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LAMPIRAN-LAMPIRAN 

 

LAMPIiRAN 1: Kueisiioneir Peineiliitiian 

 
Assalamu'alaiikum Warahmatullahii Wabarakatuh.  

Seilamat Pagii/Siiang/Sorei/Malam! 

 

Peirkeinalkan saya Utarii Nur Aiisyah, mahasiiswa Fakultas Eikonomii dan Biisniis 
Uniiveirsiitas Nasiional. Saat iinii saya seidang meilakukan peineiliitiian meingeinaii 
Peingaruh Peinyeileinggaraan Miiyako Iisland Summeir Feistiival Teirhadap Miinat 
Beirkunjung Wiisata: Miiyakojiima, Okiinawa, Jeipang dalam rangka meimeinuhii 
tugas akhiir skriipsii. 

 

Apabiila anda: 

- Wiisatawan asal Iindoneisiia yang tartariik untuk meingunjungii Okiinawa teirutama 
Miiyako Iisland. 

- Wiisatawan asal Iindoneisiia yang hadiir pada eiveint Miiyako Iisland Summeir 
Feistiival. 

 

Saya mohon bantuan dan keiseidiiaan anda untuk beirpartiisiipasii dalam peineiliitiian iinii. 
Peingiisiian kueisiioneir hanya meimeirlukan waktu 5-10 meiniit. Keiiikutseirtaan Anda 
beirsiifat sukareila dan tanpa paksaan. Seimua iinformasii yang anda beiriikan akan 
diirahasiiakan dan tiidak akan diipubliikasiikan. 

 

Apabiila teirdapat peirtanyaan/ kriitiik/ masukan meingeinaii peineiliitiian iinii, siilahkan 
hubungii 

 

Utarii Nur Aiisyah (0895371186120) 

 

Atas keiseidiian dan bantuan Anda, saya ucapkan Teiriima kasiih. 

 

 

Data Responden 
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1. Eimaiil 

2. Nama 

3. Jeiniis Keilamiin 

( ) Lakii Lakii 

( ) Peireimpuan 

4. Usiia  

( ) 16-25 tahun 

( ) 25-35 tahun 

( ) 35-45 tahun 

5. Peikeirjaan 

6. Peinghasiilan 

( ) 0 - Rp 2.500.000 

( ) Rp 2.500.000 - Rp 5.000.000 

( ) Rp 5.000.000 - Rp 7.500.000 

( ) Rp 7.500.000 - Rp 10.000.000 

( ) > Rp 10.000.000 
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Daftar Kuesioner 

Peitunjuk peingiisiian: Beiriikan tanda (◉) pada salah satu jawaban 1 - 5 pada kolom 

yang teilah diiseidiiakan! 

Keiteirangan: 

No. Pernyataan Skor 

1. Sangat Seituju (SS) 5 

2. Seituju (S) 4 

3. Neitral (N) 3 

4. Tiidak Seituju (TS) 2 

5. Sangat Tiidak Seituju (STS) 1 
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Data Kuesioner 

No. Variabel City Branding STS TS N S SS 

1. Miiyakojiima atau 

Okiinawa meirupakan 

deistiinasii liiburan musiim 

panas utama Jeipang 

     

2. Wiisata Seilatan Jeipang 

diikeinal deingan keikayaan 

alam teirutama keiiindahan 

dan keibeiragaman 

bahariinya 

     

3. Okiinawa atau Miiyako 

Iisland diikeinal deingan 

keibudayaan yang uniik 

dan beirbeida darii pada 

daeirah laiinnya 

     

4. Okiinawa atau Miiyako 

Iisland diikeinal deingan 

iikliim tropiis dan meimiiliikii 

2 musiim  

     

5. Seilaiin dariipada hanya 

meimiiliikii 2 musiim, 

Miiyako Iisland diikeinal 

deingan musiim panas 

yang leibiih panjang 

     

6. Miiyako Iisland meirupakan 

salah satu kota yang 
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nyaman dan aman dalam 

meilakukan peirjalanan 

wiisata 

7. Akseis meinuju Miiyako 

sangat mudah  

     

8. Peinduduk lokal Miiyako 

sangat ramah teirhadap 

turiis wiisatawan 

     

9. Seipeirtii peideisaan pada 

umumnya peinduduk lokal 

Miiyako keirap kalii tiidak 

ragu untuk meimbantu 

wiisatawan jiika 

diibutuhkan 

     

10. Meiskiipun diikeiliiliingii 

lautan dan beirada dii 

Seilatan Jeipang, pusat 

kota Miiyako Iisland teitap 

meimiiliikii nuansa urban 

     

11. Tiidak suliit untuk beirteimu 

deingan warga Iindoneisiia 

ataupun neigara dan 

daeirah Jeipang laiin dii 

Miiyako Iisland 

     

12. Meiskiipun tiidak meimiiliikii 

jalur keireita apii, namun 

Miiyako meimiiliikii 

beibeirapa jalur bus kota 
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yang dapat dan mudah 

diiakseis 

13. Miiyako Iisland meimiiliikii 

banyak sarana dan 

prasarana atau fasiiliitas 

kota yang tiidak kalah 

leingkap deingan daeirah 

kota-kota beisar dii jeipang 

     

 

No. Variabel Event 

Pariwisata 

STS TS N S SS 

1. Sarana dan Prasarana 

Pariiwiisata yang 

diitawarkan oleih Miiyako 

Iisland sangat leingkap 

     

2. Hampiir tiidak mungkiin 

untuk keisuliitan dalam 

meincarii atau meimeinuhii 

keibutuhan dan keiiingiinan 

dii Miiyako Iisland 

     

3. Promosii yang diilakukan 

Miiyako Iisland meilaluii 

weibsiitei touriism Jeipang 

dan Okiinawa sangat 

meinariik 

     

4. Promosii yang diilakukan 

Miiyako Iisland meilaluii 
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weibsiitei touriism Jeipang 

dan Okiinawa sangat 

mudah diimeingeirtii 

5. Saya meimiiliikii 

keiteirtariikan yang beisar 

akan eiveint Miiyako Iisland 

Summeir Feistiival kareina 

strateigii peimasarannya 

yang sangat meinariik 

     

6. Saya meimiiliikii 

keiteirtariikan khusus pada 

keibudayaan Miiyako 

Iisland, Okiinawa 

     

7. Saya iingiin meirasakan 

bagaiimana peingalaman 

meinyaksiikan feistiival atau 

eiveint yang ada dii Jeipang 

teirutama Eiveint Miiyako 

Iisland Summeir Feistiival 

     

 

No. Variabel Minat 

Kunjungan 

STS TS N S SS 

1. Saya meimiiliikii 

keiteirtariikan akan neigara 

Jeipang 

     

2. Meingunjungii Jeipang 

teirutama Miiyako Iisland 
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meirupakan salah satu 

wiish liist saya 

3. Seilaiin daeirah peirkotaan 

saya meimiiliikii 

keiteirtariikan untuk 

meingunjungii pulau-pulau 

dii Seilatan Jeipang 

(Miiyako Iisland) kareina 

daya tariiknya yang 

beiragam 

     

4. Saya meirasa antusiias 

dalam meinyambut 

Miiyako Iisland Summeir 

Feistiival 

     

5. Saya meireincanakan 

meingunjungii Miiyako 

Iisland teirutama deingan 

sahabat atau keirabat dan 

orang deikat laiinnya 

     

6. Miiyako Iisland meimiiliikii 

beiragam daya tariik wiisata 

yang meinariik  

     

7. Miiyako Iisland meimiiliikii 

jeiniis veigeitasii yang 

beirbeida darii daeirah 

Jeipang laiinnya 
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8. Miiyako Iisland meimiiliikii 

gariis pantaii dan pantaii 

yang iindah 

     

9. Wiisata Baharii Miiyako 

Iisland sangat teirkeinal dan 

iindah 

     

10. Eiveint yang diiseileinggara 

dii Miiyako Iisland tiidak 

peirnah gagal dan seipii 

peingunjung 

     

11. Adanya keiteirtariikan pada 

acara keibudayaan yang 

tiidak dapat diiteimuii dii 

teimpat asal maupun 

teimpat laiin dii Jeipang 

     

12. Miiyako Iisland Summeir 

Feistiival meirupakan eiveint 

tahunan yang sangat 

meinariik dan dapat 

meinambah peingeitahuan 

wiisatawan meingeinaii 

seijarah dan keibudayaan 

Jeipang dii masa lalu 
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LAMPIRAN 2: Hasil Kuesioner 

1. Karakteristik Responden 

 a. Beirdasarkan Jeiniis Keilamiin 

 

 

 b. Beirdasarkan Usiia 
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 c. Beirdasarkan Peikeirjaan 

 

d. Beirdasarkan Peinghasiilan
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2. Data Tabulasi hasil kuesioner variable City Branding (X1) 

No. 

VARIABLE X1 

Total X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 X1.10 X1.11 X1.12 X1.13 

1 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

2 4 4 4 4 4 4 4 4 4 4 4 4 4 52 

3 4 4 4 5 4 4 4 4 4 4 4 4 5 54 

4 5 4 5 5 5 4 5 5 5 5 5 5 5 63 

5 4 4 4 5 4 5 4 5 4 5 4 5 5 58 

6 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

7 4 5 4 3 3 5 3 5 5 4 5 4 3 53 

8 4 4 4 4 4 4 4 4 4 4 4 4 4 52 

9 4 5 4 4 4 5 4 4 4 4 4 4 4 54 

10 4 4 3 4 4 4 4 4 4 4 4 4 5 52 

11 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

12 4 5 5 5 5 5 5 5 5 5 5 5 5 64 

13 4 4 5 4 4 5 5 3 5 5 4 3 5 56 

14 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

15 4 4 5 5 5 5 5 5 5 5 5 5 5 63 

16 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

17 5 5 5 4 4 4 4 4 4 4 4 4 4 55 

18 4 3 5 5 4 5 5 5 4 5 5 5 5 60 

19 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

20 4 5 5 4 4 5 4 4 5 4 5 5 4 58 

21 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

22 3 3 3 3 3 3 4 4 4 4 4 3 3 44 

23 4 4 5 4 4 5 5 4 4 4 4 4 4 55 

24 5 5 4 5 5 5 5 5 5 5 5 5 5 64 

25 5 5 4 5 5 5 5 5 5 5 5 5 5 64 

26 4 4 4 4 4 4 4 4 4 4 4 4 4 52 

27 4 4 4 4 4 4 5 5 4 4 4 4 4 54 

28 4 4 5 4 4 4 5 4 5 4 4 5 4 56 
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29 4 4 4 4 4 5 4 4 4 5 4 4 5 55 

30 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

31 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

32 5 5 4 5 5 5 5 5 5 5 5 5 5 64 

33 4 4 4 4 4 4 3 4 4 4 4 4 4 51 

34 4 4 5 4 5 4 5 5 4 4 4 4 4 56 

35 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

36 4 4 4 4 4 4 4 4 4 4 4 4 4 52 

37 5 4 4 5 5 5 4 5 5 5 5 4 4 60 

38 4 4 4 4 4 4 4 4 5 5 3 3 3 51 

39 4 4 4 4 4 4 4 4 4 4 4 4 4 52 

40 5 5 4 4 4 4 4 4 4 4 4 5 4 55 

41 5 5 5 5 5 4 5 5 5 5 5 5 5 64 

42 4 4 4 4 4 4 4 4 4 4 4 4 4 52 

43 4 4 4 4 4 4 4 4 4 4 4 4 4 52 

44 4 4 4 4 5 4 4 4 4 4 4 4 4 53 

45 4 4 4 4 4 4 4 4 4 4 4 4 4 52 

46 4 4 4 4 4 4 4 4 4 5 4 5 4 54 

47 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

48 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

49 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

50 4 5 4 5 4 5 4 5 4 5 4 5 4 58 

51 5 5 5 4 5 5 4 4 4 5 5 5 5 61 

52 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

53 4 4 5 4 4 5 4 4 5 4 4 4 5 56 

54 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

55 4 4 4 4 4 4 4 4 4 4 4 4 4 52 

56 5 4 4 4 5 5 5 4 3 3 5 4 4 55 

57 3 3 3 3 3 3 3 3 3 3 3 3 3 39 

58 4 4 4 4 4 4 4 4 4 4 5 4 4 53 

59 4 5 3 5 4 4 5 4 4 4 4 4 3 53 



 
 

 

 
 

74 

60 4 5 4 5 4 5 4 4 3 5 4 4 4 55 

61 5 5 5 4 5 4 5 4 5 5 5 5 4 61 

62 4 5 3 5 4 3 4 5 5 3 4 4 4 53 

63 4 5 4 5 5 4 5 4 5 5 5 5 4 60 

64 4 5 4 4 5 5 5 4 5 4 5 5 4 59 

65 5 5 5 5 5 5 5 5 5 5 5 4 5 64 

66 4 5 5 4 5 4 4 5 4 4 4 3 4 55 

67 5 5 5 5 4 5 5 5 5 4 4 4 4 60 

68 3 5 4 4 5 4 4 5 5 5 5 5 5 59 

69 4 5 4 4 4 5 4 4 5 4 4 3 2 52 

70 4 5 5 4 4 4 3 4 4 4 3 3 3 50 

71 5 4 5 4 4 5 5 5 5 5 5 4 5 61 

72 5 4 4 5 4 5 4 4 4 4 4 4 4 55 

73 5 4 4 4 4 4 5 4 4 4 3 4 4 53 

74 5 5 4 5 4 4 5 4 5 5 5 4 4 59 

75 5 5 5 5 5 3 3 5 3 4 4 4 5 56 

76 5 4 4 4 5 4 5 4 4 5 4 4 5 57 

77 4 4 5 4 4 4 4 4 4 4 4 4 4 53 

78 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

79 4 5 4 4 4 5 4 4 4 5 3 4 4 54 

80 3 4 3 4 4 3 4 4 4 3 4 3 4 47 

81 4 4 4 4 3 4 5 3 3 3 3 4 4 48 

82 4 5 4 5 5 5 5 5 5 4 4 5 5 61 

83 5 5 5 5 5 5 3 3 4 4 5 5 5 59 

84 5 5 5 5 5 5 4 5 5 5 5 5 3 62 

85 4 4 4 4 5 4 4 4 4 4 4 4 4 53 

86 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

87 5 5 5 5 4 5 5 5 5 3 5 5 5 62 

88 5 5 5 5 5 5 4 5 5 5 5 5 5 64 

89 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

90 5 5 5 5 5 5 5 5 5 5 5 5 5 65 
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91 4 4 4 4 4 4 5 5 4 5 4 4 4 55 

92 5 5 5 5 4 4 4 4 5 5 4 5 4 59 

93 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

94 3 4 4 4 4 4 4 4 4 4 4 4 4 51 

95 4 4 4 3 4 4 4 4 4 4 4 4 4 51 

96 5 3 5 5 5 5 5 5 5 5 5 5 5 63 

97 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

98 4 4 4 4 4 4 4 3 4 4 4 4 4 51 

99 4 3 4 4 4 4 3 4 4 4 4 4 4 50 

100 4 5 5 5 5 5 5 3 5 5 3 5 4 59 

 

 

3. Data Tabulasi hasil kuesioner variable Event Pariwisata (X2) 

No. 

VARIABLE X2 

Total X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 

1 4 4 4 4 4 5 5 30 

2 4 5 4 4 3 4 4 28 

3 5 5 4 4 4 4 4 30 

4 5 5 4 4 5 5 5 33 

5 4 4 5 5 4 4 5 31 

6 5 5 5 5 5 5 5 35 

7 3 5 4 4 4 4 5 29 

8 4 4 4 4 4 4 4 28 

9 4 4 4 4 4 4 4 28 

10 4 4 4 5 4 4 3 28 

11 5 5 5 5 5 5 5 35 

12 5 5 5 5 5 5 5 35 

13 5 5 5 4 5 5 5 34 

14 5 5 5 5 5 5 5 35 

15 5 5 4 5 5 5 5 34 
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16 5 5 5 5 5 5 5 35 

17 4 4 4 4 4 4 4 28 

18 5 4 5 5 5 4 4 32 

19 5 5 5 5 5 5 5 35 

20 4 5 5 4 5 5 4 32 

21 5 5 5 5 5 5 5 35 

22 5 5 4 4 4 4 4 30 

23 4 4 5 4 4 4 4 29 

24 5 5 5 5 5 5 5 35 

25 5 5 5 5 5 5 5 35 

26 5 5 5 5 5 5 5 35 

27 5 4 4 4 4 4 5 30 

28 5 4 4 5 5 5 5 33 

29 5 5 4 4 4 4 4 30 

30 5 5 5 5 5 5 5 35 

31 5 5 5 5 5 5 5 35 

32 5 5 5 5 5 4 4 33 

33 4 5 5 5 5 4 4 32 

34 4 4 5 5 4 4 5 31 

35 4 4 4 4 4 5 5 30 

36 4 4 4 4 5 5 4 30 

37 4 4 5 4 4 4 5 30 

38 4 5 4 4 5 4 4 30 

39 4 4 4 4 4 4 4 28 

40 4 5 5 5 5 5 5 34 

41 5 5 5 5 5 5 5 35 

42 4 4 4 4 5 5 5 31 

43 4 4 4 4 4 4 4 28 

44 5 5 5 5 5 5 4 34 

45 4 4 4 4 4 4 4 28 

46 4 4 4 4 4 4 5 29 
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47 5 5 5 5 5 5 5 35 

48 5 5 5 5 5 5 5 35 

49 5 5 5 5 5 5 5 35 

50 5 4 5 4 5 4 5 32 

51 4 4 4 4 5 5 5 31 

52 5 5 5 5 5 5 5 35 

53 4 5 4 5 4 5 4 31 

54 4 5 4 5 5 5 4 32 

55 4 4 4 4 4 4 4 28 

56 3 4 5 4 5 4 5 30 

57 4 4 4 5 5 5 4 31 

58 4 5 5 4 4 4 5 31 

59 4 4 4 4 4 4 4 28 

60 4 4 5 5 4 4 5 31 

61 5 4 5 5 4 4 5 32 

62 5 5 5 4 4 4 3 30 

63 4 5 5 5 4 4 4 31 

64 5 4 5 5 4 5 5 33 

65 4 4 4 4 4 4 5 29 

66 3 4 3 5 5 5 5 30 

67 5 5 4 5 4 4 4 31 

68 4 4 4 4 4 4 5 29 

69 4 4 5 4 4 5 5 31 

70 4 4 5 5 5 5 5 33 

71 5 5 5 5 5 5 5 35 

72 4 4 4 4 5 4 5 30 

73 5 5 4 4 4 4 5 31 

74 5 5 4 4 5 3 5 31 

75 5 4 5 4 4 5 5 32 

76 4 5 4 5 4 5 5 32 

77 4 4 4 4 4 4 4 28 
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78 5 5 4 4 5 5 5 33 

79 5 4 4 4 4 4 4 29 

80 4 5 5 5 4 5 4 32 

81 4 4 4 4 4 4 5 29 

82 5 5 4 5 5 5 5 34 

83 5 4 5 5 5 4 4 32 

84 5 5 5 5 5 5 5 35 

85 4 4 4 4 4 4 4 28 

86 4 5 5 5 5 5 5 34 

87 4 5 4 4 4 4 5 30 

88 5 5 5 5 5 5 5 35 

89 5 5 5 5 5 5 5 35 

90 5 5 5 5 5 5 5 35 

91 5 4 4 4 4 4 4 29 

92 4 4 5 4 5 4 5 31 

93 5 4 4 4 4 4 4 29 

94 4 4 4 4 4 4 4 28 

95 4 4 4 5 4 4 4 29 

96 4 4 4 4 4 4 4 28 

97 5 5 5 5 5 5 5 35 

98 4 4 4 4 4 4 4 28 

99 4 4 4 4 4 4 4 28 

100 4 4 4 4 5 5 5 31 

 

4. Data Tabulasi hasil kuesioner variable Minat Kunjung Wisata (Y) 

No. 

VARIABLE Y 

Total Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Y.8 Y.9 Y.10 Y.11 Y.12 

1 5 4 4 4 4 4 4 5 5 4 4 4 51 

2 4 5 5 4 5 5 5 4 4 4 5 4 54 

3 5 5 4 5 5 4 4 5 5 4 4 4 54 

4 5 5 5 5 5 4 3 5 5 4 5 5 56 
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5 4 4 5 4 5 4 4 4 5 5 5 4 53 

6 5 5 5 5 5 5 5 5 5 5 5 5 60 

7 5 4 4 4 4 5 5 4 5 4 5 4 53 

8 4 4 4 4 4 4 4 5 4 4 4 4 49 

9 4 4 4 4 4 4 4 4 4 4 4 4 48 

10 4 5 3 4 4 4 5 4 4 3 5 4 49 

11 5 5 5 5 5 5 5 5 5 5 5 5 60 

12 5 5 5 5 5 5 5 5 5 5 5 5 60 

13 5 5 5 5 5 5 5 5 5 5 5 5 60 

14 5 5 5 5 5 5 5 5 5 5 5 5 60 

15 5 5 5 5 5 5 5 5 5 5 5 5 60 

16 5 5 5 5 3 5 5 5 5 5 5 5 58 

17 4 4 4 4 4 4 4 4 4 4 4 4 48 

18 5 4 3 3 4 5 5 4 5 5 5 5 53 

19 5 5 5 5 5 5 5 5 5 5 5 5 60 

20 4 3 4 4 5 5 5 5 4 4 4 5 52 

21 5 5 5 5 5 5 5 5 5 5 5 5 60 

22 4 5 5 5 4 5 5 4 4 4 4 4 53 

23 4 4 5 4 4 4 4 5 4 4 4 4 50 

24 5 5 5 5 5 5 5 5 5 5 5 5 60 

25 5 5 5 5 5 5 5 5 5 5 5 5 60 

26 4 4 4 4 4 4 4 4 4 4 4 4 48 

27 5 5 4 5 5 5 4 4 4 4 4 4 53 

28 4 4 4 4 5 5 4 5 5 5 4 4 53 

29 4 4 4 4 4 4 4 4 4 4 4 4 48 

30 5 5 5 5 5 5 5 5 5 5 5 5 60 

31 5 5 5 5 5 5 5 5 5 5 5 5 60 

32 5 5 5 5 5 5 5 5 5 5 4 5 59 

33 5 4 5 4 4 4 4 4 4 4 4 4 50 

34 5 4 4 4 4 4 4 4 4 4 4 4 49 

35 4 4 4 4 4 4 4 4 4 4 4 4 48 
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36 5 5 5 4 5 4 4 4 4 4 4 4 52 

37 5 5 5 5 4 5 4 5 4 5 5 5 57 

38 4 4 4 4 4 4 4 4 4 4 4 4 48 

39 4 4 4 4 4 4 4 4 4 4 4 4 48 

40 5 4 4 4 5 4 4 4 4 5 5 4 52 

41 5 5 5 4 5 5 5 5 5 4 5 5 58 

42 5 4 5 5 5 5 4 4 4 4 4 4 53 

43 4 4 4 4 4 4 4 4 4 4 4 4 48 

44 4 4 4 4 4 4 4 4 4 4 4 4 48 

45 5 4 4 4 4 4 4 4 4 4 4 4 49 

46 4 4 4 5 4 4 4 4 4 4 4 4 49 

47 5 5 5 5 5 5 5 5 5 5 5 5 60 

48 5 5 5 5 5 5 5 5 5 5 5 5 60 

49 5 4 5 4 4 4 4 4 4 4 4 5 51 

50 4 5 4 5 5 4 5 5 4 4 4 5 54 

51 4 5 5 5 5 4 4 5 4 4 4 4 53 

52 5 5 5 5 5 5 5 5 5 5 5 5 60 

53 4 4 4 4 4 4 4 5 4 4 4 4 49 

54 3 5 5 5 5 5 5 5 5 5 5 5 58 

55 4 4 4 4 4 4 4 4 4 4 4 4 48 

56 4 5 5 5 5 4 5 4 5 4 5 4 55 

57 4 5 4 4 4 4 5 4 4 5 4 4 51 

58 4 5 5 4 5 4 4 4 4 3 3 4 49 

59 3 3 4 5 4 5 5 4 5 4 4 5 51 

60 4 4 5 5 5 5 4 4 5 5 4 5 55 

61 5 5 5 4 5 5 4 5 5 4 5 4 56 

62 5 4 3 3 4 5 5 4 4 5 5 5 52 

63 3 4 5 4 5 5 4 5 5 4 4 5 53 

64 4 5 5 4 5 4 4 5 4 5 5 5 55 

65 5 4 4 4 5 4 4 4 5 4 5 4 52 

66 5 5 5 5 5 5 4 5 4 4 5 4 56 
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67 4 4 4 4 4 5 5 5 5 5 4 5 54 

68 5 4 4 4 4 4 4 5 5 3 2 2 46 

69 5 5 5 4 5 4 4 4 4 4 4 5 53 

70 5 4 4 4 4 4 4 4 4 4 4 4 49 

71 4 4 5 5 5 5 5 4 5 5 5 4 56 

72 4 4 5 5 4 4 4 5 4 4 5 4 52 

73 5 5 4 4 4 4 4 4 4 4 4 4 50 

74 4 5 5 4 5 4 5 4 5 5 4 5 55 

75 5 5 5 5 5 5 5 5 5 5 5 5 60 

76 4 5 4 5 4 5 4 5 4 5 4 4 53 

77 4 4 4 4 4 4 4 4 4 4 4 4 48 

78 5 5 4 5 5 5 5 5 5 5 4 5 58 

79 5 4 4 4 5 4 4 4 5 4 4 4 51 

80 4 4 4 5 4 4 4 5 5 5 5 4 53 

81 3 5 4 4 4 5 4 4 4 4 4 4 49 

82 4 5 5 5 5 5 4 5 5 5 5 5 58 

83 5 5 3 4 4 4 4 5 5 5 5 5 54 

84 5 5 5 5 5 5 5 5 5 5 5 5 60 

85 5 4 5 4 4 4 4 4 4 4 4 4 50 

86 5 5 5 5 5 5 5 5 5 5 5 5 60 

87 5 5 5 5 5 5 5 5 5 5 5 5 60 

88 5 5 5 5 5 5 5 5 5 5 5 5 60 

89 5 5 5 5 5 5 5 5 5 5 5 5 60 

90 5 5 5 5 5 5 5 5 5 5 5 5 60 

91 4 4 4 4 4 4 4 4 4 4 4 4 48 

92 4 5 5 5 4 4 4 4 5 4 5 4 53 

93 4 4 4 4 4 4 5 4 4 4 4 4 49 

94 5 5 4 5 4 4 4 4 4 4 4 4 51 

95 4 4 4 4 4 4 4 4 5 4 4 4 49 

96 5 5 5 4 4 5 4 3 3 4 4 4 50 

97 5 5 5 5 5 5 5 5 5 5 5 5 60 
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98 4 4 4 4 4 4 4 4 4 4 4 4 48 

99 4 4 4 4 4 4 4 4 4 4 4 4 48 

100 5 5 5 5 5 5 4 4 4 4 5 5 56 
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LAMPIRAN 3: Hasil Pengelolaan Data SPSS 

1. Uji Validitas 

 City Branding (X1) 

Correlations 

 

X1.

01 

X1.

02 

X1.

03 

X1.

04 

X1.

05 

X1.

06 

X1.

07 

X1.

08 

X1.

09 

X1.

10 

X1.

11 

X1.

12 

X1.

13 

TOT

AL 

X1.0

1 

Pearso

n 

Correla

tion 

1 .70

3** 

.74

6** 

.81

2** 

.75

4** 

.63

3** 

.57

0** 

.65

9** 

.67

6** 

.64

5** 

.67

3** 

.65

6** 

.62

5** 

.836*

* 

Sig. (2-

tailed) 
 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.00

1 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X1.0

2 

Pearso

n 

Correla

tion 

.70

3** 

1 .70

4** 

.79

2** 

.68

8** 

.73

6** 

.56

1** 

.65

3** 

.66

5** 

.66

7** 

.56

3** 

.63

7** 

.53

4** 

.814*

* 

Sig. (2-

tailed) 

<.0

01 
 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.00

1 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X1.0

3 

Pearso

n 

Correla

tion 

.74

6** 

.70

4** 

1 .69

1** 

.66

2** 

.65

4** 

.56

9** 

.59

5** 

.68

7** 

.63

6** 

.54

2** 

.61

3** 

.65

1** 

.799*

* 

Sig. (2-

tailed) 

<.0

01 

<.0

01 
 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.00

1 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
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X1.0

4 

Pearso

n 

Correla

tion 

.81

2** 

.79

2** 

.69

1** 

1 .81

8** 

.67

9** 

.59

9** 

.71

8** 

.72

6** 

.73

2** 

.62

6** 

.72

9** 

.65

3** 

.875*

* 

Sig. (2-

tailed) 

<.0

01 

<.0

01 

<.0

01 
 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.00

1 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X1.0

5 

Pearso

n 

Correla

tion 

.75

4** 

.68

8** 

.66

2** 

.81

8** 

1 .69

1** 

.62

4** 

.75

5** 

.72

4** 

.75

5** 

.71

6** 

.75

1** 

.71

3** 

.882*

* 

Sig. (2-

tailed) 

<.0

01 

<.0

01 

<.0

01 

<.0

01 
 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.00

1 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X1.0

6 

Pearso

n 

Correla

tion 

.63

3** 

.73

6** 

.65

4** 

.67

9** 

.69

1** 

1 .66

9** 

.68

2** 

.67

2** 

.77

9** 

.67

2** 

.72

6** 

.64

9** 

.844*

* 

Sig. (2-

tailed) 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 
 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.00

1 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X1.0

7 

Pearso

n 

Correla

tion 

.57

0** 

.56

1** 

.56

9** 

.59

9** 

.62

4** 

.66

9** 

1 .63

9** 

.66

0** 

.63

9** 

.70

2** 

.74

7** 

.64

7** 

.785*

* 

Sig. (2-

tailed) 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 
 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.00

1 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
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X1.0

8 

Pearso

n 

Correla

tion 

.65

9** 

.65

3** 

.59

5** 

.71

8** 

.75

5** 

.68

2** 

.63

9** 

1 .72

9** 

.71

7** 

.81

7** 

.79

5** 

.68

6** 

.862*

* 

Sig. (2-

tailed) 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 
 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.00

1 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X1.0

9 

Pearso

n 

Correla

tion 

.67

6** 

.66

5** 

.68

7** 

.72

6** 

.72

4** 

.67

2** 

.66

0** 

.72

9** 

1 .75

7** 

.76

0** 

.75

7** 

.63

7** 

.862*

* 

Sig. (2-

tailed) 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 
 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.00

1 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X1.1

0 

Pearso

n 

Correla

tion 

.64

5** 

.66

7** 

.63

6** 

.73

2** 

.75

5** 

.77

9** 

.63

9** 

.71

7** 

.75

7** 

1 .68

9** 

.74

1** 

.67

2** 

.860*

* 

Sig. (2-

tailed) 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 
 

<.0

01 

<.0

01 

<.0

01 

<.00

1 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X1.1

1 

Pearso

n 

Correla

tion 

.67

3** 

.56

3** 

.54

2** 

.62

6** 

.71

6** 

.67

2** 

.70

2** 

.81

7** 

.76

0** 

.68

9** 

1 .83

4** 

.67

1** 

.845*

* 

Sig. (2-

tailed) 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 
 

<.0

01 

<.0

01 

<.00

1 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 



 
 

 

 86 

X1.1

2 

Pearso

n 

Correla

tion 

.65

6** 

.63

7** 

.61

3** 

.72

9** 

.75

1** 

.72

6** 

.74

7** 

.79

5** 

.75

7** 

.74

1** 

.83

4** 

1 .71

9** 

.886*

* 

Sig. (2-

tailed) 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 
 

<.0

01 

<.00

1 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X1.1

3 

Pearso

n 

Correla

tion 

.62

5** 

.53

4** 

.65

1** 

.65

3** 

.71

3** 

.64

9** 

.64

7** 

.68

6** 

.63

7** 

.67

2** 

.67

1** 

.71

9** 

1 .808*

* 

Sig. (2-

tailed) 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 
 

<.00

1 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

TOT

AL 

Pearso

n 

Correla

tion 

.83

6** 

.81

4** 

.79

9** 

.87

5** 

.88

2** 

.84

4** 

.78

5** 

.86

2** 

.86

2** 

.86

0** 

.84

5** 

.88

6** 

.80

8** 

1 

Sig. (2-

tailed) 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 
 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Event Pariwisata (X2) 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 TOTAL 

X2.1 Pearson Correlation 1 .739** .723** .695** .723** .594** .585** .834** 

Sig. (2-tailed)  <.001 <.001 <.001 <.001 <.001 <.001 <.001 

N 100 100 100 100 100 100 100 100 

X2.2 Pearson Correlation .739** 1 .707** .783** .733** .739** .643** .882** 

Sig. (2-tailed) <.001  <.001 <.001 <.001 <.001 <.001 <.001 

N 100 100 100 100 100 100 100 100 

X2.3 Pearson Correlation .723** .707** 1 .769** .738** .679** .701** .875** 

Sig. (2-tailed) <.001 <.001  <.001 <.001 <.001 <.001 <.001 

N 100 100 100 100 100 100 100 100 

X2.4 Pearson Correlation .695** .783** .769** 1 .741** .786** .675** .896** 

Sig. (2-tailed) <.001 <.001 <.001  <.001 <.001 <.001 <.001 

N 100 100 100 100 100 100 100 100 

X2.5 Pearson Correlation .723** .733** .738** .741** 1 .737** .677** .883** 

Sig. (2-tailed) <.001 <.001 <.001 <.001  <.001 <.001 <.001 

N 100 100 100 100 100 100 100 100 

X2.6 Pearson Correlation .594** .739** .679** .786** .737** 1 .720** .867** 

Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001  <.001 <.001 

N 100 100 100 100 100 100 100 100 

X2.7 Pearson Correlation .585** .643** .701** .675** .677** .720** 1 .828** 

Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001 <.001  <.001 

N 100 100 100 100 100 100 100 100 

TOTAL Pearson Correlation .834** .882** .875** .896** .883** .867** .828** 1 

Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001 <.001 <.001  

N 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Minat Kunjung Wisata (Y) 

Correlations 

 Y01 Y02 Y03 Y04 Y05 Y06 Y07 Y08 Y09 Y10 Y11 Y12 

TOT

AL 

Y01 Pearson 

Correlat

ion 

1 .73

4** 

.65

4** 

.55

6** 

.68

6** 

.67

8** 

.64

3** 

.67

2** 

.62

0** 

.62

3** 

.64

2** 

.69

1** 

.794*

* 

Sig. (2-

tailed) 
 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 

Y02 Pearson 

Correlat

ion 

.73

4** 

1 .82

3** 

.72

7** 

.81

2** 

.73

1** 

.72

4** 

.65

2** 

.60

9** 

.64

2** 

.72

7** 

.72

0** 

.861*

* 

Sig. (2-

tailed) 

<.0

01 
 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 

Y03 Pearson 

Correlat

ion 

.65

4** 

.82

3** 

1 .76

3** 

.82

8** 

.77

6** 

.69

1** 

.64

2** 

.66

5** 

.66

3** 

.70

6** 

.74

0** 

.865*

* 

Sig. (2-

tailed) 

<.0

01 

<.0

01 
 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 

Y04 Pearson 

Correlat

ion 

.55

6** 

.72

7** 

.76

3** 

1 .71

6** 

.71

6** 

.70

5** 

.64

7** 

.69

1** 

.69

5** 

.66

8** 

.67

9** 

.825*

* 

Sig. (2-

tailed) 

<.0

01 

<.0

01 

<.0

01 
 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 

Y05 Pearson 

Correlat

ion 

.68

6** 

.81

2** 

.82

8** 

.71

6** 

1 .80

2** 

.74

7** 

.67

8** 

.72

8** 

.71

6** 

.74

5** 

.78

1** 

.892*

* 
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Sig. (2-

tailed) 

<.0

01 

<.0

01 

<.0

01 

<.0

01 
 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 

Y06 Pearson 

Correlat

ion 

.67

8** 

.73

1** 

.77

6** 

.71

6** 

.80

2** 

1 .86

9** 

.72

3** 

.76

3** 

.79

7** 

.77

6** 

.85

4** 

.914*

* 

Sig. (2-

tailed) 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 
 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 

Y07 Pearson 

Correlat

ion 

.64

3** 

.72

4** 

.69

1** 

.70

5** 

.74

7** 

.86

9** 

1 .68

9** 

.76

9** 

.78

9** 

.76

9** 

.82

2** 

.887*

* 

Sig. (2-

tailed) 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 
 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 

Y08 Pearson 

Correlat

ion 

.67

2** 

.65

2** 

.64

2** 

.64

7** 

.67

8** 

.72

3** 

.68

9** 

1 .77

0** 

.70

8** 

.65

1** 

.74

4** 

.827*

* 

Sig. (2-

tailed) 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 
 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 

Y09 Pearson 

Correlat

ion 

.62

0** 

.60

9** 

.66

5** 

.69

1** 

.72

8** 

.76

3** 

.76

9** 

.77

0** 

1 .76

9** 

.70

8** 

.75

9** 

.852*

* 

Sig. (2-

tailed) 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 
 

<.0

01 

<.0

01 

<.0

01 

<.001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 

Y10 Pearson 

Correlat

ion 

.62

3** 

.64

2** 

.66

3** 

.69

5** 

.71

6** 

.79

7** 

.78

9** 

.70

8** 

.76

9** 

1 .79

4** 

.86

3** 

.871*

* 
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Sig. (2-

tailed) 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 
 

<.0

01 

<.0

01 

<.001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 

Y11 Pearson 

Correlat

ion 

.64

2** 

.72

7** 

.70

6** 

.66

8** 

.74

5** 

.77

6** 

.76

9** 

.65

1** 

.70

8** 

.79

4** 

1 .83

4** 

.870*

* 

Sig. (2-

tailed) 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 
 

<.0

01 

<.001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 

Y12 Pearson 

Correlat

ion 

.69

1** 

.72

0** 

.74

0** 

.67

9** 

.78

1** 

.85

4** 

.82

2** 

.74

4** 

.75

9** 

.86

3** 

.83

4** 

1 .914*

* 

Sig. (2-

tailed) 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 
 

<.001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 

TOT

AL 

Pearson 

Correlat

ion 

.79

4** 

.86

1** 

.86

5** 

.82

5** 

.89

2** 

.91

4** 

.88

7** 

.82

7** 

.85

2** 

.87

1** 

.87

0** 

.91

4** 

1 

Sig. (2-

tailed) 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 

<.0

01 
 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
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2. Uji Reliabilitas 

 City Branding (X1) 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's 

Alpha Based on 

Standardized 

Items N of Items 

.966 .966 13 

 

 Event Pariwisata (X2) 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's 

Alpha Based on 

Standardized 

Items N of Items 

.944 .945 7 

 

 Minat Kunjung Wisata (Y) 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's 

Alpha Based on 

Standardized 

Items N of Items 

.969 .969 12 
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3. Uji Statistik Deskriptif 

Descriptive Statistics 

 N Minimum Maximum Mean 
Std. 

Deviation 
CITY BRANDING 100 39 65 57.69 5.830 
EVENT 
PARIWISATA 

100 28 35 31.50 2.521 

MINAT KUNJUNG 100 46 60 53.70 4.462 
Valid N (listwise) 100     

 

4. Uji Normalitas 
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One-Sample Kolmogorov-Smirnov Test 

 
Unstandardize

d Residual 
N 71 
Normal Parametersa,b Mean .0000000 

Std. Deviation 2.65069966 
Most Extreme 
Differences 

Absolute .072 
Positive .072 
Negative -.049 

Test Statistic .072 
Asymp. Sig. (2-tailed)c .200d 
Monte Carlo Sig. (2-
tailed)e 

Sig. .478 
99% Confidence 
Interval 

Lower Bound .465 
Upper Bound .491 

a. Test distribution is Normal. 
b. Calculated from data. 
c. Lilliefors Significance Correction. 
d. This is a lower bound of the true significance. 
e. Lilliefors' method based on 10000 Monte Carlo samples with starting seed 
2000000. 

 

5. Uji Multikolineritas 

 
Coefficientsa 

Model 
Collinearity Statistics 
Tolerance VIF 

1 CITY BRANDING .614 1.628 
EVENT 
PARIWISATA 

.614 1.628 

a. Dependent Variable: MINAT KUNJUNG 
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6. Uji Hesteroskedastisitas 

 
Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 
1 (Constant) 1.963 2.251  .872 .385 

CITY BRANDING -.049 .038 -.165 -1.283 .203 
EVENT 
PARIWISATA 

.092 .089 .132 1.031 .305 

a. Dependent Variable: ABS_RES 

 

7. Uji Autokorelasi 

 
Model Summaryb 

Model R R Square 
Adjusted R 

Square 
Std. Error of 
the Estimate 

Durbin-
Watson 

1 .802a .643 .636 2.692 1.971 
a. Predictors: (Constant), EVENT PARIWISATA, CITY BRANDING 
b. Dependent Variable: MINAT KUNJUNG 

 

8. Uji Koefisien Determinasi 

 
Model Summaryb 

Model R R Square 
Adjusted R 

Square 
Std. Error of 
the Estimate 

1 .802a .643 .636 2.692 
a. Predictors: (Constant), EVENT PARIWISATA, CITY 
BRANDING 
b. Dependent Variable: MINAT KUNJUNG 
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9. Uji T (Parsial) 

 
Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 
1 (Constant) 8.247 3.471  2.376 .019 

CITY BRANDING .256 .059 .335 4.325 <.001 
EVENT 
PARIWISATA 

.974 .137 .550 7.113 <.001 

a. Dependent Variable: MINAT KUNJUNG 

 

10. Uji F (Simultan) 

 
ANOVAa 

Model 
Sum of 

Squares df 
Mean 

Square F Sig. 
1 Regression 1268.026 2 634.013 87.484 <.001b 

Residual 702.974 97 7.247   
Total 1971.000 99    

a. Dependent Variable: MINAT KUNJUNG 
b. Predictors: (Constant), EVENT PARIWISATA, CITY BRANDING 

 

11. Uji Regresi Linear Berganda 

 
Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 
1 (Constant) 8.247 3.471  2.376 .019 

CITY BRANDING .256 .059 .335 4.325 <.001 
EVENT 
PARIWISATA 

.974 .137 .550 7.113 <.001 

a. Dependent Variable: MINAT KUNJUNG 
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LAMPIRAN 4: Berita Acara Seminar Proposal & Nilai Seminar Proposal 

1. Berita Acara Seminar Proposal Skripsi 
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2. Nilai Seminar Proposal Skripsi 
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LAMPIRAN 5: Hasil Cek Turnitin 

 


