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ABSTRAK 

 

Nama  : Alyfiani Rizky Nugraha 

Program Studi : Ilmu Komunikasi 

Judul : PERSONAL BRANDING INFLUENCER 

@RAVENAARBELLIA MELALUI 

INSTAGRAM DALAM MENAMBAHKAN 

JUMLAH FOLLOWERS 

Pembimbing  : Dr. Anita Rosana, B.A., M.A 

 

Melihat potensi generasi Z di media sosial, ada beberapa penelitian Personal 

Branding Influencer Indonesia mencitrakan diri kepada generasi Z. Dalam 

penelitian ini, diperlukan strategi komunikasi mengenai Personal Branding tentang 

bagaimana mengelola Personal Branding melalui media sosial. Tujuan penelitian 

ini adalah untuk mengetahui strategi komunikasi dalam meningkatkan Personal 

Branding gen Z melalui akun Instagram @ravenaarbellia. Penelitian ini 

menggunakan metode penelitian kualitatif deskriptif dengan pendekatan penelitian 

studi kasus. Berdasarkan hasil penelitian yang telah dilakukan oleh peneliti 

mengenai Strategi Komunikasi dalam meningkatkan Personal Branding melalui 

Influencer Ravena Arbellia bahwa Personal Branding yang sudah di bentuk dan 

diterapkan Ravena Arbellia sudah sesuai dengan sebelas aspek kriteria Authentic 

Personal Branding milik Rampersard yang terdiri dari Ketekunan, Konsistensi, 

Keautentikan, Integritas, Spesialisasi, Otoritas, Keistimewaan, Visibilitas, Relevan, 

Perbuatan Baik, dan Kinerja. Strategi Komunikasi yang digunakan oleh Ravena 

Arbellia adalah strategi kolaborasi dan pendekatan dengan followers di Instagram 

dengan cara melakukan sharing, QnA, games di Instagram Story, quiz, dan 

giveaway. Hal ini dilakukan Ravena Arbellia untuk menciptakan keistimewaan 

yang dapat membedakan dirinya dengan Influencer lainnya. Ravena Arbellia sudah 

berhasil menerapkan dan menyampaikan Personal Branding pada dirinya sendiri 

sehingga menerima feedback yaitu memiliki banyak followers dan dapat dikenal 

sebagai Influencer fashion and beauty. 

 

Kata kunci: Personal Branding, Influencer, Instagram, followers 
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ABSTRACT 

 

Name : Alyfiani Rizky Nugraha 

Study Program : Communication Science 

Tittle : PERSONAL BRANDING INFLUENCER 

@RAVENAARBELLIA VIA INSTAGRAM 

TO INCREASE THE NUMBER OF 

FOLLOWERS 

Concellor : Dr. Anita Rosana, B.A., M.A 

 

Seeing the potential of generation Z on social media, there are several personal 

branding research. Indonesian Influencers are branding themselves to generation 

Z. In this research, a communication strategy regarding personal branding is needed 

about how to manage personal branding through social media. The aim of this 

research is to determine communication strategies in improving Gen Z's personal 

branding through the Instagram account @ravenaarbellia. This research uses a 

descriptive qualitative research method with a case study research approach. Based 

on the results of research conducted by researchers regarding Communication 

Strategy in improving Personal Branding through Influencer Ravena Arbellia, the 

Personal Branding that has been formed and implemented by Ravena Arbellia is in 

accordance with the eleven aspects of Rampersard's Authentic Personal Branding 

criteria which consist of Diligence, Consistency, Authenticity, Integrity, 

Specialization, Authority, Distinction, Visibility, Relevance, Good Conduct, and 

Performance. The communication strategy used by Ravena Arbellia is a 

collaboration strategy and approach with followers on Instagram by sharing, QnA, 

games on Instagram Story, quizzes and giveaways. Ravena Arbellia did this to 

create features that could differentiate itself from other Influencers. Ravena 

Arbellia has succeeded in implementing and conveying Personal Branding for 

herself so that she has received feedback, namely having many followers and being 

known as a fashion and beauty influencer. 

 

Keyword: Personal Branding, Influencer, Instagram, followers 
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