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ABSTRAK

PENGARUH KUALITAS PRODUK, VARIASI PRODUK, DAN
ELECTRONIC WORD OF MOUTH (E-WOM) TERHADAP KEPUTUSAN
PEMBELIAN KEMEJA KOKO ARRAYAKIDS DI INSTAGRAM

Oleh :

Muhammad Dandy Prasetyo

203402416270

Tugas akhir ini di bimbing oleh Dr. Resti Hardini, S.E.,M.Si

Penelitian ini bertujuan untuk mengetahui pengaruh kualitas produk, variasi
produk dan electronic word of mouth (E-WOM) terhadap keputusan pembelian
kemeja koko Arrayakids di Instagram. Metode pengambilan sampel yang
digunakan ialah probability sampling dengan teknik Purposive sampling. Jenis
penelitian ini menggunakan metode deskriptif kuantitatif dan analisis inferensial
dengan menggunakan data primer dalam bentuk kuesioner kepada 100 responden.
Teknik analisis data dengan munggunakan analisis regresi linear berganda dan
menggunakan program Statistical Product and Service Solution (SPSS) versi 29.0.
Hasil penelitian menunjukkan bahwa kualitas produk berpengaruh secara positif
dan signifikan terhadap /keputusan = pembelian kemeja koko Arrayakids di
Instagram. Variasi produk berpengaruh secara positif dan signifikan terhadap
keputusan pembelian kemeja koko Arrayakids di Instagram. Electronic word of
mouth (E-WOM) berpengaruh secara positif dan signifikan terhadap keputusan
pembelian kemeja koko Arrayakids di Instagram. Berdasarkan hasil regresi
didapatkan bahwa electronic word of mouth (E-WOM) memiliki nilai kontribusi
tertinggi terhadap keputusan pembelian dalam penelitian ini.

Kata kunci : kualitas produk, variasi produk dan electronic word of mouth (E-
WOM), keputusan pembelian



ABSTRACT

THE INFLUENCE OF PRODUCT QUALITY, PRODUCT VARIETY,
AND ELECTRONIC WORD OF MOUTH (E-WOM) ON PURCHASING
DECISIONS FOR ARRAYAKIDS KOKO SHIRTS ON INSTAGRAM.

By :

Muhammad Dandy Prasetyo

203402416270

The thesis was supervised by Dr. Resti Hardini, S.E.,M.Si

This study aims to determine the effect of product quality, product variety
and electronic word of mouth (E-WOM) on purchasing decisions for Arrayakids
koko shirts on Instagram. The sampling method used is probability sampling with
Purposive sampling technique. This type of research uses quantitative descriptive
methods and inferential analysis using primary data in the form of a questionnaire
to 100 respondents. Data analysis techniques using multiple linear regression
analysis and using the Statistical Product and Service Solution (SPSS) version 29.0
programme. The results showed that product quality has a positive and significant
effect on purchasing decisions for Arrayakids koko shirts on Instagram. Product
variety has a positive and significant effect on purchasing decisions for Arrayakids
koko shirts on Instagram. Electronic word of mouth (E-WOM) has a positive and
significant effect on purchasing decisions for Arrayakids koko shirts on Instagram.
Based on the regression results, it is found that electronic word of mouth (E-WOM)
has the highest contribution value to purchasing decisions in this study.

Keywords: product quality, product variety-and electronic word of mouth (E-
WOM), purchasing decisions
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