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ABSTRAK 

 
Nama : Annisa Putri Noviahardini 
NPM : 183112351650419 
Program Studi : Ilmu Komunikasi 
Judul Skripsi : Strategi Personal Branding Google Ads    
                                                             Expert Hariyanto Chung Melalui Akun    
                                                             Instagram Pribadi   @har.chung 
Pembimbing : Yayu Sriwartini S.Sos, M.Si 
 
 

Skripsi ini membahas Strategi Personal Branding Google Ads Expert Hariyanto 
Chung dalam Akun Instagram Pribadi @har.chung, Penelitian ini menggunakan 
metode kualitatif dengan pendekatan metode riset studi kasus yaitu Intrinsic Case 
Study, dimana peneliti mempertimbangkan studi kasus karena memiliki minat 
pribadi dan ketertarikan untuk persoalan ini. Dalam penelitian ini akan dibahas 
strategi Personal Branding milik Hariyanto Chung sebagai Google Ads Expert 
melalui Communication of Identity (Personal Layer, Enhancement Layer, 
Relational Layer, Communal Layer) dan pendekatan personal branding milik 
Montoya melalui 5 Komponen ( Speciality, Leadership, Distinctive, Visbility, 
Presistence) Dari hasil penelitian ini sebuah case Hariyanto Chung yang 
melakukan Personal Branding di akun Instagram nya sebagai Google Ads Expert 
dan memiliki kesesuaian dalam komponen personal branding yang diungkapkan 
Montoya, yang dilakukan olehnya dimulai dari memunculkan dirinya memiliki 
sebuah spesialisasi yaitu Expert di Google Ads pertama yang melakukan personal 
branding di Instagram, konsistensi membuat konten edukasi untuk audiens, 
melakukan pembedaan dari setiap konten yang dibawakan nya, visibilitas yang 
membuatnya berhasil diakui sebagai expert disebuah komunitas dan Google 
Indonesia, serta kemampuan yang diakui serta terlihat hasilnya dari konten yang 
ia buat. Maka hal tersebut membuat Google Ads Expert bisa dijadikan identitas 
dirinya melalui perspektif dirinya yang merasa mahir di Google Ads, Pandangan 
80 ribu pengikutnya yang terbantu dari konten yang dibagikan, relasi dirinya 
dengan Expert lain serta Perusahaan besar Google Indonesia, serta berhasilnya 
terbentuk komunitas Google Ads di Indonesia. 
 
Kata kunci: 
Personal Branding, 8 Component Personal Branding Montoya, Communication of 
Theory Identity 
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ABSTRACT 
 
 
Name : Annisa Putri Noviahardini 
Study Program : Communication Science 
Title  : Personal Branding Strategy of Google Ads 

Expert Hariyanto Chung through his personal 
Instagram account @har.chung.                                                               

 Counsellor  : Yayu Sriwartini S.Sos, M.Si 
 
 
This thesis delves into the examination of the Personal Branding Strategy of Google 
Ads Expert Hariyanto Chung through his personal Instagram account @har.chung. 
The research utilizes a qualitative method with the approach of a case study research 
method known as Intrinsic Case Study, where the researcher considers the case 
study due to personal interest and fascination with this issue. The study will discuss 
Hariyanto Chung's Personal Branding strategies as a Google Ads Expert through 
Communication of Identity (Personal Layer, Enhancement Layer, Relational Layer, 
Communal Layer) and Montoya's personal branding approach through 5 
Components (Speciality, Leadership, Distinctive, Visibility, Persistence). From the 
findings of this research, a case of Hariyanto Chung who conducts Personal 
Branding on his Instagram account as a Google Ads Expert has fulfilled the 
personal branding components revealed by Montoya, starting from establishing 
himself as a specialist, namely the first Expert in Google Ads to conduct personal 
branding on Instagram, consistency in creating educational content for the audience, 
differentiation in every content he presents, visibility that has made him recognized 
as an expert in a community and by Google Indonesia, as well as acknowledged 
abilities and visible results from the content he creates. Therefore, this makes the 
Google Ads Expert's identity through his perspective as someone proficient in 
Google Ads, the perspective of his 80 thousand followers who benefit from the 
shared content, his relationships with other experts and large companies like Google 
Indonesia, and the successful formation of the Google Ads community in Indonesia. 
 
Key words: 
Personal Branding, 8 Component Personal Branding Montoya, Communication of 
Theory Identity 
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