFTAR TABEL .................................................................................................xiii 

DAFTAR GAMBAR ............................................................................................ xiv 

BAB I  PENDAHULUAN ....................................................................................... i 

1.1 LatarBelakang .................................................................................................. i 

1.2 Rumusan Masalah .......................................................................................... v 

1.3 Tujuan Penelitian ........................................................................................... vi 

1.4 Manfaat Penelitian ......................................................................................... vi 

1.4.1 Manfaat Teoritis ...................................................................................... vi 

1.4.2. ManfaatPraktis ....................................................................................... vi 

1.5 Sistematika Penulisan .................................................................................... vi 

BAB II  TINJAUAN PUSTAKA ........................................................................... 8 

2.1 Penelitian Terdahulu ....................................................................................... 8 

2.2 Landasan Teori ............................................................................................. 13 

2.2.1 Representasi ........................................................................................... 13 

2.2.2 Konsep Representasi .............................................................................. 15 

2.2.3 Iklan ....................................................................................................... 16 

2.2.4 Iklan Televisi ......................................................................................... 22 

2.2.5 Maskulinitas ........................................................................................... 29 

2.2.6 Semiotika ............................................................................................... 37 

2.2.7 Semiotika Menurut Roland Barthes ....................................................... 38 

2.3 Kerangka Pemikiran ..................................................................................... 39 

BAB III  METODE PENELITIAN .................................................................... 40 



 xii Universitas Nasional  

 

3.1 Pendekatan Penelitian ................................................................................... 40 

3.2 JenisPenelitian .............................................................................................. 40 

3.3 MetodePenelitian .......................................................................................... 41 

3.4 Objek Penelitian dan Subjek Penelitian ........................................................ 43 

3.5 Teknik AnalisisData ..................................................................................... 44 

3.6 Keabsahan Data ............................................................................................ 46 

3.7 Penentuan Informan ..................................... Error! Bookmark not defined. 

3.8 Teknik Pengumpulan Data ........................................................................... 43 

3.8.1 Observasi ............................................................................................... 48 

3.8.2 Dokumentasi .......................................................................................... 47 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN .................................... 40 

4.1 Gambaran Umum ......................................................................................... 49 

4.1.1 Profil Perusahaan PT Unilever Indonesia Tbk ...................................... 50 

4.1.2 Tujuan & Prinsip Perusahaan ................................................................ 51 

4.1.3 Tata kelola usaha ................................................................................... 53 

4.2 Profil Produk Pond’s Men ............................................................................ 55 

4.2.1 Produk Pond’s Men Bright Boost .......................................................... 55 

4.3 Penyajian Dan Analisis Data ........................................................................ 56 

4.4 Analisis Hasil Penelitian .............................................................................. 67 

4.4.1 Analisis Makna Denotatif Iklan Pond’s Men Bright Boost ................... 67 

4.4.3 Mitos ...................................................................................................... 74 

4.5 Pembahasan .................................................................................................. 76 

4.5.1 Identitas Maskulinitas Pria dalam Iklan Perawatan ............................... 76 

4.5.2 Pria menjadi Objek Iklan Perawatan ..................................................... 79 

4.5.3 Keseimbangan Antara Tradisi dan Modernitas dalam Iklan ................. 80 

BAB V KESIMPULAN DAN SARAN ............................................................... 86 

DAFTAR PUSTAKA ........................................................................................... 88 

 

 

  



 xiii Universitas Nasional  

 

DAFTAR TABEL 

Tabel 2. 1  Penelitian Terdahulu .......................................................................................... 8 

Tabel 4. 1 Analisis Scene I ................................................................................................ 59 

Tabel 4. 2  Analisis scene II ............................................... Error! Bookmark not defined. 

Tabel 4. 3 Analisis Scene III .............................................. Error! Bookmark not defined. 

Tabel 4. 4  Analisis scene IV ............................................................................................. 60 

Tabel 4. 5 Analisis Scene V ............................................................................................... 61 

Tabel 4. 6 Analisis Scene VI .............................................................................................. 63 

  



 xiv Universitas Nasional  

 

DAFTAR GAMBAR 

Gambar 4. 1 Logo Produk Pond’s Men ................................................................. 49 

Gambar 4. 2  Logo Perusahaan PT Unilever Indonesia Tbk.................................. 50 

 


	UNIVERSITAS NASIONAL FAKULTAS ILMU SOSIAL DAN ILMU POLITIC JAKARTA

