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ABSTRAK

PENGARUH CITRA MEREK, PERSEPSI HARGA, DAN KEMASAN
TERHADAP MINAT BELI ULANG KONSUMEN LE MINERALE
KEMASAN GALON DI JATI PADANG

Oleh:
MIDDO R SIAGIAN
193402516359

Tugas Akhir ini dibawah bimbingan Dr. Rahayu Lestari, S.E,. M.M.

Penelitian ini bertujuan untuk menganalisis Pengaruh Citra Merek, Persepsi
Harga, dan Kemasan terhadap Minat Beli Ulang konsumen Le Minerale Kemasan
Galon di Jati Padang. Sampel dalam penelitian ini sebanyak 100 responden
berdasarkan Rumus Yamane. Penelitian ini menggunakan data premier dengan
metode pengumpulan data melalui kuesioner yang disebarkan kepada 100 orang
responden. Teknik analisis data menggunakan inferensial dengan regresi linier
berganda. Hasil yang diperoleh pada penelitian ini adalah Citra Merek
berpengaruh positif dan signifikan-terhadap Minat Beli Ulang, Persepsi Harga
berpengaruh positif dan signifikan terhadap Minat Beli Ulang, dan Kemasan
berpengaruh positif dan signifikan terhadap Minat Beli Ulang.

Kata Kunci: Citra Merek, Persepsi Harga, Kemasan, dan Minat Beli Ulang
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ABSTRACT

THE INFLUENCE OF BRAND IMAGE, PRICE PERCEPTION AND
PACKAGING ON CONSUMER REPURCHASE INTENTION OF LE
MINERALE GALLON PACKAGING IN JATI PADANG

By:
MIDDO R SIAGIAN
193402516359

This final assignment is under the guidance of Dr. Rahayu Lestari, S.E,. M.M.

This research aims to analyze the influence of brand image, price
perception and packaging on repurchase interest among consumers of Le
Minerale Gallon Packaging in Jati Padang. The sample in this study was 100
respondents based on the Yamane Formula. This research uses premier data with
data collection methods through questionnaires distributed to 100 respondents.
The data analysis technique uses inferential multiple linear regression. The
results obtained in this research are that Brand Image has a positive and
significant effect on Repurchase Intention, Price Perception has a positive and
significant effect on Repurchase Intention, and Packaging has a positive and
significant effect on Repurchase Intention.

Keywords: Brand Image, Price Perception, Packaging, and Repurchase Intention
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