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ABSTRAK

PENGARUH PROMOSI, PERSEPSI HARGA, DAN KUALITAS
PRODUK TERHADAP KEPUASAN KONSUMEN TOKOPEDIA DI
KECAMATAN KEBAYORAN BARU

Oleh:
Farrell Benedict

NPM : 203402516255

Tugas Akhir, dibawah bimbingan Dr. Eddy Guridno, S.E., M.Si.M.

Penelitian ini bertujuan untuk menganalisis pengaruh variabel Promosi,
Variabel Persepsi harga dan Variabel Kualitas produk terhadap variabel Kepuasan
konsumen Tokopedia di Kecamatan Kebayoran Baru. Metode penelitian yang
digunakan dalam penelitian ini merupakan metode penelitian kuantitatif. Data
Penelitian ini menggunakan data primer melalui kuesioner kepada 100 responden
konsumen Tokopedia dengan teknik purposive sampling. Teknik analisis data
dengan menggunakan analisis deskriptif dengan regresi linier berganda dan
menggunakan bantuan program Statistical Product and Service Solution (SPSS)
versi 25.

Hasil analisis regresi linear berganda menunjukan bahwa variabel Promosi
berpengaruh positif dan signifikan terhadap Kepuasan konsumen, Persepsi harga
berpengaruh positif dan signifikan terhadap Kepuasan konsumen, dan Kualitas
produk berpengaruh positif dan signifikan terhadap Kepuasan konsumen. Hasil
penelitian ini diharapkan dapat meningkatkan Kepuasan konsumen Tokopedia di
Kecamatan Kebayoran Baru.

Kata Kunci : Promosi, Persepsi Harga, Kualitas Produk dan Kepuasan Konsumen.



ABSTRAC

THE INFLUENCE OF PROMOTIONS, PRICE PERCEPTIONS AND
PRODUCT QUALITY ON TOKOPEDIA CUSTOMER SATISFACTION

IN KEBAYORAN BARU DISTRICT
By:
Farrell Benedict
203402516255
Thesis, under the guidance Dr. Eddy Guridno, S.E., M.Si.M.

This research aims to analyze the influence of Promotion variables, Price
Perception Variables and Product Quality Variables on the Tokopedia consumer
satisfaction variable in Kebayoran Baru District. The research method used in this
research is a quantitative research method. Data This research uses primary data
through questionnaires to 100 Tokopedia consumer respondents using a purposive
sampling technique. Data analysis techniques using descriptive analysis with
multiple linear regression and using the help of the Statistical Product and Service
Solution (SPSS) version 25 program.

The results of multiple linear regression analysis show that the Promotion
variable has a positive and significant effect on consumer satisfaction, price
perception has a positive and significant effect on consumer satisfaction, and
product quality has a positive and significant effect on consumer satisfaction. It is
hoped that the results ‘of this research can increase Tokopedia consumer
satisfaction in Kebayoran Baru District.

Keywords: Promotion, Price Perception, Product Quality and Consumer

Satisfaction.
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