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ABSTRAK 

 

PENGARUH KUALITAS PRODUK, PERSEPSI HARGA, DAN VIRAL 

MARKETING TERHADAP KEPUTUSAN PEMBELIAN MIXUE DI 

CIPAYUNG DEPOK 

 

Oleh: 

Evi Oktapiani  

203402516373 

Tugas akhir ini dibawah bimbingan Dr. Andini Nurwulandari, S.E., M.M 

 

Secara garis besar penelitian ini bertujuan untuk menganalisis pengaruh kualitas 

produk, persepsi harga, dan viral marketing terhadap keputusan pembelian Mixue 

di Cipayung Depok. Populasi dalam penelitian ini adalah pelanggan yang pernah 

melakukan pembelian di Mixue di Cipayung Depok. Metode dalam penelitian ini 

berupa non probability sampling dengan metode purposive sampling. Sampel yang 

merupakan responden penelitian berjumlah 100 dengan teknik non-probability 

sampling. Dalam menggunakan teknik non-probability sampling diharapkan 

sampel sesuai dengan syarat atau kriteria yang dibutuhkan dalam penelitian ini. 

Data yang digunakan berupa data primer dengan menyebarkan kuesioner dengan 

uji model berupa regresi linear berganda yang diolah menggunakan spss 25. Hasil 

ditemukan setelah dianalisis menggunakan olah data dengan kesimpulan sebagai 

berikut kualitas produk, dan viral marketing bahwa berpengaruh secara positif dan 

signifikan terhadap keputusan pembelian. Namun, persepsi harga berpengaruh 

positif, namun tidak signifikan. Sebelumnya telah diuji terhadap item – item 

pernyataan yang dinyatakan valid serta reliabel.  
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ABSTRACT 

 

THE INFLUENCE OF PRODUCT QUALITY, PRICE PERCEPTIONS, AND 

VIRAL MARKETING ON MIXUE PURCHASE DECISIONS IN CIPAYUNG 

DEPOK 

 

By: 

Evi Oktapiani 

203402516373 

This final assignment is under the guidance of Dr. Andini Nurwulandari, S.E., M.M 

 

In general, this research aims to analyze the influence of product quality, price 

perception, and viral marketing on Mixue purchasing decisions in Cipayung 

Depok. The population in this research are customers who have made purchases at 

Mixue in Cipayung Depok. The method in this research is non-probability sampling 

with a purposive sampling method. The sample of research respondents was 100 

using non-probability sampling technique. When using non-probability sampling 

techniques, it is hoped that the sample meets the requirements or criteria required 

in this research. The data used is primary data by distributing questionnaires with 

a model test in the form of multiple linear regression processed using SPSS 25. The 

results were found after being analyzed using data processing with the following 

conclusions: product quality and viral marketing have a positive and significant 

influence on purchasing decisions. However, price perception has a positive effect, 

but not significant.. Previously, it had been tested on statement items which were 

declared valid and reliable. 

 

 

 

Keywords : product quality, price perceptions, viral marketing, purchase 
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