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ABSTRAK 

 

PENGARUH KEPERCAYAAN ONLINE, PROMOSI PENJUALAN, DAN 

ELECTRONIC WORD OF MOUTH TERHADAP MINAT BELI ULANG 

PADA E-COMMERCE SHOPEE DI JAKARTA SELATAN 

 

Oleh : 

Putri Adwi Ramadani 

NPM : 193402516076 

 

Tugas Akhir ini dibawah bimbingan Dr. Resti Hardini, S.E., M.Si  

 

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh 

kepercayaan online, promosi penjualan, dan electronic word of mouth terhadap 

minat beli ulang pada e-commerce Shopee di Jakarta Selatan. Popoulasi pada 

penelitian ini menggunakan teknik random sampling yang mana populasi yang 

diambil berjumlah 96 orang. Pengumpulan data menggunakan metode kuesioner 

dengan skala likert dan teknik analisis data menggunakan Analisis Linier Berganda 

dan menggunakan program Statistical Product and Service Solution (SPSS) versi 

26.0. Hasil penelitian menunjukkan bahwa kepercayaan online berpengaruh secara 

positif dan signifikan terhadap minat beli ulang pada e-commerce Shopee di Jakarta 

Selatan. Promosi penjualan berpengaruh secara positif dan signifikan terhadap 

minat beli ulang pada e-commerce Shopee di Jakarta Selatan. Electronic word of 

mouth berpengaruh secara positif dan signifikan terhadap minat beli ulang pada e-

commerce Shopee di Jakarta Selatan.  

 

 

 

 

 

 

 

 

Kata Kunci :  Kepercayaan Online, Promosi Penjualan, Electronic Word Of  

Mouth dan Minat Beli Ulang 



ABSTRACT 

 

The Effect of Online Trust, Sales Promotion, and Electronic Word of Mouth 

on Shopee E-Commerce Repurchase Intention in South Jakarta 

 

By :  

Putri Adwi Ramadani 

Student ID Number : 193402516076 

This thesis under the guindace of Dr. Resti Hardini, S.E., M.Si  

 

This study aims to determine and analyze the effect of online trust, sales 

promotions, and electronic word of mouth on repurchase intention at e-commerce 

Shopee in South Jakarta. The population in this study used a random sampling 

technique in which the population taken was 96 people. Data collection used a 

questionnaire method with a Likert scale and data analysis techniques used 

Multiple Linear Analysis and used the Statistical Product and Service Solution 

(SPSS) program version 26.0. The results of the study show that online trust has a 

positive and significant effect on repurchase intention at e-commerce Shopee in 

South Jakarta. Sales promotions have a positive and significant effect on 

repurchasing interest in e-commerce Shopee in South Jakarta. Electronic word of 

mouth has a positive and significant effect on repurchase intention on e-commerce 

Shopee in South Jakarta. 
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