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ABSTRAK  

 

Nama  : Nadia Yulia Priatama  

Program Studi  : Ilmu Komunikasi  

Judul  : Strategi Programming Radio CBB 105.4 FM Dalam 

Menghadapi Persaingan Industri Media  

 

 

Kata Kunci  

 

 

Radio, Strategi, 

Pemprograman.   

Dalam persaingan industri media di zaman persaingan yang 

semakin ketat ini, radio harus mampu menyesuaikan diri 

bersaing dengan staisun radio yang baru. Salah satunya pada 

Radio CBB 105.4 FM, penelitian ini dilakukan untuk 

mengetahui strategi programming radio CBB 105.4 FM dalam 

persaingan industri media, dikaitkan dengan teori Strategi 

Programming dari Sydney W. Head. Menggunakan metode 

penelitian kualitatif, dengan pendekatan kualitatif deskriptif. 

Hasil penelitian ini pada strategi compability Radio CBB 105.4 

FM menyesuaikan programnya di berbagai waktu seperti di 

pagi hari menyiarkan program acara yang energik dan di malam 

hari menyiarkan program acara yang klasik. Strategi habit 

formation mengenai iklan Radio CBB105.4 FM mengemas 

iklan menjadi lebih menarik, iklannya berupa obat-obatan, 

kebutuhan rumah tangga, elektronik, hotel, dan iklan layanan 

masyarakat, menyelipkan iklannya di tengah-tengah interaksi 

dengan pendengar. Strategi control of audience flow Radio 

CBB 105.4 FM memberikan lagu-lagu yang uptodate, memiliki 

penyiar yang sangat interaktif, memiliki 13 program acara. 

Strategi converastion of program resources Radio CBB 105.4 

FM mempunyai 8 orang penyiar dengan rata-rata umur 20-60 

tahun, selalu mengkomunikasikan segala kendala kepada 

pemasang iklan dan stafnya. Di strategi breadth of appeal Radio 

CBB 105.4 FM sangat menyesuaikan apa yang sedang trend, 

menyebarluaskan programnya melalui mouth of mouth dan juga 

media sosial. 

Pembimbing  Nursatyo, S.Sos.M.Si 
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ABSTRACT  

 

Name  : Nadia Yulia Priatama  

Study Program  : Communiction Science  

Title  :Programming Strategy For Radio CBB 105.4 FM In Media 

Industry Competition   

 

 

Keywords  

 

 

 Radio, Strategy,  

programming .  

In the media industry competition in this era of increasingly 

fierce competition, radio must be able to adjust to compete 

with new radio stations. One of them is Radio CBB 105.4 FM, 

this research was conducted to find out the programming 

strategy of Radio CBB 105.4 FM in the media industry 

competition, associated with the theory of Programming 

Strategy from Sydney W. Head. Using qualitative research 

methods, with a descriptive qualitative approach. The results 

of this study on the compability strategy of Radio CBB 105.4 

FM adjusts its program at various times such as in the morning 

broadcasting an energetic program and in the evening 

broadcasting a classic program. Habit formation strategy 

regarding advertisements Radio CBB105.4 FM packs 

advertisements to be more attractive, advertisements in the 

form of medicines, household needs, electronics, hotels, and 

public service advertisements, inserting advertisements in the 

middle of interactions with listeners. Strategy of control of 

audience flow Radio CBB 105.4 FM provides uptodate songs, 

has a very interactive announcer, has 13 event programs. The 

strategy of converastion of program resources Radio CBB 

105.4 FM has 8 broadcasters with an average age of 20-60 

years, always communicating all obstacles to advertisers and 

their staff. In the breadth of appeal strategy, Radio CBB 105.4 

FM is very adaptive to what is trending, disseminating its 

programs through word of mouth and social media. 

Thesis Supervisor  Nursatyo, S.Sos.Msi  
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