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ABSTRAK

Nama : Ayuni Inggrit Anggraeni

Program Studi : [lmu Komunikasi

Judul Skripsi . PERANAN PUBLIC RELATIONS PT BANK UOB TBK
DALAM MEINGKATKAN KEPERCAYAAN NASABAH
MELALUI KEGIATAN CSR

Pembimbing : Agus Salim, M.I.Kom

Public relations merupakan tugas manajerial yang bertujuan untuk mewujudkan,
menjaga hubungan yang baik serta saling menguntungkan antara organisasi dan
publiknya, yang berperan penting dalam menentukan seberapa baik atau buruk organisasi
tersebut. Kualitas citra perusahaan secara keseluruhan sangat erat dengan kegiatan public
relations. Kegiatan Public relations harus dilakukan melalui komunikasi, bimbingan,
dan penanganan yang efektif untuk menciptakan citra positif dan kepercayaan
masyarakat terhadap perusahaan. Pendekatan ini akan memungkinkan saling pengertian
dan kerja sama yang memperkuat citra positif dan kesetiaan Perusahaan. Dalam bidang
public relations, keberhasilan sebuah program diukur/dari dampak positif yang diberikan
kepada audiensnya. Penelitian' ini menggunakan metode deskriptif kualitatif untuk
menyajikan data yang akurat dan sistematis mengenai pengaruh Public relations
terhadap persepsi masyarakat tentang PT Bank UOB Tbk. Pemilihan informan dilakukan
melalui teknik sampling dengan kriteria spesifik, melibatkan informan kunci dari divisi
Public relations serta informan tambahan dari staf hubungan masyarakat dan masyarakat
sekitar. Data dikumpulkan melalui wawancara mendalam, observasi, dan dokumentasi.
Teknik analisis yang digunakan mencakup reduksi data, penyajian data, dan penarikan
kesimpulan, dengan validasi melalui triangulasi data. Penelitian dilakukan di PT UOB
Tbk Cabang Setiabudi dan Plaza Jakarta selama dua bulan. penelitian adalah untuk
menemukan dan menganalisis cara manajemen Public relations dapat meningkatkan
reputasi PT Bank UOB TBK. Penelitian ini menunjukkan bahwa manajemen Public
relations (PR) PT Bank UOB dilakukan melalui perencanaan sistematis,
pengorganisasian tugas yang efektif, pelaksanaan berbagai kegiatan PR, dan pengawasan
ketat melalui evaluasi kinerja.

Kata Kunci : Public relations (PR), Citra Perusahaan, Komunikasi , Manajemen,
Strategi
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ABSTRACT

Name : Ayuni Inggrit Anggraeni
Study Program : Communication Science
Title

: THE ROLE OF PUBLIC RELATIONS OF PT BANK UOB

TBK IN INCREASING CUSTOMER TRUST THROUGH
CSR ACTIVITIES
Counsellor . Agus Salim, M.I.LKom

Public relations is a managerial task that aims to create and maintain good and mutually
beneficial relationships between an organization and its public, which plays an
important role in determining how good or bad the organization is. The overall quality
of the company's image is very closely related to public relations activities. Public
relations activities must be carried out through effective communication, guidance and
handling to create a positive image and public trust in the company. This approach will
enable mutual understanding and cooperation that strengthens the Company's positive
image and loyalty. In the field of public relations, the success of a program is measured
by the positive impact it has on its audience. This research uses a qualitative descriptive
method to present accurate and systematic data regarding the influence of Public
relations on public perceptions of PT Bank UOB Tbk. The selection of informants was
carried out using a sampling technique with specific criteria, involving key informants
from the Public relations division as well as additional informants from public relations
staff and the surrounding community. Data was collected through in-depth interviews,
observation and documentation. The analysis techniques used include data reduction,
data presentation, and drawing conclusions, with validation through data triangulation.
The research was conducted at PT UOB Tbk Setiabudi Branch and Plaza Jakarta for
two months. The research is to find and analyze how Public relations management can
improve the reputation of PT Bank UOB TBK. This research shows that PT Bank UOB's
Public relations (PR) management is carried out through systematic planning, effective
task organization, implementation of various PR activities, and close supervision

through performance evaluation.

Keywords: Public relations (PR), Company Image, Communication, Management,

Strategy

11
Universitas Nasional



DAFTAR ISI

HALAMAN PERNYATAAN ORISINALITAS..........coo i iii
PENGESAHAN SKRIPSI ..o iv
PERSETUJUAN PERBAIKAN SKRIPSI............ccocoiiiiiii i, v
LEMBAR PERSETUJUAN JUDUL.........cccoiiiiiiiiii vi
KATA PENGANTAR ... vii

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI TUGAS AKHIR UNTUK

KEPENTINGAN AKADEMIS ... 9
ABSTRALK ...ttt ettt e bt e ekt e et e e b e et eeneeenee e 10
ABSTRACT ... et 11
DAFTAR IST ...t bttt et e sht e s bt e e be e ebe ettt e beeeneee e 12
DAFTAR GAMBAR ..o i et 15
DAFTAR TABEL ...t et ittt sttt enee e 16
BAB I PENDAHULUAN ...l i Error! Bookmark not defined.
1.1 Latar Belakang.................ccccoooii i, Error! Bookmark not defined.
1.2 Rumusan Masalah....................ccoo. Error! Bookmark not defined.
1.3 Tujuan Penelitian ................ce...oo Error! Bookmark not defined.
1.4 Manfaat Penelitian.................................. Error! Bookmark not defined.
1.4.1 Manfaat teoritis......................coooeennn. Error! Bookmark not defined.
1.4.2 Manfaat Praktis.................ccceennnnnn. Error! Bookmark not defined.

1.5 Batasan Penelitian.................................... Error! Bookmark not defined.
1.6 Model Operasional Penelitian................. Error! Bookmark not defined.
BAB II TINJAUAN PUSTAKA ..........oovieiee, Error! Bookmark not defined.
2.1 Konteks Penelitian .....................cccoceeen Error! Bookmark not defined.
2.2 Penelitian Terdahulu................................ Error! Bookmark not defined.
2.3 Landasan Teori...........c.ccccooeviiiiniiinninnnn, Error! Bookmark not defined.

12

Universitas Nasional



2.1.1 Teori Relatioship Manajemen............ Error! Bookmark not defined.
2.1.2 Citra Perusahaan ................cc....ooo..... Error! Bookmark not defined.

2.1.3 Fungsi Manajemen Public relations Error! Bookmark not defined.

BAB III METODE PENELITIAN ...........cccoeoee. Error! Bookmark not defined.
3.1 Pendekatan Penelitian ................................. Error! Bookmark not defined.
3.2 Penentuan Informan...................ccoooeenn. Error! Bookmark not defined.
3.3 Teknik Pengumpulan Data..................... Error! Bookmark not defined.

3.4 Teknik Pengolahan Data dan Analisis DataError! Bookmark not defined.

3.5 Teknik Keabsahan Data........................ Error! Bookmark not defined.

3.6 Lokasi dan Jadwal Penelitian ................. Error! Bookmark not defined.
BAB IV HASIL PENELITIAN DAN PEMBAHASANET ror! Bookmark not defined.

4.1 Gambaran Umum PT Bank UOB Thk .. Error! Bookmark not defined.

4.2 Visi dan Misi PT Bank UOB Tbk ........... Error! Bookmark not defined.
4.3 Nilai-nilai PT Bank UOB Thk.................... Error! Bookmark not defined.
4.4 Logo PT Bank UOB Tbk ................cc. oo Error! Bookmark not defined.
4.5 Deskripsi Data ...l Error! Bookmark not defined.
4.6 Hasil Penelitian....................ocooineennnn. Error! Bookmark not defined.

4.6.1 Penerapan Public Relations PT Bank UOB dalam Meningkatkan

Kepercayaan Nasabah........................... Error! Bookmark not defined.

4.6.2 Indikator Keberhasilan Public relations dalam Meningkatkan Citra

Perusahaan .............ccooooiiii Error! Bookmark not defined.

4.6.3 Tantangan dan Solusi dalam Manajemen Public relationsError! Bookmark

not defined.

4.6.4 Penilaian Masyarakat Sekitar terhadap Kegiatan Public relations PT Bank
UOB Error! Bookmark not defined.

4.7 Pembahasan.............cccoooooviiiiiiiiiiiieeennnn, Error! Bookmark not defined.

BAB V KESIMPULAN DAN SARAN .....cooovvvvenne. Error! Bookmark not defined.

5.1 Kesimpulan..............cccocoiiiiiiiinnn Error! Bookmark not defined.
13

Universitas Nasional



5.2 SArAN ..ooooviiiiiieee e Error! Bookmark not defined.

Error! Bookmark not defined.

14

Universitas Nasional



DAFTAR GAMBAR

Gambar 4. 1 Logo PT Bank UOB........................... Error! Bookmark not defined.
Gambar 4. 2 Survei Kepuasan Nasabah PT Bank UOBError! Bookmark not defined.
Gambar 4. 3 Media Sosial PT Bank UOB.............. Error! Bookmark not defined.

15

Universitas Nasional



DAFTAR TABEL

Tabel 2. 1 Penelitian Terdahulu .................oooevvvens Error! Bookmark not defined.
Tabel 4.1 Daftar Informan Penelitian .................... Error! Bookmark not defined.

16

Universitas Nasional



