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ABSTRAK  

 

PENGARUH BRAND TRUST, WORD OF MOUTH DAN DAYA TARIK 

IKLAN TERHADAP KEPUTUSAN PEMBELIAN PRODUK HAND AND 

BODY LOTION VASELINE DI KOTA JAKARTA SELATAN 

Oleh : 

Vina Rokhmatul Umah 

203402516046 

 

Tugas akhir dibawah bimbingan Dr.Elwisam, S.E., M.M. 

Penelitian ini bertujuan untuk menganalisis terhadap pengaruh brand trust, 

word of mouth dan daya tarik iklan terhadap keputusan pembelian hand and body 

lotion Vaseline di Kota Jakarta Selatan. Penelitian ini yang diperoleh melalui 

pengumpulan data primer menggunakan kuesioner dari 100 responden, 

menunjukkan bahwa terdapat pengaruh positif dan signifikan pada variabel brand 

trust, word of mouth dan daya tarik iklan terhadap variabel keputusan pembelian 

hand and body lotion Vaseline di Kota Jakarta Selatan. Hal ini menunjukan 

bahwasanya keputusan pembelian akan meningkat jika hand and body lotion 

Vaseline meningkatkan brand trust, word of mouth dan daya tarik iklan meningkat. 

Nilai koefisien determinasi (Adjusted R Square) sebesar 0,540 yang menunjukan 

pengaruh brand trust, word of mouth dan daya tarik iklan memberikan konstribusi 

54% terhadap keputusan pembelian hand and body lotion Vaseline. 

Kata Kunci: Brand Trust, Word Of Mouth, Daya Tarik Iklan, Keputusan Pembelian, 

Hand and Body Lotion Vaseline. 

 

 

 

 

 

 



 
 

ABSTRACT 

 

THE EFFECT OF BRAND TRUST, WORD OF MOUTH AND ADVERTISING 

APPEAL ON PURCHASING DECISIONS FOR VASELINE HAND AND 

BODY LOTION PRODUCTS IN THE CITY OF SOUTH JAKARTA 

 

By : 

Vina Rokhmatul Umah 

203402516046 

 

The final assignment under the guidance of Dr. Elwisam, S.E., M.M. 

This study aimed at analyzing the effects of brand trust, word of mouth, and 

advertising attractiveness on purchasing decisions for Vaseline hand and body 

lotion in South Jakarta City. This research was obtained through primary data 

collection using a questionnaire from 100 respondents, show that there is a positive 

and significant influence on the variables of brand trust, word of mouth, and 

advertising attractiveness on the variable purchasing decision of Vaseline hand and 

body lotion in South Jakarta City. This shows that purchasing decisions will 

increase if Vaseline hand and body lotion increases brand trust, word of mouth and 

advertising appeal increases. The coefficient of determination (Adjusted R Square) 

value of 0.540 shows that the effect of brand trust, word of mouth, and advertising 

attractiveness contributes 54% to the Vaseline hand and body lotion purchasing 

decision. 

 

Keywords : Brand Trust, Word Of Mouth, advertising attractivenes, purchasing 

decisions, Vaseline hand and body lotion. 
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