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ABSTRAK 

PENGARUH CITRA MEREK, WORD OF MOUTH, DAN LIFESTYLE 

TERHADAP KEPUTUSAN PEMBELIAN SMARTPHONE SAMSUNG DI 

JAKARTA UTARA 

Oleh :  

Mutiara Zahrani Syahda 

203402516309 

Tugas akhir ini dibawah bimbingan Dr. Resti Hardini, S.E., M.Si. 

 

Penelitianl ini bertujuanl untuk mengetahuil pengaruh dalaml variabel 

independentl penelitian inil berupa variabell lCitra lMerek, variabell Word ofl Mouth 

danl variabel Lifestylel terhadap variabell dependen penelitianl ini berupal variabel 

keputusanl pembelian smartphonel Samsung dil Jakarta lUtara. Metodel dalam 

penelitianl ini berupal ldeskriptif – kuantitatifl dengan populasil berupa respondenl 

atau lebihl spesifik konsumenl smartphone Samsungl di Jakartal lUtara. Sampell 

merupakan respondenl penelitian berjumlahl 96 denganl teknik lnon-probabilityl 

lsampling. Dalaml menggunakan teknikl lnon-probabilityl sampling diharapkanl 

sampel sesuail dengan syaratl atau kriterial pelanggan storel Samsung minimall satu 

tahunl lpenggunaan, yangl memeiliki danl menggunakan smartphonel Samsung dil 

Jakarta lUtara. Datal yang digunakanl berupa datal primer denganl menyebarkan 

kuesionerl dengan ujil model berupal Regresi Linearl Berganda yangl diolah 

menggunakanl SPSS l25. Hasill ditemmukan setelahl analilsis menggunakan olah 

datal dengan kesimpulanl sebagai berikutl bahwa Citral lMerek, Wordl of Mouthl dan 

Lifestylel berpengaruh secaral positif danl signifikan terhadapl Keputusan 

lPembelian. Sebelumnyal telah dil uji terhadapl item-iteml pernyataan yangl 

dinyatakan validl serta lreliabel. 

 

Kata Kunci : Citra Merek, Word of Mouth, Lifestyle, Keputusan Pembelian 

 

 

 



 

 

ABSTRACT 

 

THE INFLUENCE OF BRAND IMAGE, WORD OF MOUTH, AND 

LIFESTYLE ON PURCHASING DECISIONS FOR SAMSUNG 

SMARTPHONES IN NORTH JAKARTA 

 

By:  

Mutiara Zahrani Syahda 

203402516309 

This final project is under the guidance of Dr. Resti Hardini, S.E., M.Si. 

 

Thisl study aimsl to determinel the effectl in thisl study'sl independent variablesl in 

thel form ofl Brand Imagel lvariables, Wordl of Mouthl variables andl Lifestyle 

variablesl on thel dependent variablel of thisl study inl the forml of al Samsung 

smartphonel purchase decisionl variable inl North lJakarta. Thel method inl this 

studyl is descriptivel - quantitativel with al population inl the forml of respondentsl or 

morel specifically Samsungl smartphone consumersl in Northl lJakarta. Thel sample 

wasl 96 researchl respondents withl non-probabilityl sampling ltechniques. Inl using 

lnon-probabilityl sampling ltechniques, itl is hopedl that thel sample isl in 

accordancel with thel terms orl criteria ofl Samsung storel customers forl at leastl 

one yearl of luse, whol own andl use Samsungl smartphones inl North lJakarta. Thel 

data usedl is primaryl data byl distributing questionnairesl with al model testl in thel 

form of lMultiple Linearl Regression whichl is processedl using SPSSl l25. Thel 

results arel found afterl analysis usingl data processingl with thel following 

conclusionsl that Brandl lImage, Wordl of Mouthl and Lifestylel have al positive andl 

significant effectl on Purchasingl lDecisions. lPreviously, itl was testedl on statementl 

items whichl were declaredl valid andl lreliable. 
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