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ABSTRAK 

FENOMENA BOIKOT PRODUK PENDUKUNG ISRAEL TERHADAP 

GAYA HIDUP GENERASI Z DALAM KEPUTUSAN PEMBELIAN KOPI 

(Studi Kasus Starbucks Coffee di Pamulang Tangerang Selatan) 

Oleh : 

Hanifa Fahri Fadhilla Kahla 

NPM : 203404516055 

Tugas Akhir, dibawah bimbingan Bapak Dr. Asep Parantika, S.E., M.M 

Penelitian ini bertujuan untuk menganalisis pengaruh fenomena boikot 

produk yang mendukung Israel terhadap gaya hidup generasi Z, khususnya dalam 

keputusan pembelian kopi. Studi kasus ini berfokus pada bagaimana persepsi 

generasi Z di Pamulang, Tangerang Selatan terhadap Starbucks dipengaruhi oleh 

isu Palestina dan gerakan boikot produk yang mendukung Israel. Melalui metode 

kualitatif deskriptif, dengan teknik analisis menggunakan NVivo. Penelitian ini 

menggali persepsi, dan pengalaman Generasi Z, terkait dengan pengaruh minat beli 

Generasi Z terhadap produk pendukung Israel. Selain itu, penelitian ini juga 

menganalisis perubahan pola konsumsi kopi setelah munculnya gerakan boikot, 

serta usaha yang dilakukan oleh Starbucks Coffee untuk mengurangi dampak isu 

boikot tersebut. Hasil penelitian ini dapat disimpilkan bahwa Isu boikot terhadap 

produk-produk Israel, termasuk Starbucks, signifikan mempengaruhi minat beli 

Generasi Z. Setelah tidak mengonsumsi kopi di Starbucks, Generasi Z cenderung 

beralih ke kedai kopi lokal atau merek yang fokus pada keberlanjutan. Starbucks 

telah merespons boikot dengan meningkatkan transparansi, menjelaskan posisi 

netral mereka, dan berkomunikasi lebih terbuka. 

 

Kata Kunci : Boikot, Gaya Hidup, Generasi Z, Keputusan Pembelian, Starbucks 

Coffee. 
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ABSTRACT 

PHENOMENON OF ISRAEL SUPPORTING PRODUCT BOYCOTS ON 

GENERATION Z LIFESTYLES IN COFFEE PURCHASING DECISIONS 

(Case Study of Starbucks Coffee in Pamulang, South Tangerang) 

By : 

Hanifa Fahri Fadhilla Kahla 

NPM: 203404516055 

Thesis, under the guidance of Mr. Dr. Asep Parantika, S.E., M.M 

This study aims to analyze the influence of the phenomenon of boycotting 

products that support Israel on the lifestyle of generation Z, especially in coffee 

purchasing decisions. This case study focuses on how the perception of generation 

Z in Pamulang, South Tangerang towards Starbucks is influenced by the Palestinian 

issue and the movement to boycott products that support Israel. Through descriptive 

qualitative methods, with analysis techniques using NVivo. This research explores 

the perceptions and experiences of Generation Z, related to the influence of 

Generation Z's purchasing interest in supporting Israeli products. Apart from that, 

this research also analyzes changes in coffee consumption patterns after the 

emergence of the boycott movement, as well as efforts made by Starbucks Coffee to 

reduce the impact of the boycott issue. The results of this research can be concluded 

that the issue of boycotting Israeli products, including Starbucks, has significantly 

influenced Generation Z's buying interest. After not consuming coffee at Starbucks, 

Generation Z tends to switch to local coffee shops or brands that focus on 

sustainability. Starbucks has responded to the boycott by increasing transparency, 

explaining their neutral position, and communicating more openly. 

 

Keywords: Boycott, Lifestyle, Generation Z, Purchasing Decisions, Starbucks 

Coffee. 
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