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ABSTRAK 

 

Nama  :  Sulthan Nauval  Ariq 

Jurusan :  203516516260 

Judul :  Strategi Program Siaran “Jam Malam” OZ Radio Jakarta 90.8 FM Dalam 

Menarik Pendengar 

Pembimbing :  Dr. Dwi Kartikawati, S.Sos., M.si. 

 

Seiring perkembangan media dan teknologi, permintaan informasi dari masyarakat semakin 

bertambah. Media massa menawarkan beragam cara untuk menyajikan informasi, termasuk 

melalui gambar, tulisan, dan media audio visual, yang membuka peluang ekonomi di berbagai 

platform, termasuk radio. Penelitian ini menganalisis strategi program siaran "Jam Malam" 

90,8 FM Oz Radio Jakarta dalam menarik minat pendengar. Menggunakan pendekatan 

deskriptif kualitatif, data dikumpulkan melalui wawancara, dan dokumentasi dari individu 

yang terlibat dalam program. Analisis data dilakukan dengan tahapan pengumpulan, reduksi, 

penyajian, dan penarikan kesimpulan. Strategi program didasarkan pada teori George R. Terry, 

meliputi perencanaan, pengorganisasian, pelaksanaan, dan pengawasan. Hasil penelitian 

menunjukkan keefektifan pendekatan strategis ini, dengan penekanan pada identifikasi topik, 

partisipasi divisi produksi, penggunaan penyiar yang menonjol, dan promosi melalui media 

sosial. Evaluasi dilakukan setiap 3 bulan dengan fokus pada kinerja penyiar dan umpan balik 

pendengar. Saran untuk meningkatkan strategi meliputi peningkatan interaktivitas, 

diversifikasi konten, perluasan promosi, evaluasi yang lebih luas, dan inovasi dalam segmen 

khusus. Implementasi saran-saran ini diharapkan dapat memperkuat minat pendengar secara 

berkelanjutan. 

 

 

Kata kunci: 

Strategi Program Siaran, Jam Malam, OZ Radio Jakarta 
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ABSTRACT 

 

Name :  Sulthan Nauval Ariq 

Study Program :  Communication Studies 

Title :  OZ Radio Jakarta 90.8 FM “Jam Malam” Broadcast Program 

Strategy in Attracting Listeners 

Advisor :  Dr. Dwi Kartikawati, S.Sos., M.si. 

 

With the advancement of media and technology, the demand for information from the public 

is increasing. Mass media offers various ways to present information, including through 

images, text, and audiovisual media, which open up economic opportunities on various 

platforms, including radio. This research analyzes the strategy of the "Jam Malam" program 

on 90.8 FM Oz Radio Jakarta in attracting listeners. Utilizing a qualitative descriptive 

approach, data were collected through interviews and documentation from individuals involved 

in the program. Data analysis was conducted through stages of data collection, reduction, 

presentation, and conclusion drawing. The program strategy is based on George R. Terry's 

theory, covering planning, organizing, implementing, and monitoring. The research findings 

indicate the effectiveness of this strategic approach, emphasizing topic identification, 

involvement of production divisions, use of prominent presenters, and promotion through 

social media. Evaluation is conducted every 3 months, focusing on presenter performance and 

listener feedback. Recommendations to enhance the strategy include increasing interactivity, 

diversifying content, expanding promotion, broader evaluation, and innovation in specific 

segments. Implementation of these recommendations is expected to strengthen listener interest 

sustainably. 

 

Keywords:  
Broadcast Program Strategy, Curfew, OZ Radio Jakarta 
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