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ABSTRAK 

 

ANALISIS PENGARUH CITRA DIRI VINCENT DESTA, PERSEPSI 

HARGA, DAN PROMOSI TERHADAP KEPUTUSAN PEMBELIAN 

MERCHANDISE VINDES STORE 

Oleh:  

Firman Alik Maulana 

NPM: 203402516065 

Tugas Akhir, dibawah bimbingan Dr. Andini Nurwulandari, S.E., M.M. 

 

Penelitian ini bertujuan untuk menganalisis pengaruh Citra Diri Vincent Desta, 

Persepsi Harga, dan Promosi terhadap Keputusan Pembelian Merchandise Vindes 

Store. Data yang digunakan dalam penelitian ini merupakan data primer yang 

diperoleh dari kuesioner yang disebarkan kepada 100 responden yang pernah 

melakukan pembelian Merchandise Vindes Store. Tekhnik analisis data dalam 

penelitian menggunakan analisis inferensial dan regresi linear berganda, dibantu 

dengan alat hitung statistik program Statistical Product and Service Solution 

(SPSS) versi 26. Hasil yang diperoleh dalam penelitian ini didapatkan dari hasil 

analisis regresi linear berganda menunjukan bahwa variabel independen Citra Diri 

Vincent Desta (CVD), Persepsi Harga (PH), dan Promosi (PR) berpengaruh positif 

dan signifikan terhadap variabel dependen Keputusan Pembelian (KP). Hasil 

penelitian ini diharapkan dapat dijadikan sebagai masukan dan pertimbangan yang 

bermanfaat bagi Vindes Store untuk mempelajari, menganalisis Citra Diri Vincent 

Desta, Persepsi Harga, dan Promosi  yang dapat meningkatkan penjualan. 

Kata Kunci: Citra Diri, Vincent, Desta, Persepsi Harga, Promosi, dan Keputusan 

Pembelian 
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ABSTRACT 

 

ANALYSIS OF THE INFLUENCE OF VINCENT DESTA SELF-IMAGE, 

PERCEPTION PRICES, AND PROMOTIONS TO THE DECISION 

PURCHASE OF MERCHANDISE VINDES STORE 

By: 

Firman Alik Maulana 

NPM: 203402516065 

Thesis, under guidance Dr. Andini Nurwulandari, S.E., M.M 

This study aims to analyze the influence of Vincent Desta's self-image, price 

perception and promotion on purchasing decisions for Vindes Store Merchandise. 

The data used in this research is primary data obtained from a questionnaire 

distributed to 100 respondents who had purchased Vindes Store Merchandise. The 

data analysis technique in the research uses inferential analysis and linear multiple 

regression, assisted by the statistical calculation tool of the Statistical Product and 

Service Solution (SPSS) version 26 program. The results obtained in this research 

were obtained from the results of the linear multiple regression analysis showing 

that the independent variable Vincent Desta's self-image (CVD), Price Perception 

(PH), and Promotion (PR) have a positive and significant effect on the dependent 

variable Purchasing Decision (KP). It is hoped that the results of this research can 

be used as useful input and considerations for Vindes Store to study, analyze Vincent 

Desta's self-image, price perception and promotions which can increase sales. 

Keywords: Self Image, Vincent, Desta, Price Perception, Promotion, and 

Purchasing Decision. 
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