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ABSTRAK 

PENGARUH PERSEPSI HARGA, KUALITAS PELAYANAN, DAN 

INOVASI PRODUK TERHADAP KEPUTUSAN PEMBELIAN 

PADA FURNITURE CV. SAMLAWI DI KOTA 

JAKARTA SELATAN 

 

Oleh : Anil Khakim 

NPM : 203402516274 

 

Tugas Akhir dibawah bimbingan Dr. Drs. Suadi Sapta Putra, M.Si.M 

 Penelitian ini bertujuan untuk mengetahui Pengaruh Persepsi Harga, 

Kualitas Pelayanan, dan Inovasi Produk Terhadap Keputusan Pembelian Pada 

Furniture Cv. Samlawi di Kota Jakarta Selatan. Metode penelitian yang digunakan 

yaitu metode kuantitatif sampel dengan memberikan kuesioner kepada 100 

responden konsumen produk Furniture Cv. Samlawi. Teknik pengambilan sampel 

menggunakan purposive sampling dan teknik analisis data menggunakan analisis 

inferensial dengan regresi linier berganda dan menggunakan program Statistical 

Product and Service Solution (SPSS) versi 25. 

 Hasil penelitian ini menunjukkan adanya pengaruh positif dan signifikan 

antara variabel persepsi harga, kualitas pelayanan, dan inovasi produk terhadap 

keputusan pembelian. Hasil penelitian ini dapat diharapkan mampu menjadikan 

para UMKM atau produk lokal penjualan produk Furniture agar dapat 

memperhatikan Persepsi Harga, Kualitas Pelayanan, dan Inovasi Produk yang 

dapat meningkatkan Keputusan Pembelian konsumen. 

 

Kata kunci: Persepsi Harga, Kualitas Pelayanan, Inovasi Produk, Keputusan 

Pembelian 
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ABSTRACT 

INFLUENCE OF PERCEPTIONS OF PRICES, SERVICE QUALITY, 

AND PRODUCT INNOVATION ON PURCHASING DECISIONS 

ON FURNITURE CV. SAMLAWI IN THE CITY 

SOUTH JAKARTA 

 

By: Anil Khakim  

NPM: 203402516274 

Final Project under the guidance of Dr. Drs. Suadi Sapta Putra, M.Si.M 

 This research aims to determine the influence of price perceptions, 

service quality and product innovation on purchasing decisions for Cv Furniture. 

Samlawi in South Jakarta City. The research method used is a quantitative sample 

method by giving questionnaires to 100 consumer respondents of CV Furniture 

products. Samlawi. The sampling technique uses purposive sampling and the data 

analysis technique uses inferential analysis with multiple linear regression and 

uses the Statistical Product and Service Solution (SPSS) version 25 program. 

 The results of this research show that there is a positive and significant 

influence between the variables of price perception, service quality and product 

innovation on purchasing decisions. It is hoped that the results of this research 

will be able to enable MSMEs or local products selling furniture products to pay 

attention to price perception, service quality and product innovation which can 

improve consumer purchasing decisions. 

 

Keywords: Price Perception, Service Quality, Product Innovation, Purchasing 

Decisions 
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