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ABSTRAK

PENGARUH KUALITAS PRODUK, PERSEPSI HARGA DAN PROMOSI TERHADAP
MINAT PEMBELIAN PRODUK WINA FASHION DI PALANGKA RAYA

Oleh:

Suriansyah

NPM: 203402516296

Tugas akhir dibawah bimbingan Olivia Yolanda, S.E., M.M

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas Produk, Persepsi Harga dan
Promosi terhadap minat pembelian produk Wina fashion di Palangka Raya. Data penelitian ini
menggunakan data primer dengan bentuk penyebaran kuesioner kepada 100 orang. Metode penelitian
yang digunakan adalah pendekatan kauntitatif 'dengan mectode analisis deskriptif. Pemilihan
responden dilakukan dengan metode simple random sampling menggunakan kuesioner tertutup.
Data yang terkumpul dianalisis menggunakan perangkat lunak SPSS 24.

Hasil penelitian menunjukkan bahwa : 1. Kualitas Produk berdampak negatif namun tidak
signifikan terhadap Minat Pembelian, 2. Persepsi harga memiliki dampak positif dan signifikan
terhadap Minat Pembelian. 3. Promosi memiliki dampak positif dan signifikan terhadap Minat

Pembelian ditoko Wina fashion.

kata kunci: kualitas produk, persepsi harga, promosi, minat pembelian.
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ABSTRACT

THE INFLUENCE OF PRODUCT QUALITY, PRICE PERPECTION AND PROMOTION
ON INTEREST IN PURCHASING WINA FASHION PRODUCTS IN PALANGKA RAYA

By: Suriansyah
NPM: 203402516296
Final project under the guidance of Olivia Yolanda, S.E., M.M

This research aims to analyze the influence of product quality, price perception and promotion
on interest in purchasing Wina fashion products in Palangka Raya. This research data uses primary
data in the form of distributing questionnaires to 100 people. The reseach method used is a
quantitative approach with descriptive analysis methods. Respondent selection was carried out using
a simple random sampling method using a closed questionnaire. The collected data was analyzed
using SPSS 24 software.

The research results show that: 1. Product quality has a negative but not significant impact on
purchase Interest. 2. Price perception has a positive and significant impact on purchase Intention. 3.

Promotions have a positive and significant impact on purchase interest in Wina fashion stores.

keywords: product quality, price perception, promotion, purchase interest.
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