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ABSTRAK

PENGARUH PROMOSI, KUALITAS PRODUK DAN PERSEPSI HARGA
TERHADAP KEPUTUSAN PEMBELIAN PRODUK SUNSCREEN AZARINE DI
KOTA DEPOK

Oleh:
Enni Yustika
NPM: 213402446439

Tugas Akhir, dibawah bimbingan Ibu Dr. Rahayu Lestari, S.E., M.M.

Penelitian ini bertujuan untuk menganalisis pengaruh Promosi, Kualitas Produk,
dan Persepsi Harga terhadap Keputusan Pembelian Produk Sunscreen Azarine di Kota
Depok. Data penelitian ini menggunkana data data primer melalui kuesioner kepada 100
responden kepada masyarakat kota Depok yang menggunakan produk sunscreen
Azarine. Teknik analisis data dengan menggunakan analisis data dengan inferensial
dengan regresi linear berganda dan menggunakan program Statistical Product and

Service Solution (SPSS) versi 23.0.

Hasil analisis regresi linear berganda menunjukkan bahwa variabel Promosi
(X1), dan Persepsi Harga (X3) tidak berpengaruh terhadap Keputusan Pembelian (Y).
Sedangkan Kualitas Produk (X2) berpengaruh positif dan signifikan terhadap
Keputusan Pembelian (Y). Hasil penelitian ini diharapkan mampu menjadikan
perusahaan memperhatikan terutama Promosi dan Persepsi Harga, serta Kualitas

Produk yang dapat meningkatkan Penjualan.

Kata Kunci: Promosi, Kualitas Produk, Persepsi Harga dan Keputusan Pembelian



ABSTRACT

THE INFLUENCE OF PROMOTION, PRODUCT QUALITY AND PRICE
PERCEPTION ON THE DECISION TO PURCHASE AZARINE SUNSCREEN
PRODUCTS IN DEPOK CITY

By:
Enni Yustika
NPM: 213402446439

Final Project, under the guidance of Mrs. Dr. Rahayu Lestari, S.E., M.M.

This research aims to analyze the influence of Promotion, Product Quality, and Price
Perception on Purchasing Decisions for Azarine Sunscreen Products in Depok City.
This research data uses primary data through questionnaires to 100 respondents to the
people of Depok city who use Azarine sunscreen products. The data analysis technique
uses inferential data analysis with multiple linear regression and uses the Statistical

Product and Service Solution (SPSS) version 23.0 program.

The results of multiple linear regression analysis show that the Promotion variables
(X1), and Price Perception (X3) do not affect the Purchase Decision (Y). While Product
Quality (X2) has a positive and significant effect on the Purchase Decision (Y). The
results of this study are expected to make companies pay attention especially to

Promotion and Price Perception, as well as Product Quality which can increase Sales..

Keywords: Promotion, Product Quality, Price Perception and Purchasing Decisions
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