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ABSTRAK  

 

Nama    : Dhilqi Syahzirli Shafa Salsabila 

Program Studi  : Ilmu Komunikasi (Public Relations) 

Judul Skripsi :Peran Public Relations PT. Samsung Electronic Indonesia 

sebagai Fasilitator Komunikasi Dalam Meningkatkan 

Motivasi Kerja Promotor Melalui Program Training MX. 

Pembimbing  : Swastiningsih, S.E., M.Si 

 

Penelitian ini bertujuan untuk mengkaji peran Public Relations PT. Samsung 

Electronic Indonesia Dalam Menangani Publik Internal dan Eksternaal Pada 

Pelaksanaan program Training MX. Public Relations menjadi elemen kunci dalam 

menciptakan hubungan yang baik antara Perusahaan dan promotor, dengan fokus 

pada komunikasi yang efektif. Metode penelitian yang digunakan kualitatif dengan 

melakukan wawancara mendalam dan observasi terhadap promotor yang mengikuti 

program training MX.  

Hasil penelitian menunjukkan bahwa Penelitian ini mengeksplorasi peran Public 

Relations (PR) dalam mendukung kesuksesan program pelatihan MX di PT. 

Samsung Electronics Indonesia. PR tidak hanya berperan sebagai penyampai 

informasi, melainkan memegang empat peran utama. Sebagai penasihat ahli, PR 

memberikan pandangan mendalam terkait tren industri dan kebutuhan pelatihan, 

sementara sebagai penanggap terhadap kendala, PR memberikan solusi kreatif dan 

efektif seperti pendekatan personal dan kegiatan menarik. Fungsi PR sebagai 

fasilitator komunikasi terlihat dalam menjaga aliran informasi efektif dan 

menciptakan saluran terbuka melalui diskusi aktif. Dalam kesimpulan, peran PR 

sebagai penasihat ahli dan fasilitator proses pemecah masalah menonjol sebagai 

elemen krusial dalam menangani permasalahan dan meningkatkan efektivitas 

program pelatihan. 

 

Kata Kunci: 

Peran, Public Relations, Internal, Eksternal  
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ABSTRACT 

 

Name  : Dhilqi Syahzirli Shafa Salsabila 

Program : Communications Sciences Department (Public Relations) 

Title : The Role of Public Rleations PT. Samsung Electronic Indonesia as 

a Communication Facilitator Promoter Work Motivation Through 

the MX Training Program.  

Mentor  : Swastiningsih, S.E., M.Si 

 

This research aims to examine the role of Public Relations PT. Samsung Electronic 

Indonesia in Handling Internal and External Public in Implementing the MX 

Training Program. Public Relations is a key element in creating good relationships 

between the Company and promoters, with a focus on effective communication. 

The research method used was qualitative by conducting in-depth interviews and 

observations of promoters who took part in the MX training program. 

The research results show that this research explores the role of Public Relations 

(PR) in supporting the success of the MX training program at PT. Samsung 

Electronics Indonesia. PR does not only act as a conveyor of information, but plays 

four main roles. As an expert advisor, PR provides in-depth insight into industry 

trends and training needs, while as a responder to constraints, PR provides creative 

and effective solutions such as a personalized approach and engaging activities. The 

function of PR as a communication facilitator is seen in maintaining the effective 

flow of information and creating open channels through active discussion. In 

conclusion, the role of PR as an expert advisor and facilitator of the problem-solving 

process stands out as a crucial element in addressing problems and increasing the 

effectiveness of training programs. 

 

Keywords: 

Roles, Public Relations, Internal, Eksternal  
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