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LAYANAN NETFLIX DI JAKARTA SELATAN 
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memperoleh gelar pada program sejenis di perguruan tinggi lain. Jika 

didalamnya terdapat kesalahan dan kekeliruan, maka sepenuhnya menjadi 

tanggung jawab penulis. 
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ABSTRAK 

 

PENGARUH ELECTRONIC WORD OF MOUTH, PERSEPSI HARGA, 

DAN CITRA MEREK TERHADAP KEPUTUSAN PEMBELIAN 

LAYANAN NETFLIX DI JAKARTA SELATAN 

 

Oleh:  

Muhammad Zahwaludin Syach 

NPM: 203402516239 

Tugas Akhir, dibawah bimbingan Dr. Eddy Guridno, S.E., M.Si.M. 

 

Penelitian ini bertujuan untuk menganalisis pengaruh Electronic Word Of 

Mouth, Persepsi Harga dan Citra Merek terhadap Keputusan Pembelian Layanan 

Netflix di Jakarta Selatan. Metode penelitian yang digunakan dalam penelitian ini 

merupakan metode penelitian kuantitatif. Data Penelitian ini menggunakan data 

primer melalui penyebaran kuesioner kepada 100 responden pengguna layanan 

Netflix dengan teknik purposive sampling. Teknik analisis data dengan 

menggunakan analisis deskriptif dan analisis regresi linier berganda yang 

menggunakan bantuan program Statistical Product and Service Solution (SPSS) 

versi 26.  

Hasil analisis regresi linear berganda menunjukan bahwa Electronic Word 

Of Mouth berpengaruh positif dan signifikan terhadap Keputusan Pembelian, 

Persepsi Harga berpengaruh positif dan signifikan terhadap Keputusan Pembelian, 

dan Citra Merek berpengaruh positif dan signifikan terhadap Keputusan 

Pembelian. Hasil penelitian ini diharapkan dapat meningkatkan perhatian 

penyedia layanan streaming media digital khususnya perusahaan Netflix 

mengenai Electronic Word Of Mouth, Persepsi Harga, dan Citra Merek yang 

dapat meningkatkan penjualan. 

 

Kata Kunci: Electronic Word Of Mouth, Persepsi Harga, Citra Merek dan 

Keputusan Pembelian. 
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ABSTRACT 

 

THE EFFECT OF ELECTRONIC WORD OF MOUTH, PRICE 

PERCEPTIONS, AND BRAND IMAGE ON PURCHASE DECISION 

NETFLIX SERVICES IN SOUTH JAKARTA 

 

By:  

Muhammad Zahwaludin Syach 

NPM: 203402516239 

Thesis, under the guidance Dr. Eddy Guridno, S.E., M.Si.M. 

 

This research aims to analyze The Effect Of Electronic Word Of 

Mouth, Price Perception and Brand Image on the Netflix Service Purchase 

Decision in South Jakarta. The research method used in this research is a 

quantitative research method. The data this research uses primary data 

through questionnaires to 100 respondents who use Netflix services using a 

purposive sampling technique. The data analysis technique uses descriptive 

analysis and multiple linear regression and uses the help of the Statistical 

Product and Service Solution (SPSS) version 26 program. 

The results of multiple linear regression analysis show that the 

Electronic Word of Mouth has a positive and significant effect on Purchasing 

Decisions, Price Perception has a positive and significant effect on 

Purchasing Decisions, and Brand Image has a positive and significant effect 

on Purchasing Decisions. It is hoped that the results of this research will 

increase the attention of digital media streaming service providers, especially 

the Netflix company, regarding Electronic Word of Mouth, Price Perception 

and Brand Image which can increase sales. 

 

Keywords: Electronic Word of Mouth, Price Perception, Brand Image and 

Purchase Decision. 
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