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LAMPIRAN 

A. Kuesioner Penelitian 

Assalamu'alaikum Warahmatullahi Wabarakatuh 

Salam sejahtera untuk kita semua 

 

Perkenalkan saya Dina Fitriani mahasiswi Program Studi Pariwisata Universitas 

Nasional Jakarta. Dengan ini saya memohon kepada teman-teman untuk berpartisipasi 

dalam mengisi kuesioner penelitian saya yang berjudul "Pengaruh Citra Merek, 

Kualitas Produk, dan Kualitas Pelayanan Terhadap Keputusan Pembelian Pelanggan di 

Burger King Cideng, Jakarta Pusat".  

 

Kriteria responden untuk mengisi kuesioner ini adalah responden dengan usia 18-50 

tahun.  

 

Dengan kerendahan hati, saya memohon ketersediaan Bapak/Ibu, Saudara/Saudari 

untuk mengisi kuesioner ini sebagai data yang akan digunakan untuk kepentingan 

penelitian. Mohon berkenan untuk mengisi kuesioner ini dengan benar dan sesuai 

dengan keadaan atau pengalaman yang sesungguhnya. Kesungguhan dalam 

memberikan jawaban akan sangat bermanfaat dan membantu keberhasilan penelitian 

ini. Semua informasi dan jawaban kuesioner akan terjamin kerahasiaannya. 

 

Terima kasih atas ketersediaan waktu dan bantuan  Bapak/Ibu, Saudara/Saudari semua 

untuk partisipasinya dalam penelitian ini. 

Wassalamu'alaikum Warahmatullahi Wabarakatuh 

 

Hormat saya, 

 

Dina Fitriani 

 

 

 

 

 

 



B. Petunjuk Pengisian 

1. Mohon Bapak/Ibu dan Saudara/i bersedia menjawab semua pertanyaan dalam 

kuesioner ini. 

2. Bacalah dengan cermat dan jawablah setiap pernyataan yang diberikan tanpa 

mengabaikan satu pun. 

3. Silakan tandai kolom jawaban yang menurut Anda sesuai dan tepat dengan 

pengetahuan Anda dengan menggunakan tanda ceklis (√). 

 

C. Identitas Responden 

1. E-mail : 

2. Nama : 

3. Jenis Kelamin 

o Laki- Laki 

o Perempuan 

4. Usia 

o < 18 tahun 

o 18 – 25 tahun 

o 26 – 33 tahun 

o 34 -41 tahun 

o 42 – 50 tahun 

o > 50 tahun 

5. Domisili 

o Jakarta Utara 

o Jakarta Timur 

o Jakarta Selatan 

o Jakarta Barat 

o Jakarta Pusat 

o Kepulauan Seribu 

o Luar Jakarta 

 

 

 

 

 



D. Pernyataan 

1. Citra Merek (X1) 

No. Pernyataan  STS TS N S SS 

1. 

Merek Burger King 

adalah merek yang 

mudah diingat 

     

2. 

Merek Burger King 

memiliki ciri khas atau 

simbol yang mudah 

diingat 

     

3. 

Merek Burger King 

memiliki karakter logo 

yang mudah diingat 

     

4. 

Produk Burger King 

memiliki reputasi 

kualitas tinggi 

     

5. 

Burger King dikenal 

memiliki konsisten 

dalam kualitas 

produknya 

     

6. 
Merek Burger King 

dikenal banyak orang 
     

7. 

Burger King menjadi 

merek yang dikenal 

akan produknya yang 

berkualitas 

     

8. 

Merek Burger King 

merupakan merek yang 

terpercaya 

     

9. 

Merek Burger King 

memberikan 

kepercayaan kualitas 

merek terbaiknya pada 

     



konsumen 

10. 

Merek Burger King 

memiliki reputasi 

merek yang sangat baik 

di mata konsumen 

     

11. 

Merek Burger King 

memiliki tampilan yang 

menarik 

     

12. 

Burger King memiliki 

merek yang menarik 

dengan simbol yang 

mengikuti 

perkembangan zaman 

     

 

2. Kualitas Produk (X2) 

No. Pernyataan STS TS N S SS 

1. 

Kualitas produk Burger 

King Cideng memiliki 

kinerja yang sesuai 

dengan harapan 

     

2. 

Produk Burger King 

Cideng memiliki 

inovasi baru dalam 

suatu periode 

     

3. 

Persentase produk 

Burger King Cideng 

dalam kecacatan hampir 

tidak pernah 

     

4. 

Burger King Cideng 

memiliki keistimewaan 

dalam kualitas 

produknya 

     

5. Burger King Cideng      



memiliki efektivitas 

dalam produksinya 

6. 

Kualitas produk Burger 

King Cideng dapat 

diandalkan sesuai 

dengan kebutuhan 

     

7. 

Waktu produksi Burger 

King Cideng dapat 

diandalkan sesuai 

dengan kebutuhan 

     

8. 

Kualitas produk Burger 

King Cideng sesuai 

dengan kebutuhan dan 

spesifikasi 

     

9. 

Waktu produksi Burger 

King Cideng sesuai 

dengan kebutuhan dan 

spesifikasi 

     

10. 

Kualitas produk Burger 

King Cideng memiliki 

daya tahan yang sesuai 

dengan kebutuhan dan 

harapan 

     

11. 

Efektivitas ketahanan 

produk Burger King 

Cideng sudah sesuai 

dengan kebutuhan dan 

harapan 

     

12 

Produk Burger King 

Cideng memiliki 

estetika yang sesuai 

dengan harapan 

     

13. Produk Burger King      



Cideng memiliki visual 

yang estetik 

 

3. Kualitas Pelayanan (X3) 

No. Pernyataan STS TS N S SS 

1. 

Burger King Cideng 

memberikan informasi 

yang jelas mengenai 

produk yang dijual 

     

2. 

Proses pembelian dan 

pengiriman produk di 

Burger King Cideng 

sangat mudah dan cepat 

     

3. 

Kualitas pelayanan 

karyawan di Burger 

King Cideng memiliki 

ketanggapan yang 

sesuai dengan 

kebutuhan dan harapan 

     

4. 

Burger King Cideng 

memberikan pelayanan 

online untuk konsumen 

yang membutuhkan 

     

5. 

Kualitas pelayanan 

karyawan di Burger 

King Cideng memiliki 

kemampuan untuk 

meyakinkan konsumen 

     

6. 

Burger King Cideng 

memiliki kualitas 

pelayanan baik yang 

diyakini oleh konsumen 

     

7. Karyawan Burger King      



Cideng memiliki empati 

terhadap pelanggan 

8. 

Burger King Cideng 

memiliki komitmen 

untuk memenuhi 

kebutuhan konsumen 

     

9. 

Burger King Cideng 

memiliki komitmen 

untuk memberikan 

kemudahan pelayanan 

konsumen 

     

10. 

Tingkat kebersihan dan 

keteraturan tempat di 

Burger King Cideng 

sangat baik 

     

11. 

Burger King Cideng 

memberikan 

pengemasan produk 

yang aman dan rapih 

     

12. 

Burger King Cideng 

memberikan gambaran 

menu dengan jelas 

     

 

4. Keputusan Pembelian (Y) 

No. Pernyataan STS TS N S SS 

1. 

Keputusan untuk 

membeli di Burger 

King Cideng karena 

sesuai dengan 

kebutuhan 

     

2. 

Harga yang ditawarkan 

Burger King Cideng 

sesuai dengan 

     



kebutuhan 

3. 

Burger King Cideng 

membantu saya dalam 

memenuhi kebutuhan 

     

4. 

Keputusan membeli di 

Burger King Cideng 

karena Burger King 

Cideng memberikan 

kemudahan sesuai 

dengan kebutuhan 

     

5. 

Selalu mendapatkan 

produk yang tepat dan 

sesuai dengan pesanan 

     

6. 

Burger King Cideng 

konsisten memberikan 

produk yang tepat dan 

sesuai pesanan 

konsumen setiap 

harinya 

     

7. 

Puas dengan produk 

dan pelayanan di 

Burger King Cideng 

sehingga memutuskan 

akan membeli lagi 

     

8. 

Melakukan pembelian 

kembali di Burger King 

Cideng adalah pilihan 

yang tepat 

     

 

E. Tabulasi Data 

Tabulasi Data Variabel Citra Merek (X1) 

No. 
Variabel Citra Merek (X1) Total 

X1 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 X1.10 X1.11 X1.12 



1. 5 5 4 4 4 5 4 5 5 5 4 4 54 

2. 3 3 3 3 3 3 3 3 3 3 3 3 36 

3. 5 4 4 4 4 5 4 4 4 4 4 4 50 

4. 5 5 5 5 5 5 5 5 5 5 5 5 60 

5. 3 4 4 4 3 4 5 3 4 5 5 3 47 

6. 4 4 4 4 4 4 5 4 4 4 4 4 49 

7. 3 3 3 3 3 3 3 3 3 3 3 3 36 

8. 5 4 4 4 4 4 4 4 4 4 4 4 49 

9. 5 5 4 5 4 5 4 5 4 4 5 4 54 

10. 3 3 4 4 3 4 3 4 4 4 3 4 43 

11. 5 5 5 4 4 4 4 4 4 4 4 5 52 

12. 5 5 5 5 4 5 4 5 4 5 5 5 57 

13. 4 5 5 4 4 4 4 4 4 4 4 4 50 

14. 5 5 4 4 4 4 4 3 4 3 3 4 47 

15. 5 5 5 5 5 5 5 5 5 4 4 4 57 

16. 4 4 4 3 4 3 3 4 5 4 4 4 46 

17. 4 4 4 4 4 4 4 4 4 4 4 5 49 

18. 5 5 5 5 5 5 5 5 5 5 5 5 60 

19. 4 5 4 4 3 4 3 4 3 4 4 4 46 

20. 4 4 4 4 4 4 4 4 4 4 4 4 48 

21. 3 3 3 3 3 3 3 3 3 3 3 3 36 

22. 5 5 5 4 5 5 4 3 4 4 5 5 54 

23. 5 5 5 5 5 5 5 5 5 5 5 5 60 

24. 5 4 3 3 4 4 4 5 5 5 5 5 52 

25. 5 5 5 5 5 5 5 5 5 5 4 5 59 

26. 4 4 4 3 3 5 4 4 4 3 4 4 46 

27. 5 4 4 3 4 4 4 4 4 4 4 4 48 

28. 4 4 3 5 4 5 3 4 5 4 4 4 49 

29. 4 3 3 4 3 4 3 4 3 3 3 4 41 

30. 4 4 4 3 3 3 3 3 3 3 3 3 39 

31. 5 5 5 5 5 5 5 5 5 5 5 5 60 

32. 5 5 5 4 4 4 3 4 4 4 4 4 50 



33. 5 5 5 5 5 5 5 5 5 5 5 5 60 

34. 5 5 5 4 4 5 4 4 5 4 4 4 53 

35. 5 5 5 5 5 5 5 5 5 5 5 5 60 

36. 5 4 5 5 5 3 4 3 4 5 5 5 53 

37. 4 4 5 4 3 4 4 4 4 4 4 4 48 

38. 4 5 5 5 4 4 5 4 5 4 4 5 54 

39. 3 3 4 4 4 3 3 4 3 4 3 4 42 

40. 4 4 3 3 3 4 4 4 4 4 3 3 43 

41. 4 4 4 4 4 4 4 4 4 4 4 4 48 

42. 3 3 3 3 3 3 3 3 3 3 3 3 36 

43. 4 4 4 4 4 4 5 4 4 5 4 4 50 

44. 4 5 4 4 5 5 5 4 4 4 5 5 54 

45. 4 4 4 4 4 4 4 4 4 4 4 4 48 

46. 4 3 3 3 4 4 3 4 3 3 4 4 42 

47. 4 4 4 4 4 4 4 4 4 4 4 4 48 

48. 4 4 3 3 3 4 4 4 4 4 3 3 43 

49. 5 5 5 4 4 5 5 4 4 5 5 5 56 

50. 5 5 5 5 5 5 5 5 5 5 5 5 60 

51. 4 4 3 4 3 3 3 3 3 3 3 3 39 

52. 4 4 3 5 3 5 4 4 3 3 4 3 45 

53. 3 3 3 4 3 3 4 4 3 4 3 3 40 

54. 4 4 4 4 3 4 3 3 3 4 3 3 42 

55. 4 4 4 4 4 4 4 4 4 4 4 4 48 

56. 4 4 5 4 3 5 4 5 3 4 4 5 50 

57. 5 5 5 5 5 5 5 5 5 5 5 5 60 

58. 5 5 5 4 4 3 3 3 5 5 3 4 49 

59. 5 5 5 4 4 5 4 3 3 4 4 5 51 

60. 5 5 5 4 4 5 4 4 4 4 4 4 52 

61. 5 3 3 4 4 5 4 4 4 4 3 4 47 

62. 4 4 4 4 4 4 4 4 4 4 4 4 48 

63. 4 4 4 5 3 5 3 3 3 3 5 4 46 

64. 4 4 4 4 4 4 4 4 4 4 4 4 48 



65. 4 5 5 5 5 5 4 5 5 4 5 5 57 

66. 3 5 5 3 3 4 3 3 3 4 3 3 42 

67. 4 3 3 3 3 4 4 4 3 4 4 3 42 

68. 4 4 5 3 5 4 3 5 5 4 4 4 50 

69. 5 4 3 4 3 4 5 4 5 3 4 4 48 

70. 5 4 3 4 3 4 5 4 3 4 5 4 48 

71. 4 5 3 4 5 4 4 3 3 4 5 4 48 

72. 5 4 3 4 3 4 4 5 4 4 5 3 48 

73. 4 5 3 4 5 3 4 5 4 3 4 5 49 

74. 4 5 3 4 4 5 4 4 3 4 4 3 47 

75. 3 4 5 4 3 5 4 3 4 5 4 4 48 

76. 4 5 3 4 3 5 4 3 4 4 5 5 49 

77. 5 5 4 3 4 4 3 4 5 3 4 4 48 

78. 5 4 4 3 5 4 3 4 5 4 3 4 48 

79. 5 5 4 4 3 4 3 4 4 5 4 3 48 

80. 5 5 4 4 3 4 3 4 5 4 3 4 48 

81. 5 4 3 4 3 4 5 4 3 4 3 4 46 

82. 5 4 3 4 3 4 5 4 3 4 3 4 46 

83. 5 4 3 4 3 4 5 4 4 5 3 4 48 

84. 4 5 3 4 3 4 4 5 4 4 5 4 49 

85. 5 4 3 4 3 4 5 3 4 4 5 3 47 

86. 5 4 3 4 4 5 3 4 3 5 4 3 47 

87. 5 4 3 4 3 4 5 3 4 4 3 5 47 

88. 5 4 3 4 4 5 3 4 4 5 4 4 49 

89. 4 5 3 4 4 5 4 3 4 5 4 3 48 

90. 4 5 3 4 5 5 4 4 3 4 4 3 48 

91. 5 4 3 4 3 4 5 4 3 4 5 3 47 

92. 4 5 3 4 4 5 3 4 4 5 4 3 48 

93. 5 4 3 4 3 4 5 4 3 4 4 5 48 

94. 4 5 3 4 3 4 4 5 4 5 3 4 48 

95. 5 4 3 4 4 5 3 4 4 5 4 5 50 

96. 4 5 3 4 3 4 5 4 4 5 3 4 48 



97. 5 5 4 4 3 4 4 3 5 4 4 5 50 

98. 5 4 3 4 3 4 5 4 3 4 5 4 48 

99. 4 5 3 4 4 5 3 4 4 5 4 3 48 

100. 4 5 3 4 5 4 3 4 3 4 5 4 48 

101. 4 5 4 3 5 4 4 4 3 5 4 3 48 

102. 4 5 3 4 4 3 5 3 4 5 4 5 49 

103. 5 5 4 4 4 3 3 4 4 5 4 5 50 

104. 3 4 5 4 4 5 4 3 4 5 3 4 48 

105. 5 4 3 4 4 5 3 4 4 5 3 4 48 

106. 5 4 3 4 5 4 4 3 5 4 4 3 48 

107. 3 4 4 5 4 3 4 5 5 4 3 4 48 

108. 5 5 5 5 5 5 5 5 5 5 5 5 60 

109. 3 3 3 3 3 3 3 3 3 3 3 3 36 

110. 4 4 4 3 3 4 3 4 3 3 3 4 42 

111. 4 4 4 4 4 4 4 4 4 4 4 4 48 

112. 5 5 5 4 5 4 4 5 4 4 4 5 54 

113. 4 5 4 4 5 4 5 4 5 5 4 5 54 

114. 5 4 5 5 5 4 5 5 4 5 4 5 56 

115. 5 4 5 5 4 5 5 4 5 5 5 5 57 

116. 5 4 5 5 5 5 4 5 5 4 5 4 56 

117. 5 4 5 5 5 5 5 4 5 5 5 5 58 

118. 5 5 4 5 5 4 5 4 5 4 5 4 55 

119. 5 5 5 4 5 4 5 5 5 4 5 4 56 

120. 4 4 5 3 3 4 3 4 4 4 3 3 44 

 

Tabulasi Data Variabel Kualitas Produk (X2) 

No. 
Variabel Kualitas Produk (X2)  Total 

X2 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 X2.10 X2.11 X2.12 X2.13 

1. 4 4 3 4 4 4 4 5 4 4 4 4 4 52 

2. 4 3 3 3 3 3 3 3 3 3 3 3 3 40 

3. 4 4 4 4 5 4 4 4 4 4 4 3 3 51 

4. 5 5 5 5 5 5 5 5 5 5 4 4 4 62 



5. 4 5 5 4 5 5 3 3 3 5 5 4 5 56 

6. 4 4 4 4 4 4 4 4 4 4 4 4 4 52 

7. 3 3 3 3 3 3 3 3 3 3 3 3 3 39 

8. 4 4 4 5 5 4 4 4 4 4 4 4 4 54 

9. 5 4 5 4 4 4 5 4 4 5 4 4 5 57 

10. 3 4 3 4 4 4 4 3 4 4 4 4 3 48 

11. 4 4 3 4 4 4 4 4 4 4 4 4 4 51 

12. 5 5 5 5 5 5 4 4 4 5 5 5 5 62 

13. 4 4 3 4 4 4 5 4 4 4 4 4 5 53 

14. 4 4 3 3 3 4 4 3 3 3 4 4 4 46 

15. 5 5 4 5 5 5 5 5 5 5 5 5 5 64 

16. 4 3 4 4 4 5 5 5 5 5 5 5 5 59 

17. 4 4 4 4 4 4 4 4 4 4 4 4 4 52 

18. 5 5 5 5 5 5 5 5 5 4 4 4 4 61 

19. 4 3 3 3 3 3 4 3 4 3 3 3 3 42 

20. 4 4 4 3 3 4 4 4 4 3 3 4 3 47 

21. 3 3 3 3 3 3 3 3 3 3 3 3 3 39 

22. 5 5 3 4 5 3 4 5 5 4 4 4 5 56 

23. 5 5 5 5 5 5 5 5 5 5 4 4 5 63 

24. 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

25. 5 5 4 5 5 5 5 5 5 5 5 5 5 64 

26. 3 3 3 3 3 3 3 3 3 3 3 3 3 39 

27. 4 4 4 4 4 4 4 4 4 4 4 4 4 52 

28. 3 4 3 3 3 4 4 4 4 3 3 4 4 46 

29. 3 3 3 3 3 3 3 3 3 3 3 3 3 39 

30. 3 3 3 3 3 3 3 3 3 3 3 3 3 39 

31. 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

32. 3 4 3 4 3 3 3 4 3 4 4 4 3 45 

33. 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

34. 4 4 3 4 4 4 4 3 4 4 4 3 4 49 

35. 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

36. 5 5 4 4 4 5 5 5 5 5 4 5 5 61 



37. 4 5 3 4 4 4 4 4 4 4 4 4 4 52 

38. 4 4 5 5 5 4 4 5 5 4 5 5 5 60 

39. 4 3 4 4 3 3 3 3 3 3 3 3 3 42 

40. 3 3 3 3 3 3 3 3 3 4 3 4 3 41 

41. 4 4 4 4 4 4 3 4 3 4 4 4 4 50 

42. 3 3 3 3 3 3 3 3 3 3 3 3 3 39 

43. 4 4 4 4 4 4 4 4 4 4 4 4 4 52 

44. 4 4 4 4 4 4 4 3 3 3 5 4 4 50 

45. 4 4 3 4 4 4 4 4 4 4 4 4 4 51 

46. 4 3 3 5 4 4 5 4 4 3 4 3 4 50 

47. 4 4 3 4 4 4 4 4 4 4 4 4 4 51 

48. 3 4 3 3 4 4 4 4 3 3 3 3 4 45 

49. 5 5 5 5 5 5 4 4 4 4 5 5 5 61 

50. 4 5 5 4 5 5 5 5 5 5 5 5 5 63 

51. 3 3 3 3 3 3 5 3 3 4 4 4 3 44 

52. 3 3 3 4 3 4 4 5 5 3 3 4 4 48 

53. 3 3 3 3 3 4 3 3 3 3 3 3 3 40 

54. 3 3 3 4 3 3 3 3 3 3 3 3 4 41 

55. 4 4 4 4 4 4 4 4 4 4 4 4 4 52 

56. 4 4 5 4 5 3 3 4 4 4 4 5 5 54 

57. 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

58. 4 3 4 4 3 4 5 4 5 5 3 5 4 53 

59. 4 5 5 5 3 3 5 4 5 3 3 4 5 54 

60. 4 4 4 4 4 4 4 4 4 5 5 5 4 55 

61. 3 3 3 3 3 3 3 3 3 3 3 3 3 39 

62. 4 4 4 4 4 4 4 4 4 4 4 4 4 52 

63. 4 4 4 4 4 4 4 4 4 4 3 4 4 51 

64. 3 3 3 3 4 4 4 4 4 3 3 3 3 44 

65. 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

66. 3 3 3 3 3 3 3 3 3 3 3 3 3 39 

67. 3 3 4 4 4 4 4 4 4 3 3 3 4 47 

68. 3 4 4 5 3 4 4 4 5 3 4 5 4 52 



69. 4 5 4 3 4 4 5 4 3 4 5 4 4 53 

70. 5 4 5 3 4 4 4 3 5 3 4 4 5 53 

71. 4 3 5 4 3 4 5 3 4 4 5 3 4 51 

72. 5 5 4 4 3 4 4 4 3 4 4 5 3 52 

73. 5 4 3 4 3 5 4 3 4 4 5 3 4 51 

74. 4 3 3 4 4 5 5 4 4 3 4 5 4 52 

75. 4 3 4 5 4 3 4 3 4 5 4 4 3 50 

76. 4 3 5 4 3 5 4 4 5 3 4 5 4 53 

77. 5 5 4 4 3 4 4 3 5 4 4 4 5 54 

78. 5 4 3 4 4 3 5 4 3 4 4 5 3 51 

79. 3 4 4 5 3 4 4 5 3 4 4 5 4 52 

80. 5 5 4 3 4 3 4 5 3 4 3 4 5 52 

81. 5 4 3 4 4 5 3 4 4 5 4 3 4 52 

82. 5 4 3 4 3 4 4 5 4 3 4 4 4 51 

83. 3 3 4 5 4 5 4 3 4 5 4 3 4 51 

84. 5 4 3 4 3 4 5 3 4 5 3 4 3 50 

85. 5 4 3 4 3 3 4 5 4 3 5 4 3 50 

86. 5 4 3 4 4 5 3 4 4 5 3 4 5 53 

87. 5 4 3 4 3 4 5 4 3 4 3 4 5 51 

88. 3 4 5 3 4 3 4 5 4 3 4 4 5 51 

89. 4 5 3 4 4 5 3 4 4 5 3 4 5 53 

90. 4 3 5 4 4 3 5 4 4 4 3 5 4 52 

91. 4 5 3 4 3 4 5 4 4 5 3 4 5 53 

92. 5 5 4 3 4 4 5 4 3 4 4 5 3 53 

93. 5 4 3 4 4 5 4 3 5 4 3 4 4 52 

94. 5 4 5 4 3 4 4 5 3 4 5 4 4 54 

95. 5 4 3 4 3 4 5 3 4 4 5 4 3 51 

96. 4 5 4 5 3 4 4 3 4 5 4 5 3 53 

97. 5 4 3 4 4 3 4 5 4 3 5 4 4 52 

98. 5 4 3 4 5 4 3 4 5 4 3 4 5 53 

99. 3 4 5 4 3 4 5 5 4 4 4 3 5 53 

100. 5 5 4 4 3 4 3 4 5 4 5 4 4 54 



101. 3 4 5 4 3 5 4 4 5 4 4 5 3 53 

102. 4 3 3 4 4 5 4 5 3 4 4 5 4 52 

103. 3 4 3 4 5 3 4 5 4 5 4 5 4 53 

104. 3 4 4 5 4 3 4 5 4 4 5 4 5 54 

105. 5 4 3 4 5 4 3 4 4 5 3 4 5 53 

106. 3 5 4 4 3 5 4 3 5 4 4 5 4 53 

107. 4 5 4 3 4 5 5 4 3 4 5 4 3 53 

108. 5 5 5 5 5 5 5 5 5 5 5 5 5 65 

109. 3 3 3 3 3 3 3 3 3 3 3 3 3 39 

110. 4 4 4 4 4 4 4 4 3 3 4 4 3 49 

111. 3 3 4 3 4 3 4 4 3 4 3 4 4 46 

112. 5 5 5 5 5 5 4 4 4 4 4 4 4 58 

113. 5 4 5 4 5 4 5 4 5 5 5 4 4 59 

114. 5 4 5 4 5 5 5 4 5 5 4 5 4 60 

115. 5 4 4 5 5 4 5 5 5 5 5 4 5 61 

116. 5 5 4 5 5 5 4 5 5 5 5 4 5 62 

117. 5 5 5 4 5 4 5 4 5 4 5 4 5 60 

118. 5 5 5 5 5 5 5 4 4 5 4 5 5 62 

119. 5 5 5 5 4 4 5 4 5 4 5 4 5 60 

120. 4 3 4 4 4 4 3 3 3 3 4 4 4 47 

 

Tabulasi Data Variabel Kualitas Pelayanan (X3) 

No. 
Variabel Kualitas Pelayanan (X3) Total 

X3 X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 X3.9 X3.10 X3.11 X3.12 

1. 5 5 4 4 5 5 5 5 4 5 5 5 57 

2. 3 3 3 3 3 3 3 3 3 3 3 3 36 

3. 5 5 4 5 3 4 4 4 4 5 5 5 53 

4. 5 4 5 4 4 4 5 5 4 5 4 4 53 

5. 5 4 3 4 4 5 5 4 4 5 5 4 52 

6. 4 4 4 4 4 4 4 4 4 4 4 4 48 

7. 3 3 3 3 3 3 3 3 3 3 3 3 36 

8. 4 4 4 4 4 4 4 4 4 4 4 4 48 



9. 5 4 5 5 4 5 4 4 5 4 4 5 54 

10. 4 4 3 4 4 3 4 4 3 4 4 3 44 

11. 4 4 4 4 4 4 4 4 4 4 4 4 48 

12. 5 5 5 5 5 4 4 4 4 5 5 4 55 

13. 4 4 3 5 4 4 4 4 4 5 5 5 51 

14. 4 5 5 5 5 5 5 5 5 5 5 5 59 

15. 5 4 4 3 5 5 5 5 5 5 4 5 55 

16. 5 5 5 5 4 4 4 5 4 4 5 4 54 

17. 4 4 4 4 4 4 4 4 4 4 4 4 48 

18. 4 4 4 5 5 4 5 5 5 5 5 5 56 

19. 4 3 4 4 4 4 4 4 4 4 4 4 47 

20. 4 4 4 4 4 4 4 4 4 4 4 4 48 

21. 3 3 3 3 3 3 3 3 3 3 3 3 36 

22. 5 5 5 5 5 5 4 5 5 5 5 5 59 

23. 4 5 4 4 5 5 5 5 5 5 5 5 57 

24. 5 5 5 5 5 5 5 5 5 5 4 5 59 

25. 5 5 5 5 5 5 5 5 5 4 5 5 59 

26. 3 3 3 3 3 3 3 3 3 3 4 4 38 

27. 4 4 4 4 4 4 4 4 4 4 4 4 48 

28. 4 4 4 3 3 4 3 3 3 4 4 4 43 

29. 3 3 3 3 3 3 3 3 3 3 3 3 36 

30. 3 3 3 4 4 3 3 4 4 3 3 4 41 

31. 5 5 5 5 5 5 5 5 5 5 5 5 60 

32. 3 4 4 4 4 4 4 4 4 4 5 4 48 

33. 5 5 5 5 5 5 5 5 5 5 5 5 60 

34. 4 4 4 4 5 5 4 4 5 4 4 5 52 

35. 5 4 5 5 5 5 5 5 5 5 5 5 59 

36. 5 5 4 4 5 5 5 4 4 5 5 4 55 

37. 5 4 4 3 4 4 4 4 4 4 4 5 49 

38. 5 4 5 4 5 4 5 4 4 4 4 5 53 

39. 3 3 3 3 3 3 3 3 3 3 3 3 36 

40. 4 3 3 4 4 4 3 3 3 4 5 5 45 



41. 4 4 4 4 4 4 4 4 4 4 4 4 48 

42. 3 3 3 4 3 4 3 4 5 5 4 4 45 

43. 4 4 4 4 4 4 4 4 4 4 4 4 48 

44. 4 4 4 4 4 4 4 4 4 4 4 4 48 

45. 4 4 4 4 4 4 4 4 4 4 4 4 48 

46. 3 4 5 4 3 4 4 3 4 4 4 3 45 

47. 4 4 4 4 4 4 4 4 4 4 4 4 48 

48. 4 3 3 4 4 4 4 4 5 5 4 5 49 

49. 4 5 5 5 4 4 5 5 5 4 4 5 55 

50. 5 4 5 5 5 5 5 5 5 5 4 5 58 

51. 4 4 3 3 3 3 4 4 4 3 4 4 43 

52. 5 4 4 5 4 4 4 5 5 4 5 4 53 

53. 3 3 3 4 3 3 3 3 3 3 3 4 38 

54. 4 3 3 3 3 3 3 3 3 4 3 4 39 

55. 4 4 4 3 5 4 4 4 4 4 4 4 48 

56. 5 5 4 5 4 4 4 5 5 4 5 5 55 

57. 5 4 5 4 5 5 5 5 5 5 5 5 58 

58. 4 4 4 4 4 4 4 5 4 4 4 4 49 

59. 5 5 5 5 4 4 3 4 4 4 5 5 53 

60. 4 4 5 5 4 5 5 4 4 4 5 4 53 

61. 3 3 4 4 3 3 3 3 3 3 3 3 38 

62. 4 4 4 4 4 4 4 4 4 4 4 4 48 

63. 4 4 4 4 4 4 3 4 4 4 4 4 47 

64. 4 4 3 3 3 3 3 4 4 3 3 4 41 

65. 5 5 5 5 5 5 5 5 5 5 5 5 60 

66. 3 3 3 3 3 3 3 3 3 3 3 3 36 

67. 4 3 4 4 3 3 4 4 4 4 4 4 45 

68. 5 4 3 4 4 5 4 3 4 4 5 4 49 

69. 5 5 3 4 3 4 4 5 3 4 4 5 49 

70. 4 3 4 5 4 3 4 4 5 3 4 4 47 

71. 4 5 5 4 3 4 4 5 3 4 3 4 48 

72. 4 3 4 5 4 3 4 4 4 5 5 3 48 



73. 4 5 3 4 5 4 3 4 3 4 5 4 48 

74. 5 4 3 4 3 4 5 4 3 4 5 5 49 

75. 5 4 5 4 3 4 3 4 5 4 5 4 50 

76. 4 3 5 4 4 5 3 4 4 5 3 4 48 

77. 4 3 5 4 3 4 5 4 5 4 3 4 48 

78. 4 5 3 4 4 5 3 4 4 4 5 4 49 

79. 5 4 3 4 3 4 5 5 4 3 4 4 48 

80. 5 4 3 4 3 4 3 4 4 5 4 3 46 

81. 5 4 3 4 3 4 5 4 3 4 4 5 48 

82. 5 4 3 5 3 4 3 4 5 3 4 4 47 

83. 5 4 3 4 4 5 3 4 5 3 4 4 48 

84. 5 4 3 4 3 4 5 4 3 4 3 4 46 

85. 4 3 4 5 4 3 4 3 4 4 5 4 47 

86. 5 4 3 4 5 4 3 4 5 4 3 4 48 

87. 5 4 3 4 3 4 5 4 3 5 4 4 48 

88. 5 4 3 3 5 4 4 4 5 4 3 5 49 

89. 5 4 3 4 4 5 3 4 4 5 3 4 48 

90. 3 5 4 4 4 5 4 4 3 4 5 5 50 

91. 5 4 4 3 4 5 4 3 4 4 4 5 49 

92. 5 5 4 4 3 4 3 4 5 5 4 3 49 

93. 3 4 5 4 3 4 5 4 4 3 5 4 48 

94. 5 4 3 4 5 4 3 4 5 3 4 4 48 

95. 3 4 5 4 3 4 4 5 5 4 3 4 48 

96. 4 3 5 4 5 4 3 4 4 5 3 4 48 

97. 5 4 3 4 4 3 4 5 4 5 3 4 48 

98. 4 3 5 4 3 4 4 5 5 4 3 5 49 

99. 5 4 3 4 3 4 5 4 4 5 3 4 48 

100. 4 5 3 4 4 5 4 3 4 5 4 3 48 

101. 3 4 3 5 4 4 3 5 4 3 5 4 47 

102. 5 5 3 4 4 4 3 4 4 5 4 5 50 

103. 3 4 5 4 3 5 4 3 4 3 4 5 47 

104. 4 5 3 4 4 5 4 3 5 4 5 4 50 



105. 4 5 3 4 4 5 4 3 4 4 5 4 49 

106. 5 5 3 4 4 4 4 3 5 4 5 4 50 

107. 5 4 3 4 5 4 3 4 4 4 3 5 48 

108. 5 5 5 5 5 5 5 5 5 5 5 5 60 

109. 3 3 3 3 3 3 3 3 3 3 3 3 36 

110. 4 4 4 4 4 4 4 4 4 4 4 4 48 

111. 4 4 4 4 4 4 3 3 4 3 4 4 45 

112. 5 5 5 5 5 5 5 5 5 5 5 5 60 

113. 5 4 5 5 4 5 4 5 4 5 5 4 55 

114. 5 4 5 5 5 5 5 4 4 5 5 5 57 

115. 5 5 4 5 5 4 5 5 5 4 4 4 55 

116. 5 5 4 5 4 5 4 5 5 4 5 5 56 

117. 5 5 4 5 4 5 5 5 4 4 5 4 55 

118. 5 5 4 5 5 5 4 5 4 5 5 5 57 

119. 5 4 5 5 5 5 4 4 5 4 5 5 56 

120. 4 4 4 4 3 5 4 4 4 4 4 3 47 

 

Tabulasi Data Keputusan Pembelian (Y) 

No. 
Variabel Keputusan Pembelian (Y) 

Total Y 
Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 

1. 4 4 4 5 5 5 5 5 37 

2. 3 3 3 3 3 3 3 3 24 

3. 5 5 5 4 5 4 3 3 34 

4. 4 4 4 4 4 4 4 4 32 

5. 4 5 5 5 4 4 4 3 34 

6. 4 4 4 4 4 4 4 4 32 

7. 3 3 3 3 3 3 3 3 24 

8. 4 4 4 4 4 4 5 5 34 

9. 5 4 5 4 5 4 5 4 36 

10. 4 4 4 4 4 3 4 4 31 

11. 4 4 4 4 4 4 3 4 31 

12. 4 4 4 5 5 5 5 5 37 



13. 4 5 4 4 4 4 4 4 33 

14. 4 4 4 4 4 4 4 4 32 

15. 4 4 5 5 5 5 5 5 38 

16. 4 4 5 5 5 5 4 3 35 

17. 4 4 4 4 4 4 4 4 32 

18. 5 5 5 5 5 5 5 5 40 

19. 4 4 4 4 4 4 4 4 32 

20. 4 3 3 4 4 3 3 4 28 

21. 3 3 3 3 3 3 3 3 24 

22. 3 4 3 4 5 4 5 5 33 

23. 5 4 4 4 4 4 4 4 33 

24. 4 5 5 5 5 5 5 5 39 

25. 5 5 4 5 5 5 5 4 38 

26. 4 4 3 4 3 4 3 3 28 

27. 4 4 4 4 4 4 4 4 32 

28. 3 3 3 4 4 4 4 4 29 

29. 3 3 3 3 3 3 3 3 24 

30. 4 3 4 3 3 3 4 4 28 

31. 5 5 5 5 5 5 5 5 40 

32. 3 4 4 3 3 4 3 3 27 

33. 5 5 5 5 5 5 4 5 39 

34. 4 3 4 4 4 4 3 3 29 

35. 5 5 5 5 5 5 5 5 40 

36. 5 4 4 4 4 3 4 5 33 

37. 4 4 3 4 3 4 4 3 29 

38. 5 5 4 4 5 5 4 5 37 

39. 3 3 3 3 3 3 3 3 24 

40. 4 4 4 3 3 3 4 4 29 

41. 4 4 4 4 4 4 4 4 32 

42. 3 4 4 4 4 4 4 3 30 

43. 4 4 4 4 4 4 4 4 32 

44. 4 4 5 4 5 5 5 5 37 



45. 4 4 4 4 4 4 4 4 32 

46. 4 4 4 4 4 4 4 3 31 

47. 4 4 4 4 4 4 4 4 32 

48. 4 3 3 4 4 3 4 4 29 

49. 3 3 3 3 4 4 3 4 27 

50. 5 5 5 4 4 4 4 4 35 

51. 3 3 3 3 4 4 3 3 26 

52. 5 4 4 4 5 5 4 4 35 

53. 3 3 3 3 3 3 3 3 24 

54. 4 4 3 4 3 3 4 5 30 

55. 4 4 4 4 4 4 4 4 32 

56. 5 4 5 4 4 5 4 4 35 

57. 5 5 5 5 5 5 5 5 40 

58. 4 4 4 4 4 3 4 5 32 

59. 5 5 5 3 4 4 4 3 33 

60. 4 4 5 5 4 4 5 4 35 

61. 3 3 3 3 3 3 3 3 24 

62. 4 4 4 4 4 4 4 4 32 

63. 3 4 4 4 4 3 4 3 29 

64. 4 3 3 4 3 3 3 3 26 

65. 5 5 5 5 5 5 5 5 40 

66. 3 3 3 3 5 3 3 3 26 

67. 3 4 4 4 4 4 4 4 31 

68. 4 5 3 4 3 5 4 4 32 

69. 4 3 4 5 4 3 4 4 31 

70. 5 4 3 4 4 3 5 4 32 

71. 5 4 3 4 3 4 5 4 32 

72. 3 4 5 4 3 3 4 5 31 

73. 4 5 5 4 3 4 3 4 32 

74. 5 4 3 4 3 4 5 3 31 

75. 3 4 5 4 3 4 4 5 32 

76. 5 4 3 4 3 4 5 4 32 



77. 3 4 5 3 4 5 4 4 32 

78. 5 4 3 4 3 4 5 3 31 

79. 5 4 3 4 4 5 4 3 32 

80. 5 4 3 4 3 4 5 4 32 

81. 5 4 3 4 4 5 3 4 32 

82. 5 4 3 4 3 4 5 4 32 

83. 5 4 3 4 3 4 5 4 32 

84. 5 4 3 4 3 4 5 3 31 

85. 5 4 3 3 4 3 4 5 31 

86. 5 4 3 4 3 4 5 4 32 

87. 5 4 3 3 4 4 5 5 33 

88. 5 4 4 3 4 5 3 4 32 

89. 5 4 3 4 4 5 3 4 32 

90. 5 3 4 5 3 4 4 5 33 

91. 5 4 3 4 3 5 4 4 32 

92. 4 3 4 5 4 3 4 4 31 

93. 5 5 4 4 4 3 4 5 34 

94. 5 4 3 4 4 5 3 4 32 

95. 5 4 3 4 3 4 5 4 32 

96. 5 4 3 4 4 5 3 4 32 

97. 4 3 5 4 3 3 5 4 31 

98. 3 4 5 4 4 5 3 4 32 

99. 4 3 3 4 4 5 4 5 32 

100. 4 4 5 3 5 4 4 5 34 

101. 5 4 4 3 5 4 3 4 32 

102. 4 3 4 5 4 3 4 4 31 

103. 5 4 3 4 3 4 5 4 32 

104. 4 3 4 5 3 4 4 5 32 

105. 3 4 4 5 4 3 4 5 32 

106. 4 4 3 5 4 4 3 5 32 

107. 5 4 3 4 5 4 3 4 32 

108. 5 5 5 4 5 5 5 5 39 



109. 3 3 3 3 3 3 3 3 24 

110. 3 3 3 3 4 4 3 3 26 

111. 3 4 4 4 4 4 4 3 30 

112. 5 4 4 5 5 5 5 5 38 

113. 5 5 4 5 4 5 4 5 37 

114. 5 5 5 4 5 5 5 4 38 

115. 5 4 5 4 5 5 5 4 37 

116. 5 5 4 5 4 5 5 5 38 

117. 5 4 4 4 5 5 5 4 36 

118. 4 5 5 5 5 5 5 4 38 

119. 5 5 5 4 5 5 5 4 38 

120. 4 4 5 4 3 3 3 4 30 

 

F. Lampiran Uji Instrumen 

1. Uji Validitas 

a. Citra Merek (X1) 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 X1.10 X1.11 X1.12 Citra_Merek 

X1.1 Pearson 

Correlation 

1 ,492*

* 

,197* ,084 ,224* ,191* ,258*

* 

,107 ,172 ,063 ,164 ,276** ,445** 

Sig. (2-tailed)  ,000 ,042 ,390 ,021 ,049 ,007 ,273 ,077 ,518 ,092 ,004 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.2 Pearson 

Correlation 

,492*

* 

1 ,435*

* 

-,046 ,341*

* 

,065 ,179 ,200* ,210* ,222* ,391** ,369** ,543** 

Sig. (2-tailed) ,000  ,000 ,637 ,000 ,506 ,065 ,039 ,030 ,021 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.3 Pearson 

Correlation 

,197* ,435*

* 

1 ,561*

* 

,458*

* 

,257*

* 

,232* ,514*

* 

,461*

* 

,292** ,346** ,591** ,766** 

Sig. (2-tailed) ,042 ,000  ,000 ,000 ,007 ,016 ,000 ,000 ,002 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.4 Pearson 

Correlation 

,084 -,046 ,561*

* 

1 ,346*

* 

,283*

* 

,193* ,491*

* 

,440*

* 

,205* ,214* ,377** ,602** 

Sig. (2-tailed) ,390 ,637 ,000  ,000 ,003 ,047 ,000 ,000 ,034 ,027 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.5 Pearson 

Correlation 

,224* ,341*

* 

,458*

* 

,346*

* 

1 ,513*

* 

,131 ,273*

* 

,509*

* 

,350** ,379** ,368** ,683** 

Sig. (2-tailed) ,021 ,000 ,000 ,000  ,000 ,177 ,004 ,000 ,000 ,000 ,000 ,000 



N 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.6 Pearson 

Correlation 

,191* ,065 ,257*

* 

,283*

* 

,513*

* 

1 ,256*

* 

,074 ,174 ,206* ,218* ,272** ,485** 

Sig. (2-tailed) ,049 ,506 ,007 ,003 ,000  ,008 ,446 ,073 ,033 ,024 ,005 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.7 Pearson 

Correlation 

,258*

* 

,179 ,232* ,193* ,131 ,256*

* 

1 ,421*

* 

,087 ,177 ,298** ,364** ,498** 

Sig. (2-tailed) ,007 ,065 ,016 ,047 ,177 ,008  ,000 ,372 ,068 ,002 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.8 Pearson 

Correlation 

,107 ,200* ,514*

* 

,491*

* 

,273*

* 

,074 ,421*

* 

1 ,508*

* 

,116 ,300** ,423** ,632** 

Sig. (2-tailed) ,273 ,039 ,000 ,000 ,004 ,446 ,000  ,000 ,236 ,002 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.9 Pearson 

Correlation 

,172 ,210* ,461*

* 

,440*

* 

,509*

* 

,174 ,087 ,508*

* 

1 ,443** ,235* ,210* ,625** 

Sig. (2-tailed) ,077 ,030 ,000 ,000 ,000 ,073 ,372 ,000  ,000 ,015 ,030 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.10 Pearson 

Correlation 

,063 ,222* ,292*

* 

,205* ,350*

* 

,206* ,177 ,116 ,443*

* 

1 ,445** ,228* ,523** 

Sig. (2-tailed) ,518 ,021 ,002 ,034 ,000 ,033 ,068 ,236 ,000  ,000 ,018 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.11 Pearson 

Correlation 

,164 ,391*

* 

,346*

* 

,214* ,379*

* 

,218* ,298*

* 

,300*

* 

,235* ,445** 1 ,330** ,601** 

Sig. (2-tailed) ,092 ,000 ,000 ,027 ,000 ,024 ,002 ,002 ,015 ,000  ,001 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

X1.12 Pearson 

Correlation 

,276*

* 

,369*

* 

,591*

* 

,377*

* 

,368*

* 

,272*

* 

,364*

* 

,423*

* 

,210* ,228* ,330** 1 ,688** 

Sig. (2-tailed) ,004 ,000 ,000 ,000 ,000 ,005 ,000 ,000 ,030 ,018 ,001  ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

Citra_

Merek 

Pearson 

Correlation 

,445*

* 

,543*

* 

,766*

* 

,602*

* 

,683*

* 

,485*

* 

,498*

* 

,632*

* 

,625*

* 

,523** ,601** ,688** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

 

 

 



b. Kualitas Produk (X2) 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 X2.10 X2.11 X2.12 X2.13 

Kualitas

_Produk 

X2.1 Pearson 

Correlation 

1 ,644*

* 

,369*

* 

,154 ,381*

* 

,249*

* 

,324*

* 

,228* ,385*

* 

,320** ,452** ,354** ,397** ,635** 

Sig. (2-tailed)  ,000 ,000 ,113 ,000 ,010 ,001 ,018 ,000 ,001 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X2.2 Pearson 

Correlation 

,644*

* 

1 ,333*

* 

,195* ,284*

* 

,247* ,304*

* 

,210* ,366*

* 

,323** ,444** ,318** ,307** ,593** 

Sig. (2-tailed) ,000  ,000 ,044 ,003 ,010 ,001 ,030 ,000 ,001 ,000 ,001 ,001 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X2.3 Pearson 

Correlation 

,369*

* 

,333*

* 

1 ,553*

* 

,311*

* 

,318*

* 

,455*

* 

,322*

* 

,483*

* 

,375** ,432** ,447** ,412** ,710** 

Sig. (2-tailed) ,000 ,000  ,000 ,001 ,001 ,000 ,001 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X2.4 Pearson 

Correlation 

,154 ,195* ,553*

* 

1 ,464*

* 

,078 ,193* ,457*

* 

,446*

* 

,410** ,383** ,389** ,353** ,630** 

Sig. (2-tailed) ,113 ,044 ,000  ,000 ,425 ,046 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X2.5 Pearson 

Correlation 

,381*

* 

,284*

* 

,311*

* 

,464*

* 

1 ,406*

* 

,110 ,314*

* 

,540*

* 

,594** ,447** ,373** ,425** ,690** 

Sig. (2-tailed) ,000 ,003 ,001 ,000  ,000 ,262 ,001 ,000 ,000 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X2.6 Pearson 

Correlation 

,249*

* 

,247* ,318*

* 

,078 ,406*

* 

1 ,441*

* 

,124 ,399*

* 

,407** ,284** ,280** ,512** ,578** 

Sig. (2-tailed) ,010 ,010 ,001 ,425 ,000  ,000 ,203 ,000 ,000 ,003 ,003 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X2.7 Pearson 

Correlation 

,324*

* 

,304*

* 

,455*

* 

,193* ,110 ,441*

* 

1 ,282*

* 

,205* ,177 ,289** ,275** ,399** ,542** 

Sig. (2-tailed) ,001 ,001 ,000 ,046 ,262 ,000  ,003 ,034 ,068 ,003 ,004 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X2.8 Pearson 

Correlation 

,228* ,210* ,322*

* 

,457*

* 

,314*

* 

,124 ,282*

* 

1 ,261*

* 

,013 ,356** ,470** ,275** ,529** 

Sig. (2-tailed) ,018 ,030 ,001 ,000 ,001 ,203 ,003  ,007 ,891 ,000 ,000 ,004 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X2.9 Pearson 

Correlation 

,385*

* 

,366*

* 

,483*

* 

,446*

* 

,540*

* 

,399*

* 

,205* ,261*

* 

1 ,460** ,220* ,359** ,558** ,697** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,034 ,007  ,000 ,023 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 



X2.10 Pearson 

Correlation 

,320*

* 

,323*

* 

,375*

* 

,410*

* 

,594*

* 

,407*

* 

,177 ,013 ,460*

* 

1 ,291** ,182 ,360** ,599** 

Sig. (2-tailed) ,001 ,001 ,000 ,000 ,000 ,000 ,068 ,891 ,000  ,002 ,060 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X2.11 Pearson 

Correlation 

,452*

* 

,444*

* 

,432*

* 

,383*

* 

,447*

* 

,284*

* 

,289*

* 

,356*

* 

,220* ,291** 1 ,493** ,189 ,637** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,003 ,003 ,000 ,023 ,002  ,000 ,051 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X2.12 Pearson 

Correlation 

,354*

* 

,318*

* 

,447*

* 

,389*

* 

,373*

* 

,280*

* 

,275*

* 

,470*

* 

,359*

* 

,182 ,493** 1 ,453** ,658** 

Sig. (2-tailed) ,000 ,001 ,000 ,000 ,000 ,003 ,004 ,000 ,000 ,060 ,000  ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

X2.13 Pearson 

Correlation 

,397*

* 

,307*

* 

,412*

* 

,353*

* 

,425*

* 

,512*

* 

,399*

* 

,275*

* 

,558*

* 

,360** ,189 ,453** 1 ,697** 

Sig. (2-tailed) ,000 ,001 ,000 ,000 ,000 ,000 ,000 ,004 ,000 ,000 ,051 ,000  ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

Kualitas

_Produk 

Pearson 

Correlation 

,635*

* 

,593*

* 

,710*

* 

,630*

* 

,690*

* 

,578*

* 

,542*

* 

,529*

* 

,697*

* 

,599** ,637** ,658** ,697** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 120 120 120 120 120 120 120 120 120 120 120 120 120 120 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

c. Kualitas Pelayanan (X3) 

Correlations 

 X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 X3.9 X3.10 X3.11 X3.12 

Kualitas

_Pelaya

nan 

X3.1 Pearson 

Correlation 

1 ,543*

* 

-,097 -,077 ,258*

* 

,212* ,286*

* 

,309*

* 

,243* ,208* ,143 ,305** ,483** 

Sig. (2-

tailed) 
 

,000 ,319 ,430 ,007 ,028 ,003 ,001 ,012 ,031 ,141 ,001 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

X3.2 Pearson 

Correlation 

,543*

* 

1 ,213* ,047 ,237* ,290*

* 

,308*

* 

,259*

* 

,099 ,211* ,372** ,244* ,542** 

Sig. (2-

tailed) 

,000 
 

,027 ,631 ,014 ,002 ,001 ,007 ,309 ,029 ,000 ,011 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

X3.3 Pearson 

Correlation 

-,097 ,213* 1 ,537*

* 

,281*

* 

,059 ,291*

* 

,256*

* 

,305*

* 

,174 ,142 ,165 ,496** 



Sig. (2-

tailed) 

,319 ,027 
 

,000 ,003 ,545 ,002 ,008 ,001 ,073 ,145 ,090 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

X3.4 Pearson 

Correlation 

-,077 ,047 ,537*

* 

1 ,315*

* 

-,081 ,105 ,557*

* 

,477*

* 

,184 ,292** ,239* ,557** 

Sig. (2-

tailed) 

,430 ,631 ,000 
 

,001 ,409 ,284 ,000 ,000 ,057 ,002 ,013 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

X3.5 Pearson 

Correlation 

,258*

* 

,237* ,281*

* 

,315*

* 

1 ,422*

* 

,170 ,268*

* 

,331*

* 

,415** ,315** ,349** ,635** 

Sig. (2-

tailed) 

,007 ,014 ,003 ,001 
 

,000 ,081 ,005 ,001 ,000 ,001 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

X3.6 Pearson 

Correlation 

,212* ,290*

* 

,059 -,081 ,422*

* 

1 ,482*

* 

,032 ,029 ,458** ,413** ,372** ,529** 

Sig. (2-

tailed) 

,028 ,002 ,545 ,409 ,000 
 

,000 ,740 ,767 ,000 ,000 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

X3.7 Pearson 

Correlation 

,286*

* 

,308*

* 

,291*

* 

,105 ,170 ,482*

* 

1 ,372*

* 

,137 ,243* ,244* ,325** ,579** 

Sig. (2-

tailed) 

,003 ,001 ,002 ,284 ,081 ,000 
 

,000 ,160 ,012 ,011 ,001 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

X3.8 Pearson 

Correlation 

,309*

* 

,259*

* 

,256*

* 

,557*

* 

,268*

* 

,032 ,372*

* 

1 ,440*

* 

,119 ,181 ,347** ,626** 

Sig. (2-

tailed) 

,001 ,007 ,008 ,000 ,005 ,740 ,000 
 

,000 ,222 ,062 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

X3.9 Pearson 

Correlation 

,243* ,099 ,305*

* 

,477*

* 

,331*

* 

,029 ,137 ,440*

* 

1 ,334** ,153 ,214* ,566** 

Sig. (2-

tailed) 

,012 ,309 ,001 ,000 ,001 ,767 ,160 ,000 
 

,000 ,115 ,027 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

X3.10 Pearson 

Correlation 

,208* ,211* ,174 ,184 ,415*

* 

,458*

* 

,243* ,119 ,334*

* 

1 ,463** ,263** ,591** 

Sig. (2-

tailed) 

,031 ,029 ,073 ,057 ,000 ,000 ,012 ,222 ,000 
 

,000 ,006 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

X3.11 Pearson 

Correlation 

,143 ,372*

* 

,142 ,292*

* 

,315*

* 

,413*

* 

,244* ,181 ,153 ,463** 1 ,274** ,583** 



Sig. (2-

tailed) 

,141 ,000 ,145 ,002 ,001 ,000 ,011 ,062 ,115 ,000 
 

,004 ,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

X3.12 Pearson 

Correlation 

,305*

* 

,244* ,165 ,239* ,349*

* 

,372*

* 

,325*

* 

,347*

* 

,214* ,263** ,274** 1 ,604** 

Sig. (2-

tailed) 

,001 ,011 ,090 ,013 ,000 ,000 ,001 ,000 ,027 ,006 ,004 
 

,000 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

Kualitas

_Pelaya

nan 

Pearson 

Correlation 

,483*

* 

,542*

* 

,496*

* 

,557*

* 

,635*

* 

,529*

* 

,579*

* 

,626*

* 

,566*

* 

,591** ,583** ,604** 1 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

N 120 120 120 120 120 120 120 120 120 120 120 120 120 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

d. Keputusan Pembelian (Y) 

Correlations 

 Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 

Keputusan

_Pembelia

n 

Y1 Pearson Correlation 1 ,646** ,149 -,133 ,103 ,381** ,409** ,125 ,545** 

Sig. (2-tailed)  ,000 ,126 ,171 ,292 ,000 ,000 ,199 ,000 

N 120 120 120 120 120 120 120 120 120 

Y2 Pearson Correlation ,646** 1 ,526** ,141 ,178 ,395** ,361** ,316** ,714** 

Sig. (2-tailed) ,000  ,000 ,147 ,066 ,000 ,000 ,001 ,000 

N 120 120 120 120 120 120 120 120 120 

Y3 Pearson Correlation ,149 ,526** 1 ,486** ,364** ,051 ,175 ,460** ,661** 

Sig. (2-tailed) ,126 ,000  ,000 ,000 ,605 ,072 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 

Y4 Pearson Correlation -,133 ,141 ,486** 1 ,443** ,075 ,085 ,514** ,563** 

Sig. (2-tailed) ,171 ,147 ,000  ,000 ,444 ,386 ,000 ,000 

N 120 120 120 120 120 120 120 120 120 

Y5 Pearson Correlation ,103 ,178 ,364** ,443** 1 ,492** ,147 ,251** ,607** 

Sig. (2-tailed) ,292 ,066 ,000 ,000  ,000 ,130 ,009 ,000 

N 120 120 120 120 120 120 120 120 120 

Y6 Pearson Correlation ,381** ,395** ,051 ,075 ,492** 1 ,300** ,092 ,553** 

Sig. (2-tailed) ,000 ,000 ,605 ,444 ,000  ,002 ,347 ,000 

N 120 120 120 120 120 120 120 120 120 

Y7 Pearson Correlation ,409** ,361** ,175 ,085 ,147 ,300** 1 ,276** ,568** 



Sig. (2-tailed) ,000 ,000 ,072 ,386 ,130 ,002  ,004 ,000 

N 120 120 120 120 120 120 120 120 120 

Y8 Pearson Correlation ,125 ,316** ,460** ,514** ,251** ,092 ,276** 1 ,644** 

Sig. (2-tailed) ,199 ,001 ,000 ,000 ,009 ,347 ,004  ,000 

N 120 120 120 120 120 120 120 120 120 

Keputusan_

Pembelian 

Pearson Correlation ,545** ,714** ,661** ,563** ,607** ,553** ,568** ,644** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 120 120 120 120 120 120 120 120 120 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

2. Uji Reliabilitas 

a. Citra Merek (X1) 

Reliability Statistics 

Cronbach's Alpha N of Items 

,831 12 

 

 

b. Kualitas Produk (X2) 

Reliability Statistics 

Cronbach's Alpha N of Items 

,873 13 

 

 

c. Kualitas Pelayanan (X3) 

Reliability Statistics 

Cronbach's Alpha N of Items 

,804 12 

 

 

d. Keputusan Pembelian (Y) 

Reliability Statistics 

Cronbach's Alpha N of Items 

,745 8 

 

 

 

 



B. Lampiran Uji Asumsi Klasik 

1. Uji Normalitas 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 120 

Normal Parametersa,b Mean ,0000000 

Std. Deviation 1,52887995 

Most Extreme Differences Absolute ,156 

Positive ,081 

Negative -,156 

Test Statistic ,156 

Asymp. Sig. (2-tailed) ,000c 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

 

2. Uji Multikolinieritas 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 6,410 2,660  2,410 ,018   

Citra_Merek ,025 ,076 ,034 ,331 ,741 ,382 2,615 

Kualitas_Produk ,183 ,076 ,296 2,402 ,018 ,264 3,790 

Kualitas_Pelaya

nan 

,320 ,074 ,475 4,340 ,000 ,335 2,984 

a. Dependent Variable: Keputusan_Pembelian 

 

3. Uji Heteroskedisitas 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 6,410 2,660  2,410 ,018   

Citra_Merek ,025 ,076 ,034 ,331 ,741 ,382 2,615 

Kualitas_Produk ,183 ,076 ,296 2,402 ,018 ,264 3,790 



Kualitas_Pelaya

nan 

,320 ,074 ,475 4,340 ,000 ,335 2,984 

a. Dependent Variable: Keputusan_Pembelian 

 

4. Uji Autokorelasi 

Model Summaryb 

Model R R Square Adjusted R Square 

Std. Error of the 

Estimate Durbin-Watson 

1 ,761a ,579 ,567 1,518 2,114 

a. Predictors: (Constant), Kualitas_Pelayanan, Citra_Merek, Kualitas_Produk 

b. Dependent Variable: Keputusan_Pembelian 

 

C. Lampiran Uji Kelayakan Model 

1. Uji T 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 6,410 2,660  2,410 ,018 

Citra_Merek ,025 ,076 ,034 ,331 ,741 

Kualitas_Produk ,183 ,076 ,296 2,402 ,018 

Kualitas_Pelayanan ,320 ,074 ,475 4,340 ,000 

a. Dependent Variable: Keputusan_Pembelian 

 

2. Uji F 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 332,942 3 110,981 48,143 ,000b 

Residual 242,048 105 2,305   

Total 574,991 108    

a. Dependent Variable: Keputusan_Pembelian 

b. Predictors: (Constant), Kualitas_Pelayanan, Citra_Merek, Kualitas_Produk 

 

3. Uji Koefisien Determinasi (R2) 

Model Summary 

Model R R Square Adjusted R Square 

Std. Error of the 

Estimate 

1 ,761a ,579 ,567 1,518 

a. Predictors: (Constant), Kualitas_Pelayanan, Citra_Merek, Kualitas_Produk 



 

4. Uji Analisis Regresi Linear Berganda 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 6,410 2,660  2,410 ,018 

Citra_Merek ,025 ,076 ,034 ,331 ,741 

Kualitas_Produk ,183 ,076 ,296 2,402 ,018 

Kualitas_Pelayanan ,320 ,074 ,475 4,340 ,000 

a. Dependent Variable: Keputusan_Pembelian 
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