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ABSTRAK

PENGARUH HARGA PAKET YANG DIPERSEPSIKAN, KUALITAS
JARINGAN, DAN CITRA MEREK TERHADAP KEPUASAN
PELANGGAN KARTU PRABAYAR IM3 DI JAKARTA SELATAN

Oleh :
Della Anggraini
203402516352

Tugas Akhir, dibawah bimbingan Dr. Muhani, S.E., M.Si.M.

Penelitian ini bertujuan untuk menguji Pengaruh Harga Paket yang Dipersepsikan,
Kualitas Jaringan, dan Citra Merek Terhadap Kepuasan Pelanggan Kartu Prabayar
IM3 di Jakarta Selatan. Metode yang digunakan dalam penelitian ini adalah
menggunakan kuesioner. Sampel yang digunakan pada penelitian ini berjumlah 100
responden. Teknik analisis data menggunakan analisis regresi linear berganda dan
menggunakan fasilitas Statistical Product and Service Solution (SPSS) versi 25.
Hasil penelitian menunjukan variabel Harga Paket yang Dipersepsikan berpengaruh
positif dan signifikan terhadap Kepuasan Pelanggan, variabel Kualitas Jaringan
berpengaruh positif dan signifikan terhadap Kepuasan Pelanggan, dan variabel

Citra Merek berpengaruh positif dan signifikan terhadap Kepuasan Pelanggan.

Kata Kunci: Harga Paket, Kualitas Jaringan, Citra Merek, Kepuasan Pelanggan.



ABSTRACT

THE INFLUENCE OF PERCEIVED PACKAGE PRICES, NETWORK
QUALITY, AND BRAND IMAGE ON IM3 PREPAID CARD CUSTOMER
SATISFACTION IN SOUTH JAKARTA

By:
Della Anggraini
203402516352

Final Project, under the guidance of Dr. Muhani, S.E., M.Si.M.

The study aims to test the impact of perceived package price, network quality, and
brand image on customer satisfaction of pre-paid IM3 cards in South Jakarta. The
method used in this research is using a questionnaire. The sample used in this study
amounted to 100 respondents. Data analysis techniques using double linear
regression analysis and using the Statistical Product and Service Solution (SPSS)
version 25 facility. Research results showed that the Package Price variable had a
positive and significant impact on Customer Satisfaction, the Network Quality
variable positively and significantly influenced Customer satisfaction, and the

Brand Image variable was positive and substantial in customer satisfaction.

Keywords: Package Price, Network Quality, Brand Image, Customer Satisfaction.
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