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ABSTRAK 

 

Nama  : Muhammad Triyuwanto 

Program Studi : Ilmu Komunikasi 

Judul  : Strategi Komunikasi Pemasaran Pada Akun Instagram   

  @rajawalinusindo.id Dalam Meningkatkan Kesadaran Merek 

Pembimbing : Dr. Anita Rosana, B.A., M.A. 

 

Tujuan penelitian ini untuk mengetahui bagaimana strategi komunikasi pemasaran 

pada akun Instagram @rajawalinusindo.id dalam meningkatkan kesadaran merek. 

Teori Bauran Pemasaran Phlip Kotler melalui 7P yaitu product, price, promotion, 

place, people, process serta physical evidence. Metode penelitian yang digunakan oleh 

peneliti adalah metode kualitatif. Informan dari penelitian ini berjumlah 3 orang yaitu 

Pegawai divisi Bod Support (Humas), Pegawai divisi BoD Support (Humas), dan 

Pegawai divisi BoD Support (Humas). Hasil penelitian ini menunjukan bahwa strategi 

komunikasi pemasaran pada akun Instagram @rajawalinusindo.id dalam 

meningkatkan kesadaran merek telah dilakukan pendekatan Philip Kotler yaitu product 

berupa bagaimana strategi pembedaan produk di Instagram. price berupa bagaimana 

proses penentuan harga di Instagram. promotion berupa bagaimana memanfaatkan 

dalam promosi di Instagram. place berupa bagaimana strategi pemasaran di Instagram. 

people berupa bagaimana peran tim manajemen akun Instagram. process berupa 

bagaimana proses perencanaan konten di Instagram. physical evidence berupa 

bagaimana peran physical evidence dalam strategi komunikasi pemasaran pada akun 

Instagram. Dengan demikian kesimpulannya bahwa strategi komunikasi pemasaran 

pada akun Instagram telah sesuai dengan teori Philip Kotler. 

 

Kata kunci: 

Komunikasi Pemasaran, PT Rajawali Nusindo, Instagram @rajawalinusindo.id 
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ABSTRACT 

 

Name  : Muhammad Triyuwanto 

Studi Program : Communication Science 

Title  : Marketing Communication Strategy on Instagram Account  

  @rajawalinusindo.id in Raising Brand Awareness 

Supervisor : Dr. Anita Rosana, B.A., M.A. 

 

The purpose of this study was to determine how the marketing communication strategy 

on the Instagram account @rajawalinusindo.id in increasing brand awareness. Phlip 

Kotler's Marketing Mix Theory through 7P, namely product, price, promotion, place, 

people, process and physical evidence. The research method used by researchers is a 

qualitative method. The informants of this research amounted to 3 people, namely Bod 

Support (PR) division employees, BoD Support (PR) division employees, and BoD 

Support (PR) division employees. The results of this study indicate that the marketing 

communication strategy on the @rajawalinusindo.id Instagram account in increasing 

brand awareness has been carried out by Philip Kotler's approach, namely product in 

the form of how the product differentiation strategy on Instagram. price in the form of 

how the pricing process on Instagram. promotion in the form of how to utilize in 

promotions on Instagram. place in the form of how marketing strategies on Instagram. 

people in the form of how the role of the Instagram account management team. process 

in the form of how the content planning process on Instagram. physical evidence in the 

form of how the role of physical evidence in marketing communication strategies on 

Instagram accounts. Thus the conclusion is that the marketing communication strategy 

on the Instagram account is in accordance with Philip Kotler's theory. 

 

Key words: 

Marketing Communication, PT Rajawali Nusindo, Instagram @rajawalinusindo.id 
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