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X1 X2 X3 X4 Y
Responden | 1.1 | 1.2 | 1.3 [ 14 [ToTAL| 2.1 [ 22 [ 23 | 2.4 [ToTAL | 3.1 [ 3.2 ]33 |34 |[TOTAL | 41|42 |43 ] 44]TOTAL| 5152|5354 ]TOTAL
56 2 2 3 3 10 |4 1 1 4 14 |4 3 3 4 15 [5 3 5 3 10 |4 2 2 2 14
57 3 4 4 3 14 |4 3 5 4 16 |4 3 2 5 14 |4 4 5 2 12 |4 4 3 2 13
58 2 3 2 2 9 |5 3 4 3 15 |2 3 4 5 14 |2 5 5 3 13 |2 2 2 2 13
59 5 5 5 5 1 |4 3 2 3 14 |3 3 3 4 13 |5 5 5 5 13 |5 2 4 5 13
60 3 2 3 3 11 |2 3 1 3 12 |4 2 2 3 1 |a 5 5 4 8 |2 2 2 2 1n
Total | 205 185 194 217 747 |217 134 186 251 735 |217 183 198 237 823 |226 170 207 142 681 |220 236 203 163 805

Keterangan Tabulasi

X1
X2
X3
X4

Y

: Harga

: Selera

: Kualitas

: Jumlah Tanggungan

: Keputusan Pembelian
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Lampiran 3. Hasil Analisis Data

Uji Koefisien Determinasi (R?)

Model Summary

Std.
Adjusted | Error of
R R the

Model R Square Square Estimate

1 4302 0.185 0.126 1.412

a. Predictors: (Constant), TOTALX4, TOTALX2,

TOTALX3, TOTALX1

Uji t (Parsial)
Coefficients?
Unstandardized Standardized
Coefficients Coefficients
Std.

Model B Error Beta t Sig.

1 | (Constant) 14.440 2.153 6.706 0.000
TOTALX1 -0.180 0.070 -0.324 -2.579 0.013
TOTALX2 0.139 0.069 0.255 2.032 0.047
TOTALX3 -0.134 0.090 -0.185 -1.492 0.142
TOTALX4 0.120 0.095 0.156 1.261 0.213

a. Dependent Variable: TOTALY1

Uji F (Simultan)
ANOVA?
Sum of Mean

Model Squares df Square F Sig.

1 | Regression 24.929 4 6.232 3.126 .022b
Residual 109.654 55 1.994
Total 134.583 59

a. Dependent Variable: TOTALY1

b. Predictors: (Constant), TOTALX4, TOTALX2, TOTALX3, TOTALX1
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Lampiran 4. Dokumentasi

Foto toko penjual sayuran skala kecil
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