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ABSTRAK 

 

Nama : Davida 

Program Studi : Ilmu Komunikasi – Hubungan Masyarakat 

Judul : Strategi Komunkasi Humas Dalam Mempertahankan 

Citra Positif 

Pembimbing : Dr. Irfan Fauzi, M.Si. 

 

 

Penelitian ini mengeksplorasin Strategi Komunikasi Humas yang di terapkan oleh 

PT. PGAS Solution Dalam Mempertahankan Citra Positif Perusahaan.Analisis 

mendalam terhadap praktik Humas digunakan untuk memahami bagaimana 

perusahaan mengelola komunikasi untuk menjaga reputasi positifnya di tengah 

dinamika industry. Temuan penelitian memberikan wawasan tentang strategi 

konkret yang di terapkan oleh PT. PGAS Solution dalam menghadapai tantangan 

dan membangun hubungan positifdengan para pemangku kepentingan. 

Kata Kunci: Humas, Strategi, PT. PGAS Solution, Citra Positif, Komunikasi 

Perusahaan, Manajemen reputasi. 
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ABSTRACT 

Name : Davida 

Study Program : Communication Science – Public Relations 

Title : PT. PGAS Solution Public Relations Communication 

Strategy In Maintaining A Positive Image 

Counsellor : Dr. Irfan Fauzi, M.Si. 

 

 

This research explores the Public Relations strategy Communication implemented 

by PT. PGAS Solution in maintaining the company's positive image. In-depth 

analysis of Public Relations practices is used to understand how the company 

manages communication to maintain its positive reputation in themidst of industry 

dynamics. The research findings provide insight into theconcrete strategies 

implemented by PT. PGAS Solution in facing challenges and building positive 

relationships with stakeholders. 

Keywords: Public Relations, Strategy, PT. PGAS Solution, Positive Image, 

Corporate Communication, Reputation Management. 
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