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ABSTRAK 

Nama   : Nurul Aulia 

NPM   : 203516516214 

Program Studi  : Ilmu Komunikasi 

Judul               : BRANDING POLITIK PARTAI MELALUI PUBLIC 

SPEAKING POLITISI DI MEDIA TELEVISI MENURUT 

PANDANGAN MASYARAKAT (Studi pada Masyarakat 

di Kelurahan Gandaria Utara Jakarta Selatan)  

Dosen Pembimbing : Prof. Dr. Dra. Lely Arianie, M.Si. 

 

Penelitian ini bertujuan untuk mengetahui dan menganalisis bagaimana branding 

politik partai melalui public speaking politisi di media televisi menurut pandangan 

masyarakat Gandaria Utara. Dengan menggunakan teori branding politik Lees 

Marshment, terdiri atas premis: memberi kesan positif, membangun kepercayaan, 

identifikasi politisi dan partai politik, mengontrol pesan. Teori tambahan dari 

beberapa konsep yang terdiri atas: branding politik, public speaking, media televisi, 

dan pandangan masyarakat. Metode penelitian kualitatif dengan pendekatan studi 

kasus eksplanatoris. Hasil penelitian menunjukkan bahwa pada premis memberi 

kesan positif menemukan bahwa masyarakat Gandaria Utara memandang bahwa 

ketika politisi melakukan public speaking, mereka melihat beberapa politisi itu 

terlihat begitu bijak sehingga mereka memberikan kesan yang positif. Pada premis 

membangun kepercayaan menyatakan masyarakat Gandaria Utara melihat bahwa 

setiap politisi yang tampil di televisi mereka cenderung menginginkan kesan 

terhadap mereka dapat memunculkan kepercayaan public terhadap mereka untuk 

dipilih. Pada premis identifikasi politisi dan partai politik bahwa setiap politisi 

yang tampil di televisi sebelum memulai akan diperkenalkan identitasnya sehingga 

sepanjang pembicaraan berlangsung identitas itu melekat pada mereka. Lalu pada 

Premis mengontrol pesan masyarakat Gandaria Utara melihat bahwa setiap politisi 

yang tampil di media televisi tidak semua bisa mengontrol pesan yang mereka 

sampaikan sehingga masih sering ditemukan narasi yang bersifat kasar dan 

cenderung negatif. Dengan demikian penelitian ini dapat disimpulkan bahwa dari 

empat premis tersebut ada tiga premis yang bisa dilaksanakan secara utuh 

sedangkan yang keempat cenderung dimanifestasikan sepenuhnya pada pendapat 

masyarakat meskipun mereka sudah mengontrol pesan yang disampaikan. Peneliti 

menyarankan peningkatan literasi politik dan partisipasi aktif masyarakat dalam 

menilai kinerja politisi. Peneliti menyarankan peningkatan literasi politik dan 

partisipasi aktif masyarakat dalam menilai kinerja politisi. Diharapkan peningkatan 

literasi politik dan partisipasi aktif masyarakat dalam menilai kinerja politisi, 

sementara para politisi disarankan untuk lebih memahami ekspektasi  publik dan 

mengadaptasi pesan serta gaya komunikasi mereka. Disamping itu, penelitian lebih 

lanjut perlu dilakukan untuk  mengeksplorasi aspek  lain yang berkaitan dengan 

branding politik partai. 

 

Kata Kunci: Branding politik, public speaking, pandangan masyarakat 
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ABSTRACT 

Name   : Nurul Aulia 

NPM   : 203516516214 

Study Program : Communication Sciences 

Title  : PARTY POLITICAL BRANDING THROUGH PUBLIC 

SPEAKING OF POLITICIANS IN TELEVISION 

MEDIA ACCORDING TO PUBLIC’S VIEWS (Study of 

the Community in North Gandaria Village, South Jakarta) 

Counsellor  : Prof. Dr. Dra. Lely Arianie, M.Si. 

 

This research aims to find out and analyze how party political branding is done 

through public speaking of politicians on television media according to the views 

of the people of North Gandaria. Using Lees Marshment's political branding 

theory, it consists of the premises: giving a positive impression, building trust, 

identifying politicians and political parties, controlling messages. Additional 

theory from several concepts consisting of: political branding, public speaking, 

television media, and public views. Qualitative research method with an 

explanatory case study approach. The research results showed that on the premise 

of giving a positive impression, it was found that the people of North Gandaria 

saw that when politicians did public speaking, they saw that some of the 

politicians looked so wise that they gave a positive impression. On the premise of 

building trust, the people of North Gandaria see that every politician who appears 

on television tends to want their impression to be able to raise public trust in them 

to be elected. The premise of identifying politicians and political parties is that 

every politician who appears on television before starting will be introduced to 

their identity so that throughout the conversation the identity is attached to them. 

Then on the premise of controlling the message, the people of North Gandaria see 

that not all politicians who appear on television media can control the message 

they convey so that narratives are often found that are harsh and tend to be 

negative. Thus, this research can be concluded that of the four premises there are 

three premises that can be implemented in their entirety while the fourth tends to 

be fully manifested in the opinion of the public even though they have controlled 

the message conveyed. Researchers suggest increasing political literacy and 

active community participation in assessing politicians' performance. It is hoped 

that there will be increased political literacy and active participation by the public 

in assessing politicians' performance, while politicians are advised to better 

understand public expectations and adapt their messages and communication 

styles. Apart from that, further research needs to be carried out to explore other 

aspects related to party political branding. 

 

 

Keywords: Political branding, public speaking, public views 
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