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ABSTRAK

PENGARUH BRAND IMAGE DAN EVENT MARKETING TERHADAP
MINAT BERKUNJUNG WISATAWAN KE EVENT KAWS HOLIDAY DI
CANDI PRAMBANAN

Oleh : Dandi Darmawan
NPM : 203404516030

Tugas akhir dibawah bimbingan Liliana Dewi, S.S., MM.Par.

Penelitian ini bertujuan untuk mengetahui pengaruh brand image dan event
marketing terhadap minat berkunjung wisatawan ke event KAWS holiday di Candi
Prambanan, secara simultan maupun parsial. Metode penelitian yang digunakan adalah
metode deskriptif dan verifikatif. Teknik sampling yang digunakan adalah probability
sampling dengan jumlah sampel sebanyak 100 responden. Teknik pengumpulan data
yang digunakan adalah observasi tidak langsung dan studi kepustakaan. Metode
analisis data yang digunakan adalah metode analisis deskriptif, uji measurument model
(Outer model), dan uji stuktural model (Inner model). Secara umum hasil penelitian ini
menunjukkan bahwa terdapat pengaruh positif dan signifikan antara brand image dan
event marketing terhadap minat berkunjung wisatawan. Sehingga dapat disimpulkan
bahwa event marketing memberikan pengaruh paling besar terhadap minat berkunjung.

Kata Kunci: Brand Image, Event Marketing, Minat Berkunjung



ABSTRACT

THE INFLUENCE OF BRAND IMAGE AND EVENT MARKETING ON
TOURISTS' INTEREST IN VISITING THE KAWS HOLIDAY EVENT AT
PRAMBANAN TEMPLE
By : Dandi Darmawan
NPM : 203404516030

The final assignment under the guidance of Liliana Dewi, S.S., MM.Par.

The research aims to find out the impact of brand image and event marketing
on the interest of visitors to the KAWS holiday event in Candi Prambanan,
simultaneously or partially. The research methods used are descriptive and
verification methods. The sampling techniques used are probability samplings with a
sample of as many as 100 respondents. The data collection techniques used are indirect
observation and library study. The data analysis methods used are descriptive analysis,
external model measurument testing, and structural model testing. (Inner model). In
general, the results of this study show that there is a positive and significant influence
between brand image and event marketing on the interests of visitors. So it can be

concluded that event marketing gives the greatest influence on the interests of visitors.

Keywords: Brand Image, Event Marketing, Interest in Visiting
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