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ABSTRAK 

 

Nama  : Neila Faradilla Cahyani 

Program Studi : Ilmu Komunikasi 

Judul  : Pengaruh Event Marketing Terhadap Brand Image Produk  

  Scarlett Whitening (Survei Meet and Greet Scarlett EXO  

  Glow to You) 

Pembimbing : Dr. Irfan Fauzi Arief, M.Si. 

 

Banyak cara untuk meningkatkan brand image salah satunya adalah melalui event 

marketing. Dalam penelitian ini akan membahas mengenai pengaruh event 

marketing terhadap brand image produk Scarlett Whitening. Sesuai dengan judul 

yang telah dipaparkan oleh peneliti, peneliti tentunya menggunakan metode 

penelitian kuantitatif eksplanatif yang melibatkan responden dalam pengisian 

kuesioner. Ketentuan responden dari penelitian ini merupakan audiens yang pernah 

mengikut event meet and greet Scarlett tersebut yang merupakan fans boygorup asal 

Korea, EXO. Dalam menentukan sampel, peneliti menggunakan penyebaran 

sampel purposive sampling yang disebarkan kepada 100 orang responden 

berdasarkan hasil perhitungan rumus Slovin. Berdasarkan hasil penelitian tersebut, 

terdapat pengaruh yang positif antara event marketing dengan brand image produk 

Scarlett Whitening. Hal tersebut dapat dilihat dari uji analisis koefisien determinasi 

yang diperoleh peneliti sebesar 0,762. Sehingga dapat dijelaskan bahwa event 

marketing sebagai variabel independent memiliki pengaruh yang signifikan sebesar 

76,2% terhadap brand image produk Scarlett. Kemudian terdapat faktor lain yang 

tidak ada pada penelitian ini dalam mempengaruhi brand image produk Scarlett 

Whitening, yaitu sebesar 23,8%. 

 

Kata Kunci: 

Event marketing, brand image 
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ABSTRACT 

 

Name  : Neila Faradilla Cahyani 

Study Program: Communication Science 

Title  : The Effect of Event Marketing on The Brand Image of Scarlett 

  Products (Survey on Meet and Greet Scarlett EXO Glow to You) 

Counsellor : Dr. Irfan Fauzi Arief, M.Si. 

 

Many ways to improve brand image one of them is through event marketing. In this 

study will discuss the effect of event marketing on brand image Scarlett Whitening 

products. In accordance with the title that has been described by the researcher, the 

researcher certainly uses an explanatory quantitative research method that involves 

respondents in filling out questionnaires. Provision of respondents from this study 

is an audience that has participated in the meet and greet Scarlett event which is a 

fan of Korean boygroup, EXO. In determining the sample, the researchers used 

purposive sampling sample spread distributed to 100 respondents based on the 

calculation of the Slovin formula. Based on the results of the study, there is a 

positive influence between event marketing and brand image Scarlett Whitening 

products. It can be seen from the test analysis of the coefficient of determination 

obtained by researchers at 0.762. So it can be explained that event marketing as an 

independent variable has a significant effect of 76.2% on the brand image of Scarlett 

products. Then there are other factors that do not exist in this study in influencing 

the brand image of Scarlett Whitening products, which amounted to 23.8%. 

 

Keywords: 

Event Marketing, Brand Image 
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