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ABSTRAK 

 

PENGARUH PROMOSI, KUALITAS PRODUK, CITRA MEREK 

TERHADAP MINAT BELI SEPATU REEBOK PADA MAHASISWA 

PRODI MANAJEMEN UNIVERSITAS NASIONAL 

  

 

Oleh : Singgih Aria Ciptawan 

NIM : 203402516061 

 

Tugas Akhir, dibawah bimbingan Dr. Eddy Guridno, S.E., M.Si.M. 

 

Penelitian ini bertujuan untuk menganalisis pengaruh promosi, kualitas 

produk, dan citra merek terhadap minat beli sepatu reebok. Metode penelitian yang 

digunakan dalam penelitian ini merupakan metode penelitian kuantitatif. Data 

penelitian ini menggunakan data primer dengan bentuk penyebaran kuesioner 

kepada 100 mahasiswa prodi manajemen Universitas Nasional. Analisis yang 

digunakan dalam penelitian ini adalah regresi linier berganda menggunakan SPSS 

versi 25.  

Hasil analisis regresi linear berganda menunjukan bahwa variabel Promosi 

berpengaruh positif & signifikan terhadap Minat Beli,  Kualitas Produk 

berpengaruh positif & signifikan terhadap Minat Beli, Citra Merek berpengaruh 

positif & signifikan terhadap Minat Beli. Dengan Hasil penelitian ini diharapkan 

Reebok melakukan peningkatan terhadap promosi, kualitas produk, dan citra merek 

yang dapat meningkatkan minat beli.  

 

 

Kata kunci : Promosi, Kualitas Produk, Citra Merek, Minat Beli, Reebok
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ABSTRACT 

 

INFLUENCE OF PROMOTION, PRODUCT QUALITY, BRAND IMAGE ON 

THE INTEREST IN BUYING REEBOK SHOES IN STUDENTS OF THE 

NATIONAL UNIVERSITY MANAGEMENT STUDY PROGRAM 

 

By: Singgih Aria Ciptawan  

Student ID Number: 203402516061  

   

Thesis, under the guidance of Mr. Dr. Eddy Guridno, S.E., M.Si.M.  

 

This study aims to analyze the influence of promotion, product quality, and 

brand image on the buying interest of reebok shoes. The research method used in 

this study is a quantitative research method. This research data uses primary data 

in the form of distributing questionnaires to 100 students of the National University 

management study program. The analysis used in this study is multiple linear 

regression using SPSS version 25. 

 The results of multiple linear regression analysis showed that the 

Promotion variable had a positive & significant effect on Buying Interest, Product 

Quality had a positive & significant effect on Buying Interest, and Brand Image had 

a positive & significant effect on Buying Interest. With the results of this study, it is 

hoped that Reebok will make improvements to promotion, product quality, and 

brand image that can increase buying interest. 

 

 

Keywords: Promotion, Product Quality, Brand Image, Buying Intrest, Reebok 
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