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pengumpulan data. Oleh karena itu, saya mohon bantuan dari Bapak/ Ibu/ 
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I. IDENTITAS RESPONDEN 
 

1. Jenis Kelamin: 

 

Laki – Laki     Perempuan 

2. Usia : 

18-30 Tahun        31-40 Tahun         > 40 Tahun 

3. Jenis Pekerjaan : 

Mahasiswa/Pelajar                            Karyawan 

 

 

Pengusaha                                         Yang lainnya 

4. Pendapatan 

 Rp 0 – Rp.1.000.000    Rp.1.000.000 – Rp.3.000.000 

 Rp 3.000.000 – Rp.5.000.000  >Rp.5.000.000 

 

II.  PETUNJUK PENGISIAN 

Untuk pertanyaan dibawah ini pilihlah salah satu jawaban yang menurut 

Bapak/ Ibu/ Saudara/i paling tepat dengan cara berilah tanda check list ( ) 

huruf pilihan yang tersedia, isilah jawaban sesuai dengan keadaan yang 

sebernarnya. 

III. Daftar Pertanyaan 

1. Persepsi Harga 

No Pertanyaan S S 

5 

S

4 

CS 

3 

TS 

2 

STS  

1 

1 Harga yang ditawarkan 

Zara relatif terjangkau 

     

2 Harga yang ditawarkan 

Zara sesuai dengan 

kualitas produk yang 

dirasakan 

     

3 Harga yang ditawarkan 

Zara memiliki daya saing 

dengan harga yang 

ditawarkan pesaing 

     

4 Produk pakaian Zara yang 

dijual sesuai dengan harga 

dan manfaat yang 

diberikan 
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2. Citra Merek 

 

No Pertanyaan S S 

5 

S

4 

CS 

3 

TS 

2 

STS  

1 

1 Produk pakaian Zara 

memberikan kesan positif 

kepada konsumen 

     

2 Produk pakaian Zara 

mudah diingat dan 

ditemukan 

     

3 Pakaian Zara memiliki 

desain yang sangat unik 

     

 

3. Kepuasan Konsumen 

No Pertanyaan S S 

5 

S

4 

CS 

3 

TS 

2 

STS  

1 

1 Pelayanan pada produk 

pakaian Zara ramah,sigap, 

dan memuaskan 

     

2 Terpenuhnya harapan 

pelanggan saat 

melakukan pembelian 

     

3 Produk yang sesuai 

dengan harapan sehingga 

akan membeli produk 

Zara kembali 

     

 

4. Minat Beli Ulang 

No Pertanyaan S S 

5 

S

4 

CS 

3 

TS 

2 

STS  

1 

1 Tertarik untuk membeli 

ulang produk pakaian 

Zara karena tersedia 

banyak jenis produk 

pakaian Zara 

     

2 Tidak ragu untuk 

merekomendasikan 

produk pakaian Zara ke 

orang lain, keluarga, dan 

teman-teman 

     

3 Lebih menyukai produk 

pakaian Zara 

dibandingkan produk 

pakaian lainnya 

     

4 Bersedia mencari 

informasi tentang produk 

pakaian Zara (Promo,dll) 
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Lampiran 2 Tabulasi Data 

 

1. Persepsi Harga 

Responden X1.1 X1.2 X1.3 X1.4 Total X1 

1 4 4 4 4 16 

2 3 4 4 3 14 

3 4 5 4 4 17 

4 4 4 4 4 16 

5 4 4 3 4 15 

6 3 5 4 4 16 

7 5 5 4 5 19 

8 3 4 4 4 15 

9 5 4 4 4 17 

10 5 5 4 4 18 

11 5 5 4 5 19 

12 5 4 5 4 18 

13 5 5 5 5 20 

14 5 4 4 4 17 

15 4 4 4 4 16 

16 5 5 4 5 19 

17 5 5 5 5 20 

18 5 4 4 4 17 

19 4 4 4 4 16 

20 5 4 5 4 18 

21 5 5 5 5 20 

22 5 5 4 4 18 

23 5 5 4 4 18 

24 5 5 4 4 18 

25 5 5 4 5 19 

26 4 5 5 4 18 

27 5 5 5 5 20 

28 5 4 4 4 17 

29 4 4 4 4 16 

30 4 5 4 4 17 

31 4 4 4 4 16 

32 4 4 4 4 16 

33 4 4 4 4 16 

34 4 4 4 4 16 

35 4 4 3 4 15 

36 5 4 5 4 18 

37 4 4 4 4 16 

38 4 4 4 4 16 
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39 4 4 4 4 16 

40 4 3 4 4 15 

41 3 3 3 3 12 

42 4 4 4 4 16 

43 4 4 4 4 16 

44 3 3 3 3 12 

45 4 4 4 3 15 

46 4 4 4 4 16 

47 3 3 4 3 13 

48 3 3 3 3 12 

49 4 4 4 4 16 

50 4 3 3 3 13 

51 3 3 3 3 12 

52 3 3 4 4 14 

53 4 4 4 3 15 

54 4 4 4 5 17 

55 4 3 3 3 13 

56 4 4 4 4 16 

57 4 4 4 4 16 

58 4 3 4 3 14 

59 3 3 3 3 12 

60 4 4 4 3 15 

61 3 3 3 4 13 

62 4 4 4 4 16 

63 4 4 4 5 17 

64 4 3 4 4 15 

65 3 3 3 4 13 

66 4 4 4 4 16 

67 4 3 3 3 13 

68 4 4 4 4 16 

69 4 4 4 4 16 

70 3 3 3 3 12 

71 3 3 3 3 12 

72 4 4 4 4 16 

73 4 3 3 4 14 

74 4 4 4 3 15 

75 4 4 4 4 16 

76 4 3 3 3 13 

77 4 4 4 4 16 

78 4 4 4 4 16 

79 4 3 3 3 13 

80 4 4 4 4 16 
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81 4 4 4 4 16 

82 3 3 4 3 13 

83 3 3 3 4 13 

84 4 4 4 4 16 

85 3 3 3 4 13 

86 4 4 4 4 16 

87 4 4 4 4 16 

88 3 3 3 3 12 

89 4 4 4 4 16 

90 4 4 4 5 17 

91 4 3 4 3 14 

92 4 3 4 4 15 

93 4 4 4 4 16 

94 4 3 3 3 13 

95 4 4 4 4 16 

96 4 4 4 4 16 

97 3 3 4 4 14 

98 3 3 4 3 13 

99 4 5 4 5 18 

100 3 3 3 3 12 

 

2. Citra Merek 

Responden X2.1 X2.2 X2.3 Total X2 

1 4 4 4 16 

2 4 4 4 14 

3 4 5 3 17 

4 4 4 4 16 

5 3 5 4 15 

6 4 4 4 16 

7 4 5 4 19 

8 4 4 4 15 

9 4 4 3 17 

10 5 4 5 18 

11 5 4 5 19 

12 4 4 4 18 

13 4 5 5 20 

14 4 4 4 17 

15 5 5 5 16 

16 4 4 5 19 

17 4 5 5 20 

18 4 4 5 17 

19 4 4 4 16 
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20 4 4 4 18 

21 5 5 5 20 

22 4 4 4 18 

23 5 5 5 18 

24 4 4 4 18 

25 4 5 4 19 

26 4 5 4 18 

27 5 5 4 20 

28 5 4 5 17 

29 5 5 4 16 

30 5 5 5 17 

31 4 4 4 16 

32 5 4 4 16 

33 5 5 5 16 

34 4 4 4 16 

35 5 5 5 15 

36 5 4 4 18 

37 5 5 5 16 

38 4 4 4 16 

39 3 3 3 16 

40 4 4 4 15 

41 4 3 4 12 

42 4 3 4 16 

43 3 3 3 16 

44 4 4 4 12 

45 4 4 4 15 

46 3 4 3 16 

47 3 4 4 13 

48 4 3 4 12 

49 3 3 3 16 

50 3 3 3 13 

51 4 4 4 12 

52 3 4 4 14 

53 3 4 4 15 

54 5 4 4 17 

55 3 3 4 13 

56 4 4 4 16 

57 4 3 4 16 

58 3 4 4 14 

59 3 4 3 12 

60 3 4 3 15 

61 3 5 4 13 
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62 4 3 3 16 

63 4 3 4 17 

64 5 4 4 15 

65 4 4 4 13 

66 4 4 3 16 

67 4 4 4 13 

68 3 3 4 16 

69 4 4 4 16 

70 4 4 4 12 

71 3 3 3 12 

72 3 3 3 16 

73 4 4 4 14 

74 4 3 4 15 

75 3 4 4 16 

76 4 4 4 13 

77 3 4 4 16 

78 4 3 4 16 

79 3 3 4 13 

80 4 4 4 16 

81 4 3 4 16 

82 3 3 3 13 

83 4 4 3 13 

84 4 4 4 16 

85 4 4 3 13 

86 4 4 4 16 

87 4 4 4 16 

88 3 3 3 12 

89 4 4 4 16 

90 5 4 4 17 

91 3 3 4 14 

92 4 4 4 15 

93 4 4 4 16 

94 3 3 4 13 

95 4 3 4 16 

96 4 4 4 16 

97 4 3 3 14 

98 3 4 3 13 

99 5 4 4 18 

100 3 3 3 12 
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3. Kepuasan Konsumen 

Responden X3.1 X3.2 X3.3 Total X3 

1 4 4 4 12 

2 4 4 4 12 

3 3 4 3 10 

4 4 4 4 12 

5 4 3 3 10 

6 4 4 5 13 

7 5 5 4 14 

8 4 4 4 12 

9 5 5 5 15 

10 4 4 3 11 

11 5 4 5 14 

12 5 4 5 14 

13 4 4 4 12 

14 4 5 5 14 

15 4 4 4 12 

16 5 5 5 15 

17 4 4 5 13 

18 4 5 5 14 

19 4 4 5 13 

20 4 4 4 12 

21 4 4 4 12 

22 5 5 5 15 

23 4 4 4 12 

24 5 5 5 15 

25 4 4 4 12 

26 4 5 4 13 

27 4 5 4 13 

28 5 5 4 14 

29 5 4 5 14 

30 5 5 4 14 

31 5 5 5 15 

32 4 4 4 12 

33 5 4 4 13 

34 5 5 5 15 

35 4 4 4 12 

36 5 5 5 15 

37 5 4 4 13 

38 5 5 5 15 

39 4 4 4 12 

40 3 3 3 9 

41 4 4 4 12 
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42 4 3 4 11 

43 4 3 4 11 

44 3 3 3 9 

45 4 4 4 12 

46 4 4 4 12 

47 3 4 3 10 

48 3 4 4 11 

49 4 3 4 11 

50 3 3 3 9 

51 3 3 3 9 

52 4 4 4 12 

53 3 4 4 11 

54 3 4 4 11 

55 5 4 4 13 

56 3 3 4 10 

57 4 4 4 12 

58 4 3 4 11 

59 3 4 4 11 

60 3 4 3 10 

61 3 4 3 10 

62 3 5 4 12 

63 4 3 3 10 

64 4 3 4 11 

65 5 4 4 13 

66 4 4 4 12 

67 4 4 3 11 

68 4 4 4 12 

69 3 3 4 10 

70 4 4 4 12 

71 4 4 4 12 

72 3 3 3 9 

73 3 3 3 9 

74 4 4 4 12 

75 4 3 4 11 

76 3 4 4 11 

77 4 4 4 12 

78 3 4 4 11 

79 4 3 4 11 

80 3 3 4 10 

81 4 4 4 12 

82 4 3 4 11 

83 3 3 3 9 
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84 4 4 3 11 

85 4 4 4 12 

86 4 4 3 11 

87 4 4 4 12 

88 4 4 4 12 

89 3 3 3 9 

90 4 4 4 12 

91 5 4 4 13 

92 3 3 4 10 

93 4 4 4 12 

94 4 4 4 12 

95 3 3 4 10 

96 4 3 4 11 

97 4 4 4 12 

98 4 3 3 10 

99 3 4 3 10 

100 5 4 4 13 

 

4. Minat Beli Ulang 

Responden Y1 Y2 Y3 Y4 Total Y 

1 4 4 4 4 16 

2 3 4 4 4 15 

3 3 4 3 3 13 

4 4 4 4 4 16 

5 4 3 2 3 12 

6 4 5 3 4 16 

7 5 4 4 5 18 

8 4 4 2 4 14 

9 4 4 4 4 16 

10 5 4 4 4 17 

11 5 4 5 5 19 

12 4 5 4 4 17 

13 5 5 5 5 20 

14 4 4 4 4 16 

15 4 4 4 4 16 

16 5 4 5 5 19 

17 5 5 5 5 20 

18 4 4 4 4 16 

19 4 4 4 4 16 

20 4 5 4 4 17 

21 5 5 5 5 20 

22 5 4 4 4 17 
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23 5 4 4 4 17 

24 5 4 4 4 17 

25 5 4 5 5 19 

26 5 5 4 4 18 

27 5 5 5 5 20 

28 4 4 4 4 16 

29 4 4 4 4 16 

30 5 4 4 4 17 

31 4 4 4 4 16 

32 4 4 4 4 16 

33 4 4 4 4 16 

34 4 4 4 4 16 

35 4 3 4 4 15 

36 5 5 4 4 18 

37 5 4 4 4 17 

38 3 3 3 3 12 

39 4 4 4 4 16 

40 3 4 3 3 13 

41 4 4 3 3 14 

42 4 4 4 4 16 

43 3 4 4 4 15 

44 3 3 3 3 12 

45 4 4 4 4 16 

46 4 3 4 4 15 

47 3 3 3 3 12 

48 4 4 3 3 14 

49 3 4 4 4 15 

50 4 4 3 3 14 

51 4 4 4 4 16 

52 4 4 4 4 16 

53 3 3 3 3 12 

54 3 3 4 4 14 

55 3 4 4 4 15 

56 3 4 5 5 17 

57 2 4 4 4 14 

58 4 3 3 3 13 

59 4 4 3 3 14 

60 3 4 3 3 13 

61 4 3 4 4 15 

62 4 4 3 3 14 

63 4 3 4 4 15 

64 3 4 3 3 13 
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65 3 4 4 4 15 

66 4 4 4 4 16 

67 4 4 4 4 16 

68 3 3 3 3 12 

69 3 4 3 3 13 

70 4 3 4 4 15 

71 4 3 4 4 15 

72 4 3 4 4 15 

73 4 4 3 3 14 

74 4 3 4 4 15 

75 3 3 3 3 12 

76 3 3 3 3 12 

77 4 4 3 3 14 

78 4 3 4 4 15 

79 4 3 4 4 15 

80 4 3 4 4 15 

81 3 4 4 4 15 

82 4 4 3 3 14 

83 3 3 4 4 14 

84 3 3 3 3 12 

85 4 3 4 4 15 

86 3 3 4 4 14 

87 4 3 3 3 13 

88 3 4 4 4 15 

89 4 3 4 4 15 

90 3 4 4 4 15 

91 4 4 3 3 14 

92 3 3 4 4 14 

93 5 4 4 4 17 

94 3 3 4 4 14 

95 3 4 3 3 13 

96 4 4 3 3 14 

97 4 4 3 3 14 

98 3 3 4 4 14 

99 3 3 4 4 14 

100 3 3 4 4 14 
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IV. Lampiran 3 hasil output penelitian 

1. Analisis Deskriptif 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

X1.1 100 3 5 3.98 .635 

X1.2 100 3 5 3.87 .677 

X1.3 100 3 5 3.86 .532 

X1.4 100 3 5 3.87 .597 

X2.1 100 3 5 3.92 .662 

X2.2 100 3 5 3.92 .646 

X2.3 100 3 5 3.94 .583 

X3.1 100 3 5 3.95 .672 

X3.2 100 3 5 3.91 .637 

X3.3 100 3 5 3.96 .602 

Y1 100 2 5 3.84 .707 

Y2 100 3 5 3.77 .601 

Y3 100 2 5 3.76 .622 

Y4 100 3 5 3.81 .581 

Valid N (listwise) 100     

 

2. Analisis Uji Instrument 

a. Uji Validitas 

Perepsi Harga X1 

Correlations 

 X1.1 X1.2 X1.3 X1.4 
Persepsi 

Harga 

X1.1 Pearson Correlation 1 .675
**
 .589

**
 .552

**
 .840

**
 

Sig. (2-tailed)  .000 .000 .000 .000 

N 100 100 100 100 100 

X1.2 Pearson Correlation .675
**
 1 .650

**
 .683

**
 .900

**
 

Sig. (2-tailed) .000  .000 .000 .000 

N 100 100 100 100 100 

X1.3 Pearson Correlation .589
**
 .650

**
 1 .546

**
 .810

**
 

Sig. (2-tailed) .000 .000  .000 .000 

N 100 100 100 100 100 

X1.4 Pearson Correlation .552
**
 .683

**
 .546

**
 1 .823

**
 

Sig. (2-tailed) .000 .000 .000  .000 

N 100 100 100 100 100 

Persepsi Harga Pearson Correlation .840
**
 .900

**
 .810

**
 .823

**
 1 

Sig. (2-tailed) .000 .000 .000 .000  
N 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Citra Merek X2 

 

Correlations 

 X2.1 X2.2 X2.3 Citra Merek 

X2.1 Pearson Correlation 1 .481
**
 .590

**
 .843

**
 

Sig. (2-tailed)  .000 .000 .000 

N 100 100 100 100 

X2.2 Pearson Correlation .481
**
 1 .497

**
 .803

**
 

Sig. (2-tailed) .000  .000 .000 

N 100 100 100 100 

X2.3 Pearson Correlation .590
**
 .497

**
 1 .829

**
 

Sig. (2-tailed) .000 .000  .000 

N 100 100 100 100 

Citra Merek Pearson Correlation .843
**
 .803

**
 .829

**
 1 

Sig. (2-tailed) .000 .000 .000  

N 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Kepuasan Konsumen X3 

 

Correlations 

 X3.1 X3.2 X3.3 

Kepuasan 

Konsumen 

X3.1 Pearson Correlation 1 .532
**
 .594

**
 .853

**
 

Sig. (2-tailed)  .000 .000 .000 

N 100 100 100 100 

X3.2 Pearson Correlation .532
**
 1 .544

**
 .824

**
 

Sig. (2-tailed) .000  .000 .000 

N 100 100 100 100 

X3.3 Pearson Correlation .594
**
 .544

**
 1 .840

**
 

Sig. (2-tailed) .000 .000  .000 

N 100 100 100 100 

Kepuasan Konsumen Pearson Correlation .853
**
 .824

**
 .840

**
 1 

Sig. (2-tailed) .000 .000 .000  

N 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Minat Beli Ulang Y 

 

Correlations 

 Y1 Y2 Y3 Y4 

Minat Beli 

Ulang 

Y1 Pearson 

Correlation 
1 .436

**
 .372

**
 .442

**
 .757

**
 

Sig. (2-tailed)  .000 .000 .000 .000 

N 100 100 100 100 100 

Y2 Pearson 

Correlation 
.436

**
 1 .257

**
 .308

**
 .648

**
 

Sig. (2-tailed) .000  .010 .002 .000 

N 100 100 100 100 100 

Y3 Pearson 

Correlation 
.372

**
 .257

**
 1 .908

**
 .813

**
 

Sig. (2-tailed) .000 .010  .000 .000 

N 100 100 100 100 100 

Y4 Pearson 

Correlation 
.442

**
 .308

**
 .908

**
 1 .853

**
 

Sig. (2-tailed) .000 .002 .000  .000 

N 100 100 100 100 100 

Minat Beli Ulang Pearson 

Correlation 
.757

**
 .648

**
 .813

**
 .853

**
 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

Reliabilitas Perepsi Harga 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.864 4 

 

Reliabilitas Citra Merek 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.764 3 
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Reliabilitas Kepuasan Konsumen 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.789 3 

 

Reliabilitas Minat Beli Ulang 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.763 4 
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