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ABSTRAK 

 

Nama  : Vikky Nurrohman 

Studi   : Ilmu Komunikasi / Periklanan 

Judul  : Strategi @Panca_Garage Dalam Penggunaan Influencer Di Media Sosial 

Instagram  

Pembimbing : Raden Daniel Wisnu Wardana., S.IP., M.F.Tv. 

 

Perkembangan era digital telah mendorong perubahan signifikan dalam 

operasional dan komunikasi perusahaan jasa, memunculkan kebutuhan akan 

transformasi digital yang efektif. Kolaborasi pemasaran yang melibatkan 

influencer di media sosial, terutama di Instagram, menjadi strategi yang dominan 

untuk membangun kesadaran produk atau jasa. Panca Garage, sebagai bengkel 

otomotif, turut berpartisipasi dalam kolaborasi dengan influencer, termasuk para 

kreator video industri otomotif. Penelitian ini bertujuan untuk mengkaji strategi 

yang diterapkan oleh Panca Garage dalam memanfaatkan influencer di media 

sosial Instagram. Menggunakan konsep strategi komunikasi pemasaran dan teori 

influencer marketing, penelitian ini menganalisis langkah-langkah yang diambil 

oleh Panca Garage dalam menjalankan strategi komunikasi pemasaran melalui 

influencer di Instagram. Jenis penelitian dengan yaitu metode deskriptif kualitatif 

dengan menggunakan data primer dari wawancara dan data sekunder, memberikan 

gambaran komprehensif tentang strategi ini. Hasil penelitian menunjukkan bahwa 

strategi komunikasi pemasaran Panca Garage melalui Instagram melibatkan 

langkah-langkah seperti penentuan segmentasi, target pasar, dan pengevaluasian 

posisi pasar. Pemanfaatan fitur instagram kemudian pemilihan influencer 

didasarkan pada kesesuaian karakter, pemilihan platform yang tepat, dan diakhiri 

dengan pengunggahan konten yang dilakukan oleh influencer. Engagement rate 

dari setiap akun influencer dan Panca Garage menjadi parameter penilaian 

keberhasilan kolaborasi ini. Penelitian ini memberikan wawasan tentang 

efektivitas strategi pemasaran influencer dalam mendukung tujuan bisnis Panca 

Garage. 

 

Kata Kunci :  Komunikasi Pemasaran, Pemasaran influencer, Perusahaan jasa 

otomotif 
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ABSTRACT 

 

Name :  Vikky Nurrohman 

Study Program : Communication Science / Advertising 

Title : Strategy Of @Panca_Garage In Utilizing Influencers On Social Media       

Instagram 

Counsellor : Raden Daniel Wisnu Wardana., S.IP., M.F.Tv. 

The development of the digital era has led to significant changes in the operations 

and communication of service companies, prompting the need for effective digital 

transformation. Marketing collaborations involving influencers on social media, 

especially on Instagram, have become a dominant strategy to build awareness of 

products or services. Panca Garage, as an automotive workshop, actively 

participates in collaborations with influencers, including creators in the 

automotive industry. This research aims to examine the strategies employed by 

Panca Garage in leveraging influencers on Instagram. Utilizing the concepts of 

marketing communication strategy and influencer marketing theory, this study 

analyzes the steps taken by Panca Garage in implementing marketing 

communication strategies through influencers on Instagram. The research adopts a 

descriptive qualitative method, using primary data from interviews and secondary 

data, providing a comprehensive overview of these strategies. The results indicate 

that Panca Garage's marketing communication strategy on Instagram involves 

steps such as segmentation determination, target market identification, and market 

positioning evaluation. The use of Instagram features, influencer selection based 

on character alignment, choosing the right platforms, and concluding with content 

uploads by influencers are integral aspects of the strategy. The engagement rate 

from each influencer's account and Panca Garage serves as parameters for 

evaluating the success of these collaborations. This research provides insights into 

the effectiveness of influencer marketing strategies in supporting Panca Garage's 

business objectives. 

Keywords: Marketing Communication, Influencer Marketing, Automotive Service 

Company  



 
    
  

xi 

 
 

Universitas Nasional 

DAFTAR ISI 

 
LEMBAR PERNYATAAN ORISINALITAS .................................................... ii 

LEMBAR PERSETUJUAN SKRIPSI................................................................iii 

PENGESAHAN SKRIPSI ....................................... Error! Bookmark not defined. 

HALAMAN PENGESAHAN ................................ Error! Bookmark not defined.v 

KATA PENGANTAR ......................................................................................... vii 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI....................... viii 

ABSTRAK .......................................................................................................... viii 

ABSTRACT .......................................................................................................... ix 

DAFTAR ISI .......................................................................................................... x 

DAFTAR GAMBAR .......................................................................................... xiii 

DAFTAR TABEL .............................................................................................. xiv 

LAMPIRAN ......................................................................................................... xv 

BAB I PENDAHULUAN ...................................................................................... 1 

1.1  Latar Belakang Masalah ........................................................................... 1 

1.2 Rumusan Masalah .................................................................................... 6 

1.3 Tujuan Penelitian ...................................................................................... 6 

1.4 Manfaat Penelitian .................................................................................... 6 

1.5 Sistematik Penulisan ................................................................................. 6 

BAB II TINJAUAN PUSTAKA ........................................................................... 8 

2.1 Penelitian Terdahulu ................................................................................. 8 

2.2 Kerangka Konsep ................................................................................... 14 

2.2.1 Strategi Komunikasi Pemasaran ..................................................... 14 

2.2.2 Bauran Pemasaran ( Marketing Mix) .............................................. 18 

2.2.3 Internet Marketing ........................................................................... 22 

2.2.4 Media Sosial .................................................................................... 24 

2.2.4 Instagram ......................................................................................... 25 

2.3 Teori Influencer Marketing .................................................................... 28 

2.4 Kerangkan Pemikiran ............................................................................. 35 

BAB III METODOLOGI PENELITIAN ......................................................... 36 

3.1 Penentuan Informan ............................................................................... 36 

3.2  Teknik Pengumpulan Data ..................................................................... 36 

3.3 Teknik Pengolahan dan Analisis Data .................................................... 39 

BAB IV HASIL DAN PEMBAHASAN ............................................................ 44 



 
    
  

xii 

 
 

Universitas Nasional 

4.1 Gambaran Umum ................................................................................... 44 

4.1.1 Sejarah Panca Garage ...................................................................... 44 

4.1.2 Visi dan Misi Panca Garage ............................................................ 46 

4.1.3 Logo Panca Garage ......................................................................... 47 

4.1.4 Struktur Organisasi ......................................................................... 49 

4.1.5  Profil Instagram @panca_garage .................................................... 51 

4.2 Hasil Penelitian ....................................................................................... 52 

4.2.1 Strategi Komunikasi Pemasaran Panca Garage .............................. 53 

4.2.2 Strategi Penggunaan Influencer di Media Sosial Instagram ........... 59 

4.3 Pembahasan ............................................................................................ 81 

BAB IV PENUTUP ............................................................................................. 89 

5.1 Kesimpulan ............................................................................................. 89 

5.2 Saran ....................................................................................................... 90 

DAFTAR REFERENSI 

DAFTAR LAMPIRAN 

 

  



 
    
  

xiii 

 
 

Universitas Nasional 

DAFTAR GAMBAR 

 

Gambar 1. 1 Penggunaan Sosisal media ( Indonesia 2023 ) ................................... 2 

Gambar 1. 2 Data Pengguna Influencer Di Sosial Media 2023 .............................. 4 

Gambar 2. 1 Unsur-Unsur Komunikasi dalam Pemasaran .................................... 16 

Gambar 4. 1 Logo Panca Garage Official .............................................................. 47 

Gambar 4. 2 Struktur Organisasi Perusahaan ........................................................ 49 

Gambar 4. 3 Halaman Profil Pengguna Instagram @Panca_Garage ..................... 51 

Gambar 4. 4 Layanan Produk dan Layanan Panca Garage .................................... 54 

Gambar 4. 5 Pricelist Panca Garage ....................................................................... 55 

Gambar 4. 6 Lokasi Panca Garage ......................................................................... 56 

Gambar 4. 7 Profil Instagram Influencer Harry Affandy ....................................... 62 

Gambar 4. 8 Profil Instagram Influencer Akang MV ............................................ 62 

Gambar 4. 9 Profil Instagram Influencer Steve Jou ............................................... 63 

Gambar 4. 10 Profil Instagram Influencer Mblo Rizki .......................................... 63 

Gambar 4. 11 Konten unggahan kolaborasi ........................................................... 68 

Gambar 4. 12 Komentar instagram ........................................................................ 77 

Gambar 4. 13  Insight Instagram Panca Garage ..................................................... 86 

Gambar 4. 14 Engagement @steve_jou ................................................................. 86 

Gambar 4. 15 Engagement @akangmv_................................................................ 86 

Gambar 4. 16 Engagement @mblo_rizki ............................................................... 87 

Gambar 4. 17 Engagement @harry_affandy .......................................................... 87 

Gambar 4. 18 Engagement @panca_garage .......................................................... 88 

  

file:///C:/Users/ASUS/Documents/Skripsi%20File/SKRIPSI_Vikky%20Nurrohman%20full%20fix%202024.docx%23_Toc160605086
file:///C:/Users/ASUS/Documents/Skripsi%20File/SKRIPSI_Vikky%20Nurrohman%20full%20fix%202024.docx%23_Toc160605087
file:///C:/Users/ADMIN/Downloads/Vikky%20Nurrohman%20Skripsi%20Full%202024.docx%23_Toc159236278
file:///C:/Users/ADMIN/Downloads/Vikky%20Nurrohman%20Skripsi%20Full%202024.docx%23_Toc159236366
file:///C:/Users/ADMIN/Downloads/Vikky%20Nurrohman%20Skripsi%20Full%202024.docx%23_Toc159236367
file:///C:/Users/ADMIN/Downloads/Vikky%20Nurrohman%20Skripsi%20Full%202024.docx%23_Toc159236368
file:///C:/Users/ADMIN/Downloads/Vikky%20Nurrohman%20Skripsi%20Full%202024.docx%23_Toc159236369
file:///C:/Users/ADMIN/Downloads/Vikky%20Nurrohman%20Skripsi%20Full%202024.docx%23_Toc159236370
file:///C:/Users/ADMIN/Downloads/Vikky%20Nurrohman%20Skripsi%20Full%202024.docx%23_Toc159236371
file:///C:/Users/ADMIN/Downloads/Vikky%20Nurrohman%20Skripsi%20Full%202024.docx%23_Toc159236372
file:///C:/Users/ADMIN/Downloads/Vikky%20Nurrohman%20Skripsi%20Full%202024.docx%23_Toc159236373
file:///C:/Users/ADMIN/Downloads/Vikky%20Nurrohman%20Skripsi%20Full%202024.docx%23_Toc159236374
file:///C:/Users/ADMIN/Downloads/Vikky%20Nurrohman%20Skripsi%20Full%202024.docx%23_Toc159236375
file:///C:/Users/ADMIN/Downloads/Vikky%20Nurrohman%20Skripsi%20Full%202024.docx%23_Toc159236376
file:///C:/Users/ADMIN/Downloads/Vikky%20Nurrohman%20Skripsi%20Full%202024.docx%23_Toc159236377
file:///C:/Users/ADMIN/Downloads/Vikky%20Nurrohman%20Skripsi%20Full%202024.docx%23_Toc159236378
file:///C:/Users/ADMIN/Downloads/Vikky%20Nurrohman%20Skripsi%20Full%202024.docx%23_Toc159236379
file:///C:/Users/ADMIN/Downloads/Vikky%20Nurrohman%20Skripsi%20Full%202024.docx%23_Toc159236380
file:///C:/Users/ADMIN/Downloads/Vikky%20Nurrohman%20Skripsi%20Full%202024.docx%23_Toc159236381
file:///C:/Users/ADMIN/Downloads/Vikky%20Nurrohman%20Skripsi%20Full%202024.docx%23_Toc159236382
file:///C:/Users/ADMIN/Downloads/Vikky%20Nurrohman%20Skripsi%20Full%202024.docx%23_Toc159236383


 
    
  

xiv 

 
 

Universitas Nasional 

DAFTAR TABEL 

Table 1. 1 Rekomendasi Bengkel  ............................................................................ 5 

Table 2. 1 Penelitian Terdahulu .............................................................................. 12 

Tabel 3. 1 Informan Wawancara Penelitian............................................................ 36 

Tabel 3. 2 Jadwal Penelitian ................................................................................... 43 

  



 
    
  

xv 

 
 

Universitas Nasional 

LAMPIRAN 

Lampiran 1.1 Penugasan Bimbingan ..................................................................... 96 

Lampiran 1.2 Konsultasi Bimbingan ..................................................................... 97 

Lampiran 1.3 Turnitin ............................................................................................ 98 

Lampiran 1.4 Pedoman Wawancara dan Transkrip Wawancara ............................ 99 

Lampiran 1.5 Lampiran Dokumentasi ................................................................. 112 

 

 

 

 

 

  


