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ABSTRAK 

 

Pengaruh Citra Merek, Kualitas Produk, dan Kualitas Pelayanan Terhadap 

Keputusan Pembelian Pelanggan di Burger King Cideng, Jakarta Pusat 

 

Oleh: 

Dina Fitriani 

203404516049 

 

Tugas Akhir ini dibimbing oleh Anisa Putri Kusumaningrum, S.St.Par.,M.M.  

 

Penelitian ini bertujuan untuk (a) mengidentifikasi pengaruh citra merek, kualitas 

produk, dan kualitas pelayanan terhadap keputusan pembelian di Burger King 

Cideng, (b) mengevaluasi secara simultan pengaruh citra merek, kualitas produk, 

dan kualitas pelayanan terhadap keputusan pembelian di Burger King Cideng, dan 

(c) menentukan variabel mana yang memiliki pengaruh signifikan terhadap 

keputusan pembelian di Burger King Cideng.  

 

Sampel penelitian terdiri dari 120 responden yang merupakan pembeli di Burger 

King Cideng, dan penelitian ini menggunakan metode analisis kuantitatif dengan 

pengumpulan data menggunakan kuesioner.   

 

Hasil penelitian menunjukkan bahwa citra merek, kualitas produk, dan kualitas 

pelayanan secara bersama-sama memiliki pengaruh positif dan signifikan terhadap 

keputusan pembelian di Burger King Cideng. Namun secara masing-masing citra 

merek tidak berpengaruh terhadap keputusan pembelian di Burger King Cideng, 

sedangkan kualitas produk dan kualitas pelayanan memiliki pengaruh terhadap 

keputusan pembelian di Burger King Cideng. 

 

Kata Kunci: Citra Merek, Kualitas Produk, Kualitas Pelayanan, Keputusan 

Pembelian 
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ABSTRACT 

 

The Influence of Brand Image, Product Quality, and Service Quality on 

Customer Purchasing Decisions at Burger King Cideng, Central Jakarta  

 

By:  

Dina Fitriani  

203404516049  

 

This Final Project was supervised by Anisa Putri Kusumaningrum, S.St.Par., M.M.  

 

This study aims to (a) identify the influence of brand image, product quality, and 

service quality on purchasing decisions at Burger King Cideng, (b) simultaneously 

evaluate the influence of brand image, product quality, and service quality on 

purchasing decisions at Burger King Cideng, and (c) determine which variables 

have a significant influence on purchasing decisions at Burger King Cideng.  

 

The research sample consisted of 120 respondents who were buyers at Burger King 

Cideng, and this study used quantitative analysis methods with data collection 

using questionnaires.  

 

The results showed that brand image, product quality, and service quality together 

have a positive and significant influence on purchasing decisions at Burger King 

Cideng. However, each brand image does not affect purchasing decisions at Burger 

King Cideng, while product quality and service quality have an influence on 

purchasing decisions at Burger King Cideng.  

 

Keywords: Brand Image, Product Quality, Service Quality, Purchasing Decision 
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