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ABSTRAK 
 

PENGARUH PROFITABILITAS, PERTUMBUHAN PERUSAHAAN, 

UKURAN PERUSAHAAN DAN DISPERSION OF OWNERSHIP 

TERHADAP KEBIJAKAN DIVIDEN PADA PERUSAHAAN 

SEKTOR CONSUMER GOODS DI BURSA EFEK 

INDONESIA PERIODE 2018-2022 

 

 
Oleh: 

 

Yesa Linanti 
 

NPM: 203402516237 
 

Tugas Akhir dibawah bimbingan Dr. Andini Nurwulandari, S.E., M.M. 

 

 

Tujuan dari penelitian ini untuk mengetahui pengaruh antara Profitabilitas, 

Pertumbuhan Perusahaan, Ukuran Perusahaan dan Dispersion of Ownership 

terhadap kebijakan dividen sebagai variabel dependen. Populasi dalam penilitian 

ini yaitu perusahaan sektor Consumer Goods di Bursa Efek Indonesia periode 

2018-2022 dalam kurun waktu 5 tahun terakhir. Metodologi pemilihan sampel 

dalam penelitian ini memakai teknik purposive sampling sehingga 16 perusahaan 

terpilih sebagai sampel. Analisis data dilakukan dengan regresi data panel dan 

tingkat signifikan 0,05 memakai software STATA 17. Hasil penelitian 

menunjukkan bahwa Profitabilitas berpengaruh positif dan signifikan terhadap 

Kebijakan Dividen, Pertumbuhan Perusahaan berpengaruh negatif dan signifikan 

terhadap Kebijakan Dividen, sedangkan Ukuran Perusahaan berpengaruh negatif 

dan tidak signifikan terhadap Kebijakan Dividen serta Dispersion of Ownership 

berpengaruh positif dan tidak signifikan terhadap Kebijakan Dividen. 

 
 

Kata Kunci: Profitabilitas, Pertumbuhan Perusahaan, Ukuran 

Perusahaan, Dispersion of Ownership. 
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ABSTRACT 

 

 
THE EFFECT OF PROFITABILITY, FIRM GROWTH, FIRM SIZE AND 

DISPERSION OF OWNERSHIP ON DIVIDEND POLICY IN CONSUMER 

GOODS SECTOR COMPANIES ON THE INDONESIA STOCK 

EXCHANGE PERIOD 2018-2022 

 
By: 

 
Yesa Linanti 

 
NPM: 203402516237 

 
Final Project under the guidance of Dr. Andini Nurwulandari, S.E., M.M. 

 

 
 

The aim of this research is to determine the effect of Profitability, Firm 

Growth, Firm Size and Dispersion of Ownership on dividend policy as the 

dependent variable. The population in this research is Consumer Goods sector 

companies on the Indonesia Stock Exchange for the 2018-2022 period in the last 

5 years. The sample selection methodology in this study used a purposive 

sampling technique so that 16 companies were selected as samples. Data analysis 

was carried out using panel data regression and a significance level of 0.05 using 

STATA 17 software. The results showed that Profitability has a positive and 

significant effect on Dividend Policy, Firm Growth has a negative and significant 

effect on Dividend Policy, while Firm Size has a negative and insignificant effect 

on Dividend Policy and Dispersion of Ownership has a positive and insignificant 

effect on Dividend Policy. 

 

 
Keywords: Profitability,, Firm Growth, Firm Size, Dispersion 

of Ownership. 
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