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ABSTRAK 

 

Nama   : Hadad Audi 

Program Studi  : Ilmu Komunikasi 

Judul   : Strategi Pemanfaatan Fitur Reels Instagram Dalam Meraih 

  Engagment Terhadap Konten Dakwah (Studi Kasus Akun 

 @remila_official) 

Pembimbing  : Metha Ariyanti S.Sos., M.Si. 

 

Penelitian ini bertujuan untuk mengeksplorasi strategi penggunaan fitur reels 

Instagram oleh @remila_official dengan merujuk pada Teori New Media oleh 

Marshall McLuhan dan Dennis McQuail. Melalui pendekatan share, optimize, 

manage, dan engage, penelitian ini menggunakan metode Deskriptif Kualitatif. 

Hasil penelitian menunjukkan bahwa REMILA memilih Instagram sebagai 

platform utama untuk menyebarkan konten dakwah mereka karena mayoritas 

pengguna, terutama generasi muda, aktif di platform tersebut. Strategi penggunaan 

fitur reels Instagram oleh REMILA didasarkan pada Model Sirkuler Pengelolaan 

Media Sosial (SOME), yang melibatkan tahapan Berbagi, Mengoptimalkan, 

Mengelola, dan Berinteraksi. REMILA memperhatikan waktu unggah yang tepat, 

teknik editing yang menarik, dan konten yang relevan dengan isu-isu terkini. 

Mereka juga aktif dalam merespons komentar dan pesan dari pengikut mereka, 

menciptakan interaksi positif dan membangun komunitas yang kuat di sekitar akun 

Instagram mereka. 

Kata kunci: Instagram, Reels, Engagement, Dakwah 
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ABSTRACT 

 

Name   : Hadad Audi 
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Title   : STRATEGY FOR UTILIZING INSTAGRAM'S REELS 

  FEATURES TO ACHIEVE ENGAGEMENT WITH  

  DAKWAH CONTENT (CASE STUDY OF THE  

  @REMILA_OFFICIAL ACCOUNT) 

Counselor  : Metha Ariyanti S.Sos., M.Si. 

 

This research aims to explore the strategy of using the Instagram reels feature by 

@remila_official by referring to New Media Theory by Marshall McLuhan and 

Dennis McQuail. Through a share, optimize, manage and involve approach, this 

research uses a qualitative descriptive method. The research results show that 

REMILA chose Instagram as the main platform to spread its preaching content 

because the majority of users, especially the younger generation, are active on this 

platform. REMILA's strategy in using the Instagram reels feature is based on the 

Circular Model of Social Media Management (SOME) which involves the stages 

of Sharing, Optimizing, Managing and Interacting. REMILA pays attention to the 

right upload time, interesting editing techniques, and content that is relevant to 

current issues. They are also active in responding to comments and messages from 

their followers, creating positive interactions and building a strong community 

around their Instagram account. 

Keywords: Instagram, Reels, Engagement, Dakwah 

 

 

 

 

 

 

 

 

 

 



XIII 
 

DAFTAR ISI 

 

HALAMAN PERNYATAAN ORISINALITAS ................................................. I 

FORMULIR PERSETUJUAN SKRIPSI .......................................................... II 

PENGESAHAN SIDANG SKRIPSI ................................................................. III 

FORMULIR PENGESAHAN SKRIPSI ........................................................... IV 

FORMULIR PERSETUJUAN PERBAIKAN SKRIPSI .................................. V 

BIODATA ALUMNI MAHASISWA .............................................................. VII 

KATA PENGANTAR ...................................................................................... VIII 

HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK 

KEPENTINGAN AKADEMIS ............................................................................ X 

ABSTRAK ........................................................................................................... XI 

ABSTRACT ....................................................................................................... XII 

DAFTAR ISI ..................................................................................................... XIII 

DAFTAR TABEL .............................................................................................. XV 

DAFTAR GAMBAR ........................................................................................ XVI 

BAB I PENDAHULUAN ...................................................................................... 1 

1.1. Latar Belakang ......................................................................................... 1 

1.2. Rumusan Masalah .................................................................................. 12 

1.3. Tujuan Penelitian .................................................................................... 12 

1.4. Kegunaan Penelitian ............................................................................... 12 

1.5. Sistematika Penelitian ............................................................................ 12 

BAB II KAJIAN PUSTAKA .............................................................................. 14 

2.1. Penelitian Terdahulu Yang Relevan ....................................................... 14 

2.2. Pengertian dari Kajian Pustaka ............................................................... 23 

2.2.1. New Media ................................................................................................ 23 

2.2.2. Instagram .................................................................................................. 24 

2.2.3. Dakwah ..................................................................................................... 50 

2.2.4. SOME (share, optimeze, manage, engage) ............................................... 51 

2.3. Kerangka Berpikir .................................................................................. 54 

BAB III METODE PENELITIAN .................................................................... 55 

3.1. Pendekatan Penelitian ............................................................................. 55 

3.2. Penentuan Informan ............................................................................... 55 

3.3. Teknik Pengumpulan Data ..................................................................... 56 



XIV 
 

3.4. Teknik Pengolahan dan Analisis Data .................................................... 58 

3.5. Lokasi dan Jadwal Penelitian ................................................................. 60 

BAB IV  HASIL DAN PEMBAHASAN ........................................................... 61 

4.1. Hasil Penelitian ..................................................................................... 61 

4.1.1. Profil dan Sejarah REMILA ......................................................................... 61 

4.1.2. Tujuan Berdirinya REMILA ........................................................................ 62 

4.1.3. Visi dan Misi REMILA ................................................................................. 63 

4.1.4. Logo REMILA ............................................................................................. 64 

4.1.5. Struktur Organisasi REMILA ...................................................................... 64 

4.1.6. Media Sosial REMILA ................................................................................. 64 

4.2. Strategi REMILA dalam pemanfaatan fitur reels Instagram dalam 

meraih engagement terhadap konten dakwah .............................................. 69 

4.2.1. Share ......................................................................................................... 69 

4.2.2. Optimize .................................................................................................... 73 

4.2.3. Manage ..................................................................................................... 73 

4.2.4. Engage ....................................................................................................... 74 

4.3. Pembahasan Terkait SOME pada REMILA........................................... 79 

BAB V PENUTUP ............................................................................................... 84 

5.1. Kesimpulan ............................................................................................. 84 

5.2. Saran ....................................................................................................... 84 

DAFTAR REFERENSI ...................................................................................... 85 

LAMPIRAN ......................................................................................................... 87 

 

 

 

 

 

 

 

 

 

 

 



XV 
 

DAFTAR TABEL 

 

Tabel 1.1.1  Pembandingan akun dari hasil pencarian mesin pencari  

Google dengan kata kunci "Instagram remaja masjid Jakarta 

Selatan" (20 Januari 2024) 

Tabel 2.1.1   Penelitian Terdahulu Yang Relevan 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



XVI 
 

DAFTAR GAMBAR 

 

Gambar 1.1.1   10 Negara dengan Jumlah Pengguna Instagram Terbanyak di  

Dunia (Oktober 2023) (sumber: databoks.katadata) 

Gambar 1.1.2  Foto layar unggahan konten reels dengan engagement  

tertinggi dari akun instagram @remila_official (13 Januari  

2024) 

Gambar 1.1.3  Foto layar akun instagram @remila_official (13 Januari  

2024) 

Gambar 1.1.4  Foto layar hasil pencarian mesin pencari Google dengan kata  

kunci "Instagram remaja masjid Jakarta Selatan" (20 Januari  

2024) 

Gambar 1.1.5  Foto layar akun serta salah satu unggahan reels dengan  

engagement tertinggi dari akun instagram @remajaistiqlal  

(13 Januari 2024) 

Gambar 1.1.6  Jumlah Pengguna Internet di Indonesia (Januari 2013 –  

Januari 2023) (sumber: databoks.katadata) 

Gambar 1.1.7  Foto K.H. Zainuddin MZ (sumber: Republika.id) 

Gambar 2.2.5.1  The Circular Model Of SOME (sumber: Regina Lutrell) 

Gambar 2.3.1   Kerangka berpikir 

Gambar 4.1.4.1  Logo REMILA 

Gambar 4.1.5.1  Gambar struktur organisasi REMILA 

Gambar 4.1.6.1  Akun Instagram REMILA (@remila_official) 

Gambar 4.1.6.2 Akun Instagram REMILA (@remila_shop) 

Gambar 4.1.6.3  Akun TikTok REMILA 

Gambar 4.1.6.4  Akun YouTube REMILA 

Gambar 4.3.1  Hasil fitur stories, feeds dan reels yang digunakan oleh 

REMILA 

Gambar 4.3.2  Konten reels REMILA 

Gambar 4.3.3  Hasil editing REMILA 

Gambar 4.3.4  Respon REMILA terhadap followers 

 

 

 

 

 


