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ABSTRAK 

 

Nama   : Gigih Febri Bastian 

Program Studi  : Ilmu Komunikasi 

Judul : Kreativitas Produser Garuda TV Dalam Mempertahankan 

Eksistensi Program Acara K-Tizen Daebak 

Pembimbing  : Dr. Sri Desti Purwatiningsih, M.Si 

 

 

Industri media dan hiburan di Indonesia selalu mengalami perubahan tren dominan, 

terutama dalam perkembangan televisi. Hal tersebut membuat seluruh stasiun 

televisi Indonesia berlomba lomba dalam menampilkan program acara terbaik, 

salah satunya Garuda TV. Meski Garuda TV termasuk stasiun televisi yang relatif 

baru, kemampuannya untuk menyaingi entitas media yang lebih besar terletak pada 

kreativitas peran yang dimainkan oleh produser. Dibuatya program acara K-tizen 

Daebak memiliki warna baru dengan kreativitasnya. Dengan fokus pada strategi 

kreatif, penelitian ini mengeksplor kreativitas produser program acara K-Tizen 

Daebak di Garuda TV dalam mempertahankan eksistensi program acara mereka di 

tengah persaingan ketat dan dampak fenomena Hallyu. Menggunakan teori Wallas 

mengenai proses kreatif oleh Graham Wallas, serta konsep 13 elemen kreatif 

produski acara Fred Wibowo,. Penelitian ini menggunakan pendekatan deskriptif 

kualitatif. Teknik pengumpulan data dihimpun melalui observasi, wawancara, dan 

dokumentasi. Data dianalisis menggunakan model interaktif milik Miles & 

Huberman. Hasil temuan yang didapat antara lain Produser program K-Tizen 

Daebak telah melalui empat tahapan teori Wallas serta memanfaatkan dan 

mengembangkan seluruh elemen kreatif kecuali General Rehearsal. Selain itu, 

tahap persiapan (preparation) dan pelaksanaan (verification) menjadi tahap yang 

paling berperan dalam mempertahankan eksistensi. 

 

 

Kata Kunci: 

Kreativitas, Eksistensi Program, Produser. 
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ABSTRACT 

 
Name   : Gigih Febri Bastian 

Study Program : Communication Science 

Title   : The Creativity Of Garuda TV Producers In Maintaining 

     The Existence Of Event Programs K-Tizen Daebak 

Advisor  : Dr. Sri Desti Purwatiningsih, M.Si 

 

 

The media and entertainment industry in Indonesia is always experiencing changes 

in dominant trends, especially in the development of television. This makes all 

Indonesian television stations compete to show the best programs, one of which is 

Garuda TV. Even though Garuda TV is a relatively new television station, its ability 

to compete with larger media entities lies in the creative role played by the 

producers. The creation of the K-tizen Daebak program has a new color with its 

creativity. By focusing on creative strategies, this research explores the creativity 

of K-Tizen Daebak program producers on Garuda TV in maintaining the existence 

of their programs amidst intense competition and the impact of the Hallyu 

phenomenon. Using Wallas' theory regarding the creative process by Graham 

Wallas, as well as the concept of 13 creative elements for Fred Wibowo's event 

production. This research use desciptive qualitative approach. Data collection 

techniques were collected through observation, interviews and documentation. 

Data was analyzed using Miles & Huberman's interactive model. The findings 

obtained include that the K-Tizen Daebak program producer has gone through the 

four stages of Wallas' theory and utilized and developed all creative elements except 

General Rehearsal. Apart from that, the preparation and implementation stages are 

the stages that play the most role in maintaining existence. 

 

Keywords: 

Creativity, Program Existence, Producer.
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