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ABSTRAK 

 

Nama  : Iswara Pranidhana  

Program Studi : 203516516112 

Judul  : Pengelolaan Media Sosial Instagram @Tvtaniindonesia sebagai 

media Publikasi Humas Kementerian Pertanian 

Pembimbing : Dr. Irfan Fauzi Arief, M.Si. 

 

 

Penelitian ini, berjudul "Pengelolaan Media Sosial Instagram @Tvtaniindonesia 

Sebagai Media Publikasi Humas Kementerian Pertanian," dilatarbelakangi oleh 

rendahnya engagement pada akun Instagram TV Tani Indonesia. Menggunakan 

pendekatan kualitatif dengan penyajian data deskriptif, penelitian ini bertujuan 

mengeksplorasi pengelolaan media sosial tersebut berdasarkan konsep The Circular 

Model of SoMe oleh Regina Luttrell, yang mencakup tahap share, optimize, manage, 

dan engage. Metode pengumpulan data melibatkan wawancara, observasi, dan 

dokumentasi dengan triangulasi teknik untuk validitas data. Hasil penelitian 

menunjukkan bahwa Humas Kementerian Pertanian melalui TV Tani Indonesia 

terlibat di media sosial sebagai respons terhadap perubahan tren konsumsi informasi 

masyarakat. Pemilihan Instagram sebagai platform publikasi didasarkan pada 

popularitasnya, murah, fleksibel, dan fitur yang memadai. Meskipun pengelolaan 

media sosial di TV Tani Indonesia dinilai baik, beberapa aspek seperti tahap optimize 

yang belum menggunakan tools, respons cepat dan real-time interaction yang belum 

optimal, serta belum memanfaatkan brand influencer menjadi tantangan. Penelitian 

ini memberikan wawasan tentang potensi perbaikan pada strategi pengelolaan media 

sosial untuk meningkatkan engagement dan dampak publikasi Humas Kementerian 

Pertanian melalui Instagram @Tvtaniindonesia. 

 

 

Kata kunci:  

Media Sosial, Instagram, Humas, Kementerian Pertanian, TV Tani Indonesia 
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ABSTRACT 

 

 

 

Name  : Iswara Pranidhana 

Study Program: Communication Science  

Title  : Instagram Social Media Management @Tvtaniindonesia as Ministry 

of Agriculture‟s PR Publication Media  

Counsellor : Dr. Irfan Fauzi Arief, M.Si. 

 

 

 

This research, entitled "Instagram Social Media Management @Tvtaniindonesia As 

Ministry Of Agriculture's PR Publication Media," is motivated by the low 

engagement on TV Tani Indonesia's Instagram account. Using a qualitative approach 

with descriptive data presentation, this research aims to explore the management of 

social media based on the concept of The Circular Model of SoMe by Regina Luttrell, 

which includes the share, optimize, manage, and engage stages. Data collection 

methods involved interviews, observation, and documentation with triangulation of 

techniques for data validity. The results showed that the Ministry of Agriculture's 

Public Relations through TV Tani Indonesia engaged in social media as a response to 

changes in public information consumption trends. The selection of Instagram as a 

publication platform is based on its popularity, cheapness, flexibility, and adequate 

features. Although social media management at TV Tani Indonesia is considered 

good, some aspects such as the optimize stage that has not used tools, rapid response 

and real-time interaction that is not optimal, and not utilizing brand influencers are 

challenges. This research provides insight into potential improvements to social 

media management strategies to increase engagement and the impact of the Ministry 

of Agriculture's public relations publications through Instagram @Tvtaniindonesia. 

 

Key words: Social Media, Instagram, Public Relations, Ministry of Agriculture, TV 

Tani Indonesia 
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