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ABSTRAK 

 

PENGARUH KUALITAS PRODUK, CITRA MEREK DAN BRAND 

AMBASSADOR TERHADAP KEPUTUSAN PEMBELIAN SUNSCREEN 

GEL AZARINE DI GUARDIAN SUMMARECON MALL BEKASI 

 

 

Oleh : 

 

Putri Puja Astuti 

 

NPM : 203402516127 

 

Tugas Akhir dibawahl bimbingan Dr. Resti Hardini, S.E.,M.Si 

 

 

 

Penelitian ini bertujuan untuk mengetahui pengaruh kualitas produk, citra merek 

danl brand ambassador terhadap Keputusanl pembelian sunscreen gel azarine di 

guardian summarecon mall Bekasi. Sampel dalam penelitianl  ini sebanyak 96 

respondenl yaitu pelanggan yang pernah melakukan pembelian minimal satu kali. 

Penelitian ini menggunakan metode kuantitatif denganl  menggunakan data primer. 

Teknik pengumpulan data l  yang digunakanl adalah kuesioner yang disebarkan 

kepada 96 responden. Pada penelitian ini, peneliti menggunakanl teknik analisis 

inferensial dengan regresi linear berganda dan menggunakan programl  Statistical 

Product l and Service Solution (SPSS) versi 25. Hasil uji t ditemukan bahwa Kualitas 

produkl  mempunyai pengaruh positifl  dan signifikanl terhadap keputusanl pembelian. 

Citra merek mempunyai pengaruh positif dan signifikanl  terhadap keputusanl  

pembelian. Brand ambassador mempunyai pengaruh positif dan signifikan 

terhadap keputusan pembelian. 

 

 

Kata Kunci : Kualitasl  Produk, Citra Merek, Brand Ambassador, Keputusan 

Pembelian 



ABSTRACT 

 

THE INFLUENCE OF PRODUCT QUALITY, BRAND IMAGE AND 

BRAND AMBASSADOR ON THE DECISION TO PURCHASE AZARINE 

SUNSCREEN GEL AT GUARDIAN SUMMARECON MALL BEKASI 

 

 

By : 

 

Putri Puja Astuti 

 

NPM : 203402516127 

 

Final Project under the guidancel of Dr. Resti Hardini, S.E., M.Si 

 

 

 

Thisl research aims to determine the influence of product quality, brand image andl 

brand ambassador on the decision to purchase Azarine gel sunscreen at Guardian 

Summarecon Mall Bekasi. The sample in this study was 96 respondents, namely 

customers whol had made a purchase at least once. This l research uses quantitative 

methodsl using primary data. The data collection technique used was a 

questionnairel  distributed to 96 respondents. In thisl study, researchersl used 

inferential analysis techniques with multiple linear regression and l used the 

Statistical Product and Service Solutionl  (SPSS) versionl 25 program. Thel results of 

thel t test found that productl  quality had a positive and significant influence on 

purchasing decisions. Brand image has a positive andl  significant influence on 

purchasing decisions. Brand ambassadors have a positive and significant influence 

on purchasing decisions. 

 

 

Keywords: Product Quality, Brand Image, Brand Ambassador, Purchase 

Decision 
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