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ABSTRAK

Nama : Nabila Shifa Ariza

Program Studi : Ilmu Komunikasi

Judul : Aktivitas Media Relations dalam Mendukung

Citra Positif pada PT PLN (persero) Tahun 2023

Pembimbing : Nursatyo, S.Sos., M.Si

PT PLN (persero) Jakarta. penelitian ini bertujuan untuk mengetahui dan

mendeskripsikan bagaimana kegiatan yang dilakukan oleh PT PLN (persero)

dalam media. metode penelitian yang digunakan adalah penelitian deskriptif

kualitatif. metode kualitatif merupakan metode berlandaskan postpositivisme.

teknik pengumpulan dengan triangulasi metode, dalam penelitian data dilakukan

melalui wawancara, dan dokumentasi. subjek penelitian adalah Humas divisi

Komunikasi korporat PT PLN (persero) Jakarta khususnya pada bagian Media

Eksternal dengan objek penelitian adalah PT PLN (Persero) Kantor Pusat Jakarta.

Hasil dari penelitian ini adalah aktivitas-aktivitas Media Relations kegiatan serta

hambatan-hambatan dalam menjalankan media relations yang dilakukan oleh PT

PLN (persero). kegiatan hubungan media meliputi konferensi pers, siaran pers,

press gathering, press tour, press Luncheon, dan special Event. kegiatan pada

aktivitas Media Relations supaya meningkatkan dan memaksimalkan hubungan

baik dengan para media, baik internal maupun eksternal dalam menjaga dan

meningkatkan citra positif perusahaan serta dapat meningkatkan Citra Positif

perusahaan di Tahun 2023.

Kata Kunci: Humas, Media Relations, PLN
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ABSTRACT

Name : Nabila Shifa Ariza

Study Program : Communications

Title :Media Relations Activities In Supporting a Positive

Image of PT PLN (Persero)

Counsellor : Nursatyo, S.Sos., M.Si

PT PLN (Persero) Jakarta. This research aims to find out and describe the

activities carried out by PT PLN (Persero) in the media. The research method used

is qualitative descriptive research. Qualitative methods are methods based on

postpositivism. collection techniques using triangulation methods, in data research

carried out through interviews and documentation. The research subject is the

Public Relations of PT PLN (Persero) Jakarta's corporate communicationsdivision,

especially in the External Media section, with the research object being PT PLN

(Persero) Jakarta Head Office. The results of this research are Media Relations

activities and obstacles in carrying out media relations carried out by PT PLN

(Persero). Media relations activities include press conferences, press releases, press

gatherings, press tours, press luncheons, and special events. activities in Media

Relations activities in order to improve and maximize good relations with the

media, both internal and external in maintaining and improving the company's

positive image and can improve the company's Positive Image in 2023.

Keywords: Public Relations, External Media, PLN



xviii Universitas Nasional

DAFTAR ISI

HALAMAN PENGESAHAN SKRIPSI.............................................................iv
HALAMAN PERNYATAAN ORISINALITAS................................................v
HALAMAN PENGESAHAN.............................................................................vi
KATA PENGANTAR........................................................................................ viii
HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI..........................x
ABSTRAK.......................................................................................................... xi
ABSTRACT........................................................................................................xii
DAFTAR ISI.......................................................................................................xiii
DAFTAR TABEL...............................................................................................xv
DAFTAR GAMBAR.......................................................................................... xvi

BAB I PENDAHULUAN
1.1 Latar Belakang.......................................................................... 1
1.2 Rumusan Masalah..................................................................... 7
1.3 Tujuan Masalah......................................................................... 7
1.4 Manfaat Penelitian.....................................................................7
1.5 Sistematika Penulisan................................................................8

BAB II KAJIAN PUSTAKA
2.1 Penelitian Terdahulu................................................................... 10
2.2 Landasan Teori..........................................................................16

2.1.1 Teori Citra (Image Theory.............................................16
2.3 Humas........................................................................................20

2.3.1 Pengertian Humas..........................................................20
2.3.2 Fungsi Humas................................................................21
2.3.3 Tujuan Humas................................................................22
2.3.4 Prinsip-prinsip Humas................................................... 23
2.3.5 Fungsi Humas dalam Organisasi................................... 24
2.3.6 Humas Dalam Media Relations.....................................25

2.4 Media Relations.........................................................................26
2.4.1 Tujuan dan Manfaat Media Relations........................... 27
2.4.2 Prinsip-prinsip Kerja media Relations...........................29
2.4.3 Bentuk kegiatan dalam Media Relations....................... 31

2.5 Citra Perusahaan dibentuk dan dipertahankan.......................... 33
2.6 Kerangka Pemikiran..................................................................34

BAB III METODOLOGI PENELITIAN
3.1 Pendekatan Penelitian................................................................35
3.2 Penentuan Informan.................................................................. 35
3.3 Teknik Pengumpulan Data........................................................ 37
3.4 Teknik Pengolahan dan Analisa Data....................................... 38
3.5 Teknik Keabsahan Data.............................................................39
3.6 Jadwal & Lokasi Penelitian.......................................................40

xix



xx Universitas Nasional

BAB IV HASIL DAN PEMBAHASAN
4.1 Profil Perusahaan...................................................................... 41

4.1.2 Sejarah Umum...............................................................41
4.1.3 Logo PT PLN (Persero).................................................43
4.1.4 Filosofi, Visi & Misi, Moto PT PLN (Persero).............45
4.1.5 Struktur Organisasi PT PLN (Persero) Head Office

Jakarta............................................................................47
4.2 Profil Corporate Communication PT PLN (Persero)................ 49

4.2.1 Struktur Corporate Communication PT PLN (Persero) 49
4.2.2 Media Publikasi Humas PT PLN (Persero)...................50

4.3 Partner Media PT PLN (Persero).............................................. 56
4.4 Aktifitas Media Relations dalam meningkatkan Citra

Positif PT PLN (Persero).......................................................... 58
4.5 Humas PT PLN (Persero) Dalam Penyampaian Pesan

Media Relations Untuk Mendukung Citra Positif.....................74
4.6 Hambatan-hambatan dalam menjalankan Media Relations......76
4.7 Pembahasan...............................................................................78

BAB V KESIMPULAN DAN SARAN
5.1 Kesimpulan............................................................................... 86
5.2 Saran..........................................................................................87

DAFTAR PUSTAKA........................................................................................89

LAMPIRAN
Lampiran I...........................................................................................................93
Lampiran II..........................................................................................................97
Lampiran III........................................................................................................ 99
Lampiran IV........................................................................................................101
Lampiran V......................................................................................................... 102
Lampiran VI........................................................................................................103
Lampiran VII.......................................................................................................104



xxi Universitas Nasional

DAFTAR TABEL

Tabel 2.1 Penelitian Terdahulu........................................................................ 10
Tabel 3.1 Jadwal Penelitian..............................................................................40
Tabel 4.8 Media Cetak & Media Online PT PLN (Persero)............................ 57



Universitas Nasional

xxii



xxiii Universitas Nasional

DAFTAR GAMBAR

Gambar 1.1 Penghargaan Indonesia User Experience of the Year dan
Indonesia Digital Experience of the Year diserahkan oleh
Contributing Editor Asian Business Review, Simon Hyett...... 4

Gambar 1.2 penghargaan PLN di Ajang Power & Energy Awards dari
Enlit Asia, Simon Hoare........................................................... 5

Gambar 2.2 Arus komunikasi media relations..............................................30

Gambar 2.3 Kerangka Pemikiran..................................................................34

Gambar 4.1 Logo PT PLN (persero).............................................................43

Gambar 4.2 persegi panjang vertical.............................................................43

Gambar 4.3 Petir........................................................................................... 44

Gambar 4.4 Tiga Gelombang........................................................................45

Gambar 4.5 Struktur Organisasi PT PLN (persero)......................................47

Gambar 4.6 Struktur Divisi Komunikasi Korporat PT PLN (persero)......... 49

Gambar 4.7 website PT PLN (persero).........................................................52

Gambar 4.8 akun Instagram @pln_id........................................................... 53

gambar 4.9 akun Twitter PT PLN (Persero)........................................................55

Gambar 4.9 Siaran Pers PLN........................................................................ 61

Gambar 4.10 Konferensi Pers PLN.................................................................65

Gambar 4.10 media gathering PT PLN (persero)........................................... 67

Gambar 4.11 PLN Journalist Award 2023.......................................................71

Gambar 4.12 PLNE.........................................................................................73



Universitas Nasional

xxiv



xxv Universitas Nasional

DAFTAR LAMPIRAN

Lampiran I Transkrip Wawancara Key Informan .................................... 93

lampiran II Transkrip wawancara Informan 1........................................... 97

Lampiran III Transkrip Wawancara Informan 2.......................................... 99

Lampiran IV Dokumentasi Penelitian ......................................................... 101

Lampiran V Surat Izin Penelitian Dan Informasi Data............................... 102

Lampiran VI Lembar Hasil Turnitin............................................................ 103

Lampiran VII Daftar Riwayat Hidup............................................................. 104


